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PREFACE

Scientific research in economic sciences currently plays, maybe more than ever, an
important role in generating solutions and models of economic and social
development. Moreover, in the contemporary world, development is inconceivable in
the absence of sustained research and development activities. Undoubtedly, scientific
research must be conducted primarily in higher education institutions, in academic and
research laboratories.

In this context, the scientific research of young people - students, master students and,
in particular PhD students - acquires special meanings and its promotion is a duty of
honour to academics and supervisors at all levels.

Recognizing and understanding all these realities, in the Faculty of Economic Studies
and Doctoral School of Economic Sciences at the University of Oradea, there have
been encouraged and supported the efforts and steps on the path of doctoral scientific
research. Thus, since 2010 there is organized an Annual Doctoral Symposium of PhD
students in Economics and related fields, and papers carefully selected after the peer-
review process were published in a volume that encompassed the contributions of PhD
students in Economics. This year, the Symposium opened its doors and has been
organized as an International Conference, in academic partnership with University of
Miskolc, Hungary and International Business School in Botevgrad, Bulgaria.

Now, we release the 81 papers selected from the scientific contributions of the PhD
students, presented at the 2019 edition of the International Doctoral Conference and
selected after the review process. The papers deal with topics related to
Microeconomics and Economics of the firm, Entrepreneurship and SMEs, Tourism and
services, Macroeconomics, Finance, Business Administration etc.

We release the 7t issue of the journal Emerging Markets Economics and Business.
Proceedings of the 10" Conference of Doctoral Students and Young Researchers with
the belief that young researchers are, by training and audacity, a tank of opinions,
viewpoints, and especially solutions and proposals, and aware that they should be
encouraged and promoted as to enable them to confirm the hopes of their teachers
and supervisors.

Last but not least, special thanks are due the members of the International Advisory
Board and of the Scientific Board, to reviewers, to the members of the organizing
committee, and to all generous fellows who supported the International Conference of
Doctoral Students and Young Researchers, Symposium held on 22" of November
2019 at the University of Oradea, and thus made possible the release of this volume.

Oradea, December 2019

President of the Conference,
Professor Alina Badulescu
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GENERAL METHODOLOGY FOR THE PROFITABILITY ANALYSIS OF HEAT
SUPPLIERS

Gabor Béla Siiveges, Zoltan Musinszki

Institute of Accounting and Finance, Faculty of Economics; University of Miskolc,
Miskolc, Hungary

suveges.gabor@uni-miskolc.hu

stmusiz@ uni-miskolc.hu

Abstract: In Hungary, district heating supplies 15% of the population which accounts
for 1.5 million people. This activity is carried out by 89 companies. There are
differences in the ownership background, in the technical structure, in the activities
carried out and in the number of supplied consumers of district heat suppliers. The
current study describes some specificities of the income statement of
the Hungarian district heating companies. In the first part of the study, the methodology
exploring profitability is described. Then in the second part, the study describes the
main features of the income statement of the heating suppliers. Using data derived
from the accounts of the Hungarian district heat suppliers and from technical and
economic pieces of information, nine years (2009-2017) were analyzed.
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1. Literature review
In accordance with International Accounting Standard (IAS) 1 Presentation of Financial
Statements, the elements of the financial statements are as follows: a balance sheet,
an income statement, a statement of changes in equity, a cash flow statement, notes.
Income statement includes a deduction of the company's profit. It introduces the main
factors influencing the generation and modification of the income, the components and
the formation of the income. The standard does not prescribe a predefined structure. It
defines only possible forms and minimum content (IAS 1, Horngren, Datar and Foster,
20086).
According to Hungarian accounting regulations, profit before tax is the sum of the profit
from normal operations and the profit from financial activities. In accordance with
international practice, company can define this profit in two ways. The first method
focuses on the value of the goods and services produced in the examined period. The
profit is the difference between the produced (and wholly or partly sold) goods and
services and the operating costs (like material costs, labor costs or depreciation
expense) of the given period. The second method focuses on sales. In this case, the
result can be derived as follows:

. turnover,

=  costs related to the production of the sold product or service (product cost),

=  costs related to the operation of the given period, in addition to the above

(period cost) (Fenyves et al., 2018).

Income categories that may be taken into consideration when calculating profitability
indicators include contribution margin, EBIT or EBITDA. Some bases: revenues, capital,
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total balance sheet, a specific group of assets, labor costs, personnel costs, average
number of employees, revenue per major markets and per customer (Téth and Zéman,
2018, Brealey et al., 2011).

One of the most important profit level indicators on turnover is gross profitability, also
known as the coverage rate. The contribution margin is the difference between revenue
and variable costs. The coverage rate is the ratio of the contribution margin to the
revenue. Financial accounting, however, does not group costs based on their
relationship with the volume of production. The master schedule and therefore the
financial statements does not include variable and constant costs (Musinszki, 2013).
There are, of course, methods and recommendations for decomposing accounting costs
into fixed and variable elements. (See, for example, Elijah (1997) or Horngren, Datar
and Foster (2006)). The simplest and the roughest method is to consider direct costs as
variable, and indirect costs as constant. This is, however, an option only if the company
prepares its income statement using expense method. The coverage rate measures the
profitability of the supply of the goods or services. A broader picture of the company
could be obtained if this indicator was determined by product or major market, but there
is no requirement to provide the necessary information in the report.

One of the most widely used profitability indicators, still an innovation of the
DuPont Company, was the development of Return on Investment (ROI) and the related
indicator system. Pierre du Pont believed that former profitability indicators on sales and
costs were not suitable to measure the company's profitability. The indicator developed
to support investment decisions can be defined as the ratio of net return to net asset
value. There are recommendations (Anthony and Govindarajan, 2009) on what to
consider as return (like operating profit or after tax profit) and what to consider as
investment (fixed assets or some prescribed elements of fixed assets + current assets),
but giving purport to the two categories is basically the sovereign decision of the
company (Bozsik, 2010, Brealey et al., 2011, Fenyves et al., 2018, Molnar, 2016).

2. The aim of the empirical research and the applied methodology, results

The aim of the empirical research is to outline two important factors of the performance
features of district heating companies in Hungary and to establish future research
questions.

Net revenues on sale and different cost types, 2010-2017
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Figure 1: Net revenues on sales and different cost types in the whole sector between
2010 and 2017
Source: Own compilation based on annual report data

The database of the research includes the companies 2009-2017 reports. The tools of
the analysis were the Excel program of the Microsoft Office 365 ProPlus package and
the SPSS 24 software.

The first striking features of the profitability specificities of the heating sector are
illustrated in Figure 1 describing net sales and various costs types at the sector level.
The figure shows that net revenues on sales have not cover material and personnel
costs since 2011. The reason for this is that Act XXIX of 2011 on the Amendment of
the Laws on Energy froze the retail prices and the prices of institutions treated
separately as at 31 March 2011. It is the Minister of National Development who is
responsible for setting the prices of heat sold to the public and to institutions treated
separately as the highest official price, by taking into account the proposal of the
Hungarian Energy and Public Utility Regulatory Authority. The loss of revenue derived
from applying official prices is covered by the district heating subsidy. Its amount is
fixed at a level that cannot exceed the net cost of providing the public service, i.e. the
difference between the costs incurred and the revenue generated by the public service,
by taking into account a reasonable return on equity. As for reasonable return, a profit
margin was defined, which is 2% of the gross book asset value related to these
activities based on the audited accounting unbundling and as at 31 December of the
year preceding the year under review of the before tax profit derived from district heat
production and district heat supply activities.

The Figure 2 highlights that other revenues represent a significant part of the revenue
of the district heating provider. This high proportion is due to district heating subsidy
from 2012.

Revenues 2010-2017
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Figure 2: Cumulative values of net revenues on sale and of other revenues and
changes of their rate between 2010 and 2017
Source: Own compilation based on annual report data

14



Examining the structure of the rate of net revenues on sale and of the expenditures of
district heating suppliers and the structure of revenues, it can be concluded that
profitability of district heating suppliers is strongly influenced by the authority’s
regulations.

The indicators examined above describe only a slice of the factors influencing the
profitability of district heating suppliers. They can, however, provide a pronounced
picture of the operation of a highly regulated sector.

3. Conclusions

The purpose of the current research was to present some features of the profitability
of heat suppliers. As a first step, literature describing profitability was introduced
briefly, followed by the presentation of the empirical research. The two figures forcibly
showed a main feature of the district heating sector: being highly regulated which is
reflected in the income statement as well. Further research fields were outlined
regarding this topic: whether there is a significant difference in the performance of
different types of heat providers, whether there is any influence of the ownership
background, the performed activities, the size of the company or the geographical
location on profitability.
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Abstract: In recent years, many researchers displayed interest in the different types
of social innovations. In the current research, the author does not aim at creating a
new definition, but at examining the possibilities to generate social innovations in the
case of district heat suppliers by accepting the previously created definitions. In the
case of district heat suppliers, three levels of social innovations can be distinguished
and the current research aims at presenting how they have been realized worldwide
for almost 140 years. Its methodology includes bibliography research based on
seconder research methods and its result is a summary which helps make the heat
supplier systems of different generations from the 191-21st centuries transparent.
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1. Introduction

The roots and the first forms of central heating can be found in the ancient times. In
the Roman Empire, the ancestor of the today under floor heating was used to ensure
the temperature of the baths, but similar technical implementations were used to
supply other buildings as well. In 13 BC Pallio Vitrovius, Roman architect, presented
the heating system of the imperial palace.

Like many ancient discoveries, central heating was forgotten or played a minor role in
the Middle Ages. However, some records from the 15" century mention the district
heating of baths. Subsequently, the technical development of the industrial revolution
provided the opportunity for this type of heating to spread.

In the 1790s, waste heat from English factories was transported via underground
pipelines to heat public baths and since the middle of the 19t century "apartments
heated from long distance" has been spread in several European (London, Paris,
Hamburg, Dresden) and American (New York, Boston) cities.

“Social innovation provides new or original solutions to solve the problems of a
community with the aim of improving its well-being” (Kocziszky, Veresné and Balaton,
2017). Through reaching the goals to improve the quality of life, heat
suppliers implement  social innovations by  their  products (heat and hot  water
supply), by the applied technologies and by implementing them in consumer-
friendly services (Suveges, 2019). It was, however, realized in different ways during
the centuries. The current study aims at describing the heating generations of the
19th-21st centuries by analyzing the international literature. The basis of the
comparison as the possibilities to generate social innovations are the technical and
technological characteristics of district heating.

16



2. Literature review

Kadarné (2010) explained that in different parts of the world, district heating systems
had developed from different motivations and with different technical and technological
conditions. The Association of Hungarian District Heat Suppliers classifies the
systems of European countries into four groups:

Northern Europe: Sweden, Finland, Denmark and Iceland, where the role of
this heating method is constantly appreciated for its positive effects on the
protection of the environment and climate. In these countries, it is also an
important instrument of the energy policy and it is continuously
improved. Accordingly, the proportion of district heating in apartment heating
is extremely high. In Denmark, it is over 60% and up to 98% in some major
cities. Denmark is considered to be a model country from several aspects
due to the leading-edge technologies (Vanhoudt, Oevelen and Johanson,
2019; Nielsen, 2019) and to the high utilization rate of geothermal energy
(Margaryan, Dyrelund and Hansen, 2019).

Austria and Germany, where gas and district heat suppliers are organized
into holding companies owned by local municipalities and the development
of heat suppliers is an integral part of urban environmental programs
(Kadarné, 2010). The proportion of heat supply out of heating systems is
much lower in this group than in the previous one.

The proportion of district heat in the group including France, Italy, the United
Kingdom and certain parts of the Netherlands is low (5%) and there is no
great tradition of this heating method. However, the governmental energy
strategies of these countries also include district heating projects with low
carbon dioxide emission, both for the general public and for other users
(Webb and Bush, 2019). In the case of ltaly, the use of water with lower
temperatures can be observed in the heat supply (Kadarné, 2010), which is
considered by many to be a significant way of future development of district
heating (Jensen, 2019). The initial low share of district heating, of course,
has the advantage of providing opportunity to increase the role of renewable
energy sources. In France, for example, the share of this energy source has
doubled in five years and is expected to increase to five times compared to
its 2013 value by 2030 (Perrin, 2018). Especially in the northern and eastern
metropolitan areas of the country, an increase in utilization is expected with
the use of further synergies (Boysen, 2018). Ireland has similar conditions,
where there is no historical tradition of large-scale district heating, the rate is
only 1% like in much warmer countries in Europe like Greece, Cyprus and
Malta, however, more and more countries consider district heating to be an
opportunity to meet their energy policy and environmental goals (Gartland,
2018).

Newly acceded Member States of the European Union, all of which have
experienced "a period of rapid and forced industrialization" (Kadarné, 2010,
p. 23). As these countries have a district heat ratio exceeding the EU-15
average, they are often of lower quality in technical implementation (like
thermal insulation) and in technology due to the historical aspects of their
construction and have considerable potential for development.

In the European Union, on average, district heating accounts for about 10% of
heating, similarly to the world average, but significant differences can be observed
among countries (Werner, 2016).

There are other options of grouping in addition to the above described one. One such
research material of relevance, also conducted by Werner (2016) and being part of the
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research on the future role of district heating, compared the price levels of European
heat suppliers and created the following groups based on prices:
=  Countries with high price: Denmark, Slovakia, Germany, Norway and
Sweden,

] Countries with

Hungary,

=  Countries with high district heating prices compared to the disposable
income: Slovakia, Estonia, Latvia, Lithuania. (Interestingly, Hungarian district

heating is generally associated with high prices in the mind of the individuals
(Németh, 2008), but this statement cannot be justified either in absolute or

relative terms based on the research results.)

One of the most frequently mentioned elements in the international literature analyzing
district heating is the generation-by-generation comparison of heating systems
(Lygnerud, 2019). Several researchers have dealt with this topic, among which the

study

Werner, Wiltshire, Svendsen Thorsen, Hvelplund and Matthiesen (2014)

low price: Iceland ,

Bulgaria, Switzerland, Poland and

by Lund,
is

outstanding. Its main assumption is that district heating and cooling systems will play a
major role in the sustainable energy systems in the future, by reaching up to 100%
renewable rate. In order to achieve this, however, significant improvements are
needed compared to the current situation. The different generations have been
characterized by a number of aspects which can be grouped into three groups. The
main findings of their study are summarized in the following table.

Table 1: Generations of heating systems and their technical and technological

characteristics
Generations of heating systems
Evaluation First . Third Fourth
. . Second generation . .
criteria generation generation generation
Period 1880-1930 1930-1980 1980-2020 2020-2050
Mostly
. . Low
Mostly pressurized pressurized
Heat- temperature
conveyin Steam hot hot water (30-
ying water (above 100°C) | water (below 70°C)
100°C)
Existing
Blocks of Blocks of flats | buildings with
flats and Blocks of flats and  |and the buildings] lower heat
Serviced the the buildings of the of the tertiary | demand (50-
buildings, buildings of tertiary sector, sector and 150 kWh/m?)
needs the tertiary typical size is 200- |detached homes| and small
sector in 300 kWh/m? typical size is scale (<25
cities 200-300 kWh/m?3 kWh/m2) new
users
Radiators Radiators Radiators
Heating in using high Radiators using high using medium using low
temperature temperature temperature
the temperature water o o
apartments water (90°C) water (70°C) water (50° C)
(90°C) or and and
steam underfloor underfloor
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heating heating
Natural
Basis gas, biomass, Renewable
of thermal Carbon Qil, natural gas renewable energy
energy energy sources
sources

Source: Own compilation based on Lund,
Werner, Wiltshire, Svendsen Thorsen, Hvelplund and Matthiesen (2014)

3. Conclusion

In both the United States and European countries, first generation heating systems
were based on similar technology, characterized by technically inefficient operation
and high network losses. The heat-conveying of the second generation systems was
water at temperature of 100°C at high pressure and all systems built from the 1930s
used this technology until the 1970s. This was typical of the heating systems of the
countries of the Soviet bloc. Construction was characterized by low quality and there
was no possibility / need to regulate or change the amount of heat used. Third-
generation heating systems including solutions from the late '70s and early' 80s are
often referred to as "Scandinavian district heating technology" because many of the
components used in district heating have been manufactured in the Nordic
countries. These systems and technical solutions are used in the former Soviet Union
Member States and in Central and Eastern Europe, but the systems currently being
built in China, Korea, USA and Canada also belong to this generation.
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Abstract. In our digitalized world, foreign language skills are becoming vital in the life
of multinational companies. In addition to traditional teaching methods, online teaching
methods play an important role in language teaching. In this paper | make an attempt
to compare the perceived effectiveness of online and offline teaching methods. | also
aim to understand language learners’ behaviour including their motivation, service
provider choice, information sources considered in their choice and their willingness to
pay. In my paper | also examine the extent to which language learners are supported
in everyday company teaching by the Eflow by SZABO online software, which can be
used in a flexible form of education. A combined (online and paper-based) survey was
conducted among language school students who are using Eflow by SZABO. To
analyze data, | used descriptive statistics and factor analysis. | have found that
language schools are considered to be the most effective form of language learning,
closely followed by Eflow by SZABO. Individual learning is also seen as being more
effective than learning in groups. My findings can be utilised by scholars and in the
language teaching business too.

Keywords: online language learning; traditional language learning; consumer
behaviour; effectiveness; multinational company; Eflow by SZABO.

JEL classification: M31; Z13.

1. Introduction

Because of their busy schedules and a dearth of acceptable language-learning
opportunities, many learners in Hungary find it difficult to sit down and force
themselves to learn a second or third language. The opportunity to learn online may
facilitate learning, partially alleviating these stumbling blocks and providing motivation
on the part of learners. A great many of the populace are in possession of a
smartphone, which provides the chance for learning and discovery, and has a radical
impact on people’s habits and interactions in a multitude of milieus (Nagy, 2017). |
have taught at language courses at different multinational companies for a long time.
Consequently, it is very important for me to monitor the special demands of this market
continuously and to understand these demands in order to be able to react to any
change at the right time.

2. Literature Review

Before the current IT explosion, the use of this technology was quite restricted. Now,
by contrast, we can see a much more flexible application owing to the proliferation of
digital tools, mobile technology, and collaborative systems. The horizons of language
acquisition are broadening at a furious pace. Motallebzadeh, K., Ahmadi, F.,
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Hosseinnia, M. (2018) analysed teachers’ creativity and their teaching effectiveness,
and they found that the more creative someone is the more creative they are in
language teaching. The study points out that there is a significant difference between
female and male teachers with regard to the creativity of their teaching in favour of
women.

With the development of the digital world more and more tools are available for online
teaching and they are increasingly becoming part of our everyday life. The continuous
use of these tools help online teaching opportunities establish themselves naturally
and almost invisibly in our daily routine, thus making them generally accepted.
According to a survey by Jabeen and Thomas (2015), the majority of the respondents
say that some years ago they preferred learning with a teacher in a classroom to
learning on their own in a computer-assisted environment but these preferences have
changed to a small extent by now. They investigated the learning trends of students
who opt for online language courses and their effectiveness by assessing multiple
factors including the use of the latest available technology and the skills that are taught
by these online methods. The online teaching of various language skills was examined
separately, skill by skil, and the online methods were compared with traditional
classroom methods. They concluded that students consider lessons with a teacher
more efficient for language learning than the online environment. They concluded that
it is necessary to have the teacher’ assistance and support for the proper conduct of
online speaking activities. This was true some years ago, but with the rapid
advancement of technology it can be stated with confidence now that today’s and
especially the near future’s technical facilities can easily make up for the teacher’s
physical presence in such cases. However, Shishavan and Sadeghi (2009) claim that it
is essential to have good and qualified teachers to make the educational system
operate efficiently and to improve the quality of learning. According to Ghavifekr and
Rosdy (2009) ICT (Information and Communications Technology), technology-based
teaching is effective for both teachers and students and one important factor of
successful learning is that the teachers are well-equipped and well-prepared in terms
of technological tools and facilities. “Paperless” Foreign Language Teaching offers an
opportunity for students to acquire the necessary information during foreign language
lessons by themselves at skill level. Shishkovskaya, Sokolova and Chernaya (2015)
found that one of the main advantages of the ,paperless” technique is that it increases
the motivation of students in learning a foreign language.

3. Eflow by SZABO

Eflow by SZABO, a fully online application, assists those who set out to develop their
language skills independently at multinational companies. The online material was
developed for five levels: A1, A2, B1, B2 and C1 in line with the requirements set by
the Common European Framework of Reference for Languages. It was developed on
the basis of detailed and well-structured training courses and teaching experiences.
Participants can choose the following skills: Vocabulary, Grammar, English Usage,
Reading Comprehension, Writing, Listening Comprehension and Speaking.

4. Methodological Approach

In order to measure the effectiveness of different language learning forms and
understand the language learners’ consumer behaviour a combined (online and paper-
based) survey with a sample of 58 respondents was conducted in 2019. Exclusively,
language learners at multinational companies who are currently using the Eflow by
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SZABO module were included in the study. All of them were surveyed, but not
everybody responded to each question, so the total number of respondents is always
indicated if it is less than 58.

In the survey, | used different self-developed constructs to measure different aspects of
the language learners’ behaviour. The importance of motives, the importance of
information sources used in the decision-making process as well as the importance of
attributes of the language service provider choice were measured on a five-point
importance scale. The perceived effectiveness of the different types of language
learning was measured on a five-point effectiveness scale, whereas the development
of language skills was measured on a five-point extent scale.

5. Analysis and Results

| found that respondents consider learning languages important. The mean (X) was
between important and very important on a five-point scale (4.3). They quite like
learning languages (X =3.8). Respondents are quite motivated to learn foreign
languages (X =3.8). The primary motive for learning languages is easier
communication with others (X =4.5), followed by higher income (X =3.9) and obtaining a
language certificate (X =3.8). Obtaining a secondary school qualification (X =3.3) and
working abroad (X =2.7) are the weakest motives to learn foreign languages according
to the survey.

As far as the importance of information sources used in the decision-making process of
language learning is concerned, friends and acquaintances (X =3.5) are found to be the
most significant influencing factor, followed by family members (X =3.3), the social
media (X =3.2) and online advertisements (X =3.2). Other information sources (X =2.6)
and flyers (X =2.6) are regarded as non-important information sources.

Perceived effectiveness of the service provider (X =4.5), services fee (X =4.4), and
group size (X =4.3) are the key to success or failure, being the most important
attributes when it comes to choosing a service provider (i.e. a language school or other
forms of language learning). Flexibility of the administrative procedures related to
language learning (X =3.8) and service environment (X =3.8) as well as the image,
reputation & brand name (X =3.7) and the ease of use (webpage/app) (X =3.7) are
equally fairly important attributes. The service provider’'s accessibility (X =3.6), i.e. the
distance from where the potential student resides or works, and parking opportunities
are also considered. The design of the language learning website/app (X =3.4) is the
least important attribute in decision making. It was found that the respondents consider
the effectiveness of learning/teaching at a language school as being between effective
and absolute effective, the mean was 4.5 on a five-point scale, followed by the score
given for the effectiveness of Eflow by SZABO (X =4.0), the effectiveness of learning
language online (X =3.6), and the effectiveness of language teaching in public
education (X =2.5), which is not considered effective at all by the respondents. With
regard to the perceived effectiveness of language learning forms, | found that the
respondents consider the individual learning in classrooms (individual offline) to be the
most effective form, the mean was 4.0 on a five-point scale. The second most effective
learning form was the individual online (X =3.5), followed by the traditional classroom
groups (X =3.4). Language teaching in online groups was seen as the most ineffective
form of teaching/learning (X =2.6).

| found that the respondents are willing to pay the highest amount for individual online
learning (X = 3.317 HUF) in the first place, and for classroom individual learning (X
=3.145 HUF) in the second. They intend to pay significantly less for learning in
traditional classroom groups (X =2.194 HUF), and the least for learning in online groups
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(X =1.352 HUF). Having investigated the improvement of language skills by Eflow by
SZABO, | found that the respondents are of the opinion that their listening skill was
improved the most: the mean was 4.0 on a five-point scale. The software also
improved their vocabulary skill (X =3.9), speaking skill (X =3.9), reading skill (x =3.8),
and their English usage skill (X =3.8). They said that their writing (X =3.6) and grammar
skills (X =3.6) were improved the least by Eflow by SZABO.

The Kaiser-Meyer-Olkin Measure of Sampling Adequacy (KMO= 0.738) indicates the
suitability of the data for further analysis by Kaiser's standard. So does Bartlett's Test
of Sphericity (Approx. Chi-Square = 140.265; df=36, Sig.= .000). The Principal
Component Analysis initially extracted 16 factors but there were only 3 of the 16
components whose Eigenvalue was at least 1. They explain 69.92% of the total
variance. Factor 1 includes the service provider’s accessibility (distance, car park), the
ease of use of webpage/app, the flexibility of the administrative procedures related to
language learning and the service environment, so it is named a Service Soft factor.
Design of the service provider's website/app and the perceived effectiveness of the
service provider as well as the image/reputation & brand name of the service are
substantially loaded on Factor 2. Therefore, it can be concluded that brand name,
image, design and the perceived effectiveness of the language service provider are
interrelated in the language learners’ mind. Factor 3 is made up of the service fee and
the group size. It suggests that language learners’ willingness to pay and the group
size are also connected.

6. Conclusions and Implications

Based on my research results it can be stated that the respondents are quite motivated
to learn foreign languages at multinational companies. Having analysed the importance
of information sources used in the decision-making process of different forms of
language learning, friends and acquaintances are found to be the most significant
influencing factor. The effectiveness of the service provider is the most important
attribute in choosing a service provider. In comparison with previous times, recognition
of the effectiveness of online teaching has become much stronger among language
learners. This shows that the tools and methodologies have been improving and digital
tools have also been incorporated in language teaching at companies. The other
important finding is that companies are open to online teaching insofar as it
complements offline teaching to make participants motivated and successful in
language learning as much as possible. In other words, the company management
supports the development of new technologies and software, which is a long-term
condition for staying on the market. It seems from the surveys that methodological
preferences are slowly progressing towards realignment, meaning that the
respondents consider online learning/teaching almost as effective as face-to-face
teaching. At the same time, it is a rather interesting finding that the respondents would
be willing to pay more, even if not by much, for online teaching. This confirms that the
everyday use of technological tools and the refinement of online solutions are making
online language teaching increasingly accepted.
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Abstract: In a competitive market, micro finance banks need to develop creative and
purposeful ideas to create value for stakeholders. This paper shed light on the
relationship between competition intensity and innovation performance. The study uses
surveys conducted on microfinance banks operating in Nigeria. Data from 300
respondents suggest that competition intensity significantly influence innovation
performance. It was observed that as competition intensifies, microfinance sector
innovation performance increases. The authors conclude that microfinance banks
should give attention to the nature of competition and its relationship with innovation
performance.
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1. Introduction

Intense competition has generated a high level of uncertainty among firms in all
industries (Gavrea et al., 2011), posing a serious challenge for managers of firms. The
presence of many competitors limit growth opportunities. In the context of intense
competition, firms can achieve innovation performance by offering new product and
services that meet the need of customers. Microfinance banks support the growth of
small and medium enterprises (SMEs) which constitute a large proportion of the
business sectors in Nigeria (Nwachukwu, 2018). Although, studies have examined the
link between the intensity of competitive rivalry and innovation (e.g., Correa and
Ornaghi, 2014). Few studies examined innovation performance in microfinance banks
in Nigeria (e.g. Nwachukwu, Chladkovd and Olatunji, 2018). The nature of the
relationship between competition intensity and innovation is ambiguous and scare in
transition economies (Brodzicki, 2018) and not fully established. This study attempts to
address this important gap in the literature. This paper examines the relationship
between competition intensity and innovation performance in the microfinance sector in
Nigeria.

2. Literature review

Empirically, Correa and Ornaghi (2014) found a positive relationship between

competition intensity and innovation in U.S. manufacturing industries. Abazi-Alili,

Ramadani, and Gérguri-Rashiti (2016) affirm that pressure from foreign competition

has a positive and significant effect on innovation activity in firms. Likewise, using data
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from 27 emerging markets, Ghosh, Kato, and Morita (2017) reported that competition
intensity reduces firms investment in incremental innovations, which decrease firm’s
market share. Hashmi (2013) investigated the inverted-U relationship in publicly quoted
American and British manufacturing companies. The study found a negative and
strong relationship between innovation and competition. We note, however, that an in-
depth analysis is lacking in Nigerian firms, especially in the microfinance sector. In light
of empirical review, the authors acknowledge that the connection between competition
intensity and innovation performance is complex and lacking in the emerging market,
particularly in Nigeria.

H1. competition intensity has a significant and positive impact on innovation
performance.

3. Methodology

In Nigeria, microfinance banks play a strategic role in enhancing the socio-economic
well-being of the poor who are mostly traders and artisans. Central Bank of Nigeria
CBN 2016 report suggests that total assets and total deposit liabilities of microfinance
banks declined by 5.1 per cent and 6.1 per cent respectively. Additionally, the number
of microfinance banks (MFBs) declined to 820 in 2013 and increased to 987 in 2016.

3.1. Methods Sample and procedure

Data were collected from employees of microfinance banks using an online survey.
The survey was conducted between July and September 2018. The lists of MFBs were
retrieved from CBN online database. 325 participants were conveniently selected from
three geopolitical zones in Nigeria. 300 completed questionnaires were found suitable
and used in this analysis. Jansen et al. (2006) was adapted to measure competition
intensity. Four items that assess the intensity of competition in the market was used.
Following Wang (2014) and Nwachukwu et al. (2018), six items were used to assess
innovation performance, these questions evaluate the respondent's perception of
service, product, and process. Participants expressed their level of agreement on a 5-
point scale (from 1=disagree strongly to 5=agree strongly). Cronbach’s alpha for
competition intensity (0.83), innovation performance (0.87) and the overall scale (0.90)
imply that the questionnaire effectively captures the study variables. The KMO and
Bartlett's test of sampling adequacy is significant (KMO; 0.868, P = 0.000 < 0.05) and
above 0.5 (Hair et al., 2010). Descriptive statistics and inferential statistics were used
for data analyses. Data were analysed using the statistical package for social sciences
(SPSS 25) software.

4. Results

In term of the number of employees, 60(20%) of the MFBs have between 1 to 10
employees, 201 (67%) have between 11- 20 employees, 33 (11%) between 21-30
employees and 6 (2%) have between 31- 40 employees. 12(4%) respondents
indicated that their firms have been in the market between 0 and 5 years, 282(94%)
between 6 to 10 years, while only 6(2%) respondents indicated that their firms have
been in the market between 11years and above.

Table 1: Descriptive and Regression results of Competition Intensity and Innovation
Performance (N= 300)

F 186.207
27



R2 0.385

Adj R2 0.382

B 0.620

p-value 0.000
Mean Std.Dev

Competition intensity 3.47 0.54
Innovation performance 4.89 0.84
Durbin Watson: 1.873
VIF: 1.000

Source: Authors

The results presented in Table 1, (3 = 0.620, P = 0.000 < 0.05) suggest that
competition intensity positively and significantly impact innovation performance. Thus,
providing support for the study hypothesis. Furthermore, R2 = 0.385, implies that
competition intensity account for 38.5% in the variation of microfinance bank innovation
performance in Nigeria. Thus, other factors that were not considered in the present
study explain 61.5% variation in innovation performance. The variance inflation factor
1.000 is less than 5, which indicates the absence of multicollinearity problem.
Additionally, the Durbin-Watson test value of 1.873 indicates that the problem of
autocorrelation in the model is unlikely.

4.1. Discussion

This study clarifies the relationship between competition intensity and innovation
performance in the microfinance sector. The results suggest competition intensity have
a significant influence on innovation performance. The finding is consistent with several
previous studies (Correa and Ornaghi, 2014; Abazi-Alili et al., 2016). However, our
finding negates the results of (Ghosh et al., 2017; Hashmi, 2013). To cope with intense
competition microfinance banks must innovate by creating new products and services
and optimising technologies to deliver these products and services to customers. In
this context, online banking services such as internet banking and electronic payments
is a differentiating factor.

5. Conclusion

This research provides important insights into the nature of the relationship between
competition intensity and innovation performance in the emerging market context. The
study suggests that competition intensity is a predictor of innovation performance in the
microfinance sector in Nigeria. The insights from this study will inform policymakers
and managers in the microfinance sector in the emerging economy context.
Microfinance banks should pay attention to the activities of competitors as this impact
innovation performance. The limitations of this study provides an avenue to consider
the concept for future research. The study focused on a single industry; microfinance
sector. This limit the generalisability of the results beyond this context. Future studies
can examine competition intensity, innovation performance and factors that can
mediate or moderate this relationship in other sectors across countries. Nonetheless,
this paper adds to the growing debate on competition and innovation in an emerging
market context.
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Abstract: As the topic of the collaborative economy is relatively new, the paper has its
starting point in an overview on the different approaches discussed both in the
academic environment and in the media. The paper aims to discuss some of the
reasons that cause people to participate in different forms of the sharing economy. We
have noticed that the reasons that convince people to be attracted to the idea of
sharing are related primarily to the economic benefits offered, but also to the efficiency
of their time. Given the overall picture of the motivations that people have towards the
new economic model, we will try to present how the collaborative consumption related
to the shared accommodation has changed, by age groups, in 2018 compared to 2017.
Analyzing we could see that the young population is more attracted to the idea of
sharing, than the older population. This is somewhat obvious given that access to the
sharing economy requires internet access.

Keywords: sharing; motivations; economy; efficiency; consumption; Romania
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1. Introduction

The attitude of people towards consumption has undergone numerous changes in the
last period of time. This fact is due first and foremost to people's growing fears about
the major changes facing the environment: depletion of resources, climate change,
pollution, the economic crisis of 2008. Secondly, the change in consumption behavior
of people it is also due to the desire for social integration (Belk, 2010), as well as for
sustainability or ecological consumption, through which economic benefits can be
created. All of these competed for people to turn their attention to a new economic
alternative, namely the collaborative economy. This type of economy is "based on
'Access to' rather than 'Ownership of' physical and human assets like time, space and
skills" (Botsman and Rogers, 2010). More precisely, people replace the ownership of
the property with its temporary ownership. The key elements, without which the sharing
economy would not have stood, are related to social media and technology
development, as well as to the Internet, which allowed the virtual interaction of people
(Heinrichs, 2013). The participation of people in the sharing economy, which is actually
a social-economic phenomenon, but also technological, is maintained by the
development of technologies, the proliferation of collaborative web communities, as
well as by the collaborative commerce. Sharing economy is a concept that
encompasses several domains and supports sharing of consumption of goods and
services through online platforms. These platforms are, in fact, the main means by
which the shared consumption is manifested. The activity through these platforms is
supported by the reputation that the respective platform has, by certain economic
stimuli, by the degree of satisfaction offered to consumers. Competitiveness in
economic activities is increasingly based on the idea of sustainability, the quality of the
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natural and cultural environment of the destinations and their integration into a local
community (Badulescu and Badulescu), which causes people to be increasingly
attracted to the idea of sharing consumption.

The sharing economy is known as a new trend, and people have a slightly reluctant
behavior towards the new, which causes them to become somewhat skeptical of this
economic approach. In addition, the conceptual framework and scope of the sharing
economy are not very clearly delimited, compared to the traditional type economy. The
legislation in its early stages is another factor that makes people less confident in this
model. It can be said, however, that the collaborative economy attracts people on its
side, through the benefits it creates, but at the same time makes some of them
unbelieving.

2. The motivations that cause people to be attracted to the sharing economy

The motivations that cause people to participate in shared consumption have been
studied over time, but there will always be new reasons why a consumer would decide
to "share" a particular product, instead of buying it in a traditional property-based
service (Lamberton and Rose, 2012). Motivations, of course, may differ from one
consumer to another, but we can expect that what we will present are generally valid
motivations for consumers.

One of the reasons that attracts people to participate in the sharing economy is the fact
that they can manage their financial resources much better, the collaborative economy
offering people the tools to benefit from affordable goods and services (Kane, 2016 ).
In addition, it creates public value that is based on the distribution of goods, spaces
and instruments, respectively, between people connected by modern methods such as
different online platforms, applications, social networks (Bertand et al., 2016). It can be
deduced that the sharing economy is competitive when it comes to the measurable
economic benefits, while also providing a more efficient use of resources. In fact, it
replaces the exclusive ownership of goods with more economic opportunities (Hamari
et al., 2013). In addition it folds very well on demand and supply in real time, worldwide
(Malhotra and Van Alstyne, 2014). This economic approach aims to reduce different
costs, from a monetary point of view, but also from the perspective of coordinating
available assets with the costs involved.

In a world where time is a major impediment to different activities, this new sharing
phenomenon can be the solution to save time, so people can manage their time much
better through the online platforms made available for sharing economy, thus giving
them autonomy (Seign and Bogenberger, 2012). This is obviously another motivation
that drives people to positively embrace this idea.

A particular aspect of the collaborative economy is the way in which it offers people
new opportunities regarding establishing and maintaining social relations. An example
of this feature may come from the Airbnb hosting platform. Through this platform,
people seeking accommodation in different corners of the world, regardless of the
purpose of the trip, can interact much more easily with the locals and live authentic
experiences. The user gets to interact directly with other users in the sharing economy,
which ultimately makes it easier to establish social connections beyond economic
exchanges (Schor and Fitzmaurice, 2014). In addition, visitors can know that place
beyond appearances and what they knew about it. Guests are most of the time in
direct contact with the hosts, which clearly leads to the creation of a framework in
which they can socialize, even managing a local connection with their help. If a person
had booked a room at a hotel, it is almost certain that the person would have been
alone, but if they choose Airbnb, for example or any other sharing platform, the
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connection with the locals will take place. The social experiences are lived in this way,
with a much greater and more complex social and spiritual burden, than in the case of
the traditional experience.

The desire for novelty, fulfiled through the sharing economy is another reason why
people are attracted to this idea. Epistemic benefit refers to the benefit gained from a
product's ability to satisfy curiosity, to provide novelty and / or to satisfy a user's desire
to know (Sweeney and Soutar, 2001). Of course, there are arguments that will cause
people not to get involved in the collaborative consumption, such as the legislation in
an incipient phase, the fear of new ideas, the desire for more intimacy, but these will be
the subject of future studies.

3. Are Romanians attracted to the idea of sharing economy?

In Romania, the sharing economy made its presence felt later than at world level or
even at European Union level. This is mainly due to the mentality that people have
regarding property.

Although the particular motivations for which people are attracted to the idea of sharing
economy differ not only from one country to another, but also from one individual to
another, we can say that the reasons presented above are generally valid for
individuals in our country.

Given the motivations of people to participate in shared consumption and the fact that
this phenomenon enjoys an increased popularization, we presented the evolution by
age categories of the use of accommodation services of sharing economy type. Thus
figure 1 shows graphically the changes that occurred in 2018 compared to 2017.
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Figure 1: Individuals who have used any website or application to arrange an
accommodation from another individual in Romania (percentage of individuals)
Source: Eurostat

Analyzing the figure it can be observed that in four of the five age categories the
orientation of the people towards the shared accommodation services increased. At
the same time we can say that the young population resonates much better with this
new economic model, registering increases from one year to another in the age groups
up to 55 years. The fact that in the age range 55 - 74 years, the percentage of those
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who use this concept has decreased is due to the mentality and the conception that
this population has towards the idea of sharing a good. At the same time, the older
population is not so familiar with accessing the Internet, some of them not having a
computer or high-performance phone that will allow them access to the new
technologies. On the other hand, however, it is a positive thing to record growth in the
other age groups, which means that the population of our country begins to become
more interested and attracted by the sharing economy and at the same time by the
benefits and opportunities offered by it.

4. Conclusions

The evolution of the sharing economy causes people to understand the context of the
development of this type of economy. By better understanding of this term, people also
find motivations that attract them to actively participate in shared consumption. We
showed that the confidence of Romanians in accommodation sharing platforms
increased in 2018 compared to 2017, in most age categories, which indicates an
attraction and a greater confidence of people on these platforms. Even though in
Romania the concept of sharing economy has developed more timidly than in other
countries, considering the evolution of the last two years we can say that the attraction
towards the new economic phenomenon is slightly increasing. Although there are
limitations regarding the legislative framework, and the central and local
administrations need time to be able to put in order all the regulations, the sharing
economy is in a continuous development and ascent. Some of the reasons described
above are influencing people to become more attracted to the idea of shared
consumption. Besides these motivations, there are many other motivations and
variables that influence people to participate actively in this phenomenon, but they will
be the subject of another research.

Sharing economy manifests itself in a lot of areas, for example in transport, but due to
the fact that the size of this work would have been much larger, we have limited our
study only to accommodation, the other sectors to be subject to future studies.
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Abstract:

All over the world there is a growing interest in changing the way people care for their
health. This new approach is also reflected in tourism. Health tourism is a complex
area of study, yet understanding the concept is limited, because there are varying
definitions and components ambiguity. Also, academic and professional debates on
this subject make it difficult to estimate the real size and growth of health tourism
market. This paper aim is to present different approaches that exist in literature on
health tourism to a better understanding of the concept. The benefits of having greater
consistency in the use of health tourism term are: a well-defined market structure,
better marketing targeting strategies and reliable data for avoiding "industry
boosterism".

Key words: health tourism, medical tourism, wellness
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1. Introduction

According to Garcia-Altés (in Wallibhodome et al., 2019), health tourism as a concept
is relatively new and it started to be used about two decades ago. However, health
tourism main principles are rooted back to ancient civilizations all around the world.
From the earliest times, people have travelled for healing, disease-protection effects
and to restore balance: the Romans travelled to thermae - the thermal baths -, pilgrims
visited Dead Sea for its healing effects and Asians went to thermal springs for
relaxation and socializing (Yeung and Johnston, 2018). Nowadays, reasons for
seeking healthcare services in other countries became more complex: long waiting lists
in country of residence, higher costs for the same treatment, better technology and
more skilled-specialists in destination countries (Connel, 2006) alongside with lower
flight prices, worldwide airline routes, communication and information through
technology which make it possible for tourists to access healthcare services in other
countries, as Lunt (in Hanefeld et al., 2014) added.

There are numerous studies and paper works written about health tourism, that shows
a considerable interest for this field, because it is difficult to estimate the real market
size and development if there aren't well-defined boundaries, clear components and a
universally accepted unique definition. This paper objective is to provide a general
overview of academic research to better identify the services that can be included
under the umbrella of health tourism.

2. Defining health tourism
At first glance, we can assume the concept health tourism is generally easily to be
defined. But in reality, there are challenges. Academic literature and industry reports
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abound in definitions of health tourism, as there isn't an official international
organization responsible for establishing a unique definition (Puczko et al., 2011).
To a better understanding of health tourism, it's important to know how health is
described. World Health Organization (WHO) defined in 1984 health as "the extent to
which an individual or a group is able to realize aspirations and satisfy needs, and to
change or cope with environment. Health is a resource for everyday life, not the
objective of living; it is a positive concept, emphasizing social and personal resources
as well as physical capabilities" (Smith and Puczko, 2014:4).
Carrera and Bridges (2006:447) define health tourism as "the organized travel outside
one's local environment for the maintenance, enhancement or restoration of an
individual's well-being in mind and body". In Smith and Puczkd's opinion, health
tourism incorporates "forms of tourism which are centrally focused on physical health,
but which also improve mental and spiritual well-being and increase the capacity of
individuals to satisfy their own needs and function better in their environment and
society" (Mainil et al., 2017:93). Goodrich (2010:228) propose the following definition
for heath tourism: "the attempt on the part of a tourist facility (e.g. hotel) or destination
(e.g Baden, Switzerland) to attract tourists by deliberately promoting its health care
services and facilities, in addition to its regular tourist amenities". Hall (2011:6) suggest
health tourism is "a commercial phenomenon of industrial society which involves a
person traveling overnight away from the normal home environment for the express
benefit of maintaining or improving health, and the supply and promotion of facilities
and destinations which seek to provide such benefits". According to World Tourism
Organization, health tourism as the "umbrella term" for wellness tourism and medical
tourism (UNWTO, 2017).
Boundaries between health tourism, medical and wellness tourism are creating
sometimes confusion, because Connel (in Padilla-Meléndez and Del-Aguila-Obra,
2016:87) mention that "a continuum exists from health (or wellness) tourism involving
relaxation exercise and massage, to cosmetic surgery (ranging from dentistry to
substantial interventions), operations (such as hip replacements and transplants), to
reproductive procedures and even 'death tourism™. Confusion is also caused by the
assumption that medical tourism is dedicated to sick people and wellness tourism is for
healthy people and that wellness tourists are a totally different market share then
medical tourists (Puczké et al.,, 2011). But where do we integrate the following
examples: if a healthy person chooses a preventive health program recommended by
a doctor after a consultation, is it medical tourism or wellness tourism? Furthermore, if
a healthy tourist gets a relaxing massage at a medical spa, that person is a wellness or
medical tourist?
This literature review highlights overlaps between health tourism components. In
consequence, it is imperative to define medical and wellness tourism.

= Medical tourism is a growing phenomenon associated with globalization as
Lunt and Carrera (in Hanefeld et al.,, 2014) agree. For Carrera et al. (in Padilla-
Meléndez and Del-Aguila-Obra, 2016:88), medical tourism is "the act of travelling
overseas for treatment and care". Connell (in Padilla-Meléndez and Del-Aguila-
Obra, 2016:88) suggests that medical tourism is "the phenomena of people travelling
from their usual country of residence to another country with the expressed purpose of
accessing medical treatment". The most popular services and treatments linked to
medical tourism are: fertility, cosmetic surgery, dental, bariatric (Hanefeld, 2014), heart
surgery and hip resurfacing (Padilla-Meléndez and Del-Aguila-Obra, 2016).

= Wellness tourism is defined by Puczkd et al. (2011) as "involving people
traveling to a different place to proactively pursue activities that maintain or enhance
their personal health and well-being, and who are seeking unique, authentic or
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location-based experiences or therapies that are not available at home". The word
wellness appears for the first time in Oxford Dictionary in the 1650s and it is described
as a state of illness or a state of health, according to Global Wellness Institute. In the
1950s, dr. Halbert L. Dunn's book, High-Level Wellness define for the first time the
term and in 1971 John W. Travis made it famous. The term is also described as a
journey associated with the desire to maintain or enhance well-being (Yeung and
Johnston, 2018). Going on a trip can sometimes be stressful, due to unhealthy and
over-eating, sleep disruption, sedentary lifestyle during holidays and lack of fitness
routine, travel stress and excessive drinking (Yeung and Johnston, 2018). Wellness
tourism promises to eliminate these negative effects and turn the trip into an
opportunity to maintain and improve health (rest and rehabilitation, disease prevention
and a better mental state). According to Wellness Tourism Worldwide, the most
popular wellness tourism global services are: beauty treatments, sport&fitness
services, leisure and recreational spas and spa&wellness resorts. Meantime, there are
in each country local therapies that are popular, like Ayurveda, yoga retreats,
meditation and wellness rituals (Hoheb, 2011).

3. Spa Industry Survey on Wellness Tourism and Medical Tourism

An online study involving 206 Global Spa Summit members around the world
performed for the research report made by Puczkd, Smith, Johnston and Ellis,
presented at Global SPA Summit in 2011, asked respondents to define with their own
words health tourism (Puczké et al., 2011). One-third of the respondents made a
difference between health, medical and wellness tourism, but the rest of the
respondents are confused with the terms. 21% suggested that health tourism is the
same as wellness tourism, 20% of the respondents chose a combination between
wellness and medical tourism and 20% said it's the same with medical tourism. An
interesting fact presented in the research is that two-thirds of survey respondents
weren't able to define at all health tourism and left the question blank or chose to
answer "don't know" (Puczké et al., 2011).

The aim of the research was to create a "word cloud", the most used words to describe
each term (Puczké et al., 2011): medical tourism: procedures, surgery, health, care,
treatments; wellness tourism: health, spa, services, destination, relaxation, treatments,
medical, programs; health tourism: wellness, medical, treatments, spa, healthy,
improve.

4. Conclusion

Health tourism is declared to be a growing segment of general tourism, however there
are differences between statistics made by official statistical offices, like Eurostat and
industry reports, like Global Wellness Institute (Mainil et al., 2017). The reason is found
in literature review, because there is a high level of confusion and lack of knowledge
about health tourism and it's components, medical and wellness tourism.

Due to varying definitions, people working in the industry proved an inability to define
these three terms, even though some items from definitions show up in the "word
cloud".

The economic consequences can be wrong positioning on the market, ambiguous
selling point, generic services and products, not having a clearly defined customer's
profile and unreliable statistics.
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To better estimate its real market size and development, it is recommended to
establish a worldwide accepted definition of health tourism and to better identify the
services that can be included under its umbrella.
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Abstract: Companies have been more involved than ever in the educational discourse
and they have become key-players in addressing the gaps in education. Designing a
new innovational power map, corporations adopt different strategies and proceed with
the role of orchestrators in the re-arrangement of economical governance. Companies
have the important resources and influence to intervene and address the unmet needs
in education but although their agenda is inclining toward technological innovation, it
has become imperative that the aspects of corporate social responsibility (CSR)
converge with the ideals of education for sustainable development. Within the context
of CSR for education, corporations should align their agendas to the sustainable
development issue. The challenge is to understand the underlying philosophy behind
the emergence of social responsibility activities in business practice and to explore
how these activities could be refined and aligned to the economic sustainable
development thinking.

Keywords: Social Responsibility, Sustainable Development, Education, CSR Strategy.

JEL classification: A13; A2; 125; M14.

1. Introduction

Global economy has not fully recovered after the crisis and concerns regarding a weak
future progress are serious in an era with growing international tensions and anti-
globalization movements that serious impact stability and require a new governance
framework and innovational sustainability mindset. Inequalities in the system are deep
and discrepancy brought a wave of skepticism and nationalism expressed in the new
current of anti-globalization. Companies are investing more in society in their endeavor
to realign their economic pursuit to the societal progress. Investments are made in
research and innovation now more than ever before, orchestrating new power shifts
with great international impact. This impact can be observed especially in the area of
education, as Welford (2006) points out, “any discussion about a strategy for education
for sustainable development would be incomplete without the role of business”.
Businesses are already key-players in addressing unmet needs in education. Leading
businesses are already devising CSR programs that are actively supporting education
across many contexts (Camilleri, 2016).

CSR is currently receiving a good deal of attention, both in terms of academic research
and business practice (Taneja et al. 2011) but the expectations on the responsibilities
held by businesses and corporations for the societies in which they operate have
changed (Cramer and Loeber 2007). The role of corporations has increasingly
expanded and firms have started to assume responsibilities that were previously been
regarded as governmental activities (Scherer and Palazzo, 2008). Many economists
are critical when it comes to analyzing this issue, due to the fact that these activities do
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not comply to the initial economic role of the business in society as described by the
theory of the firm (Scherer and Palazzo, 2011) and actually it goes beyond the societal
expectations and understanding of corporate responsibility (Whetten et al., 2002).
Many companies are increasingly organizing CSR activities that create both business
and social value (Porter and Kramer, 2011) and this is now leading to a new meaning
than the classical view of CSR that was simply limited to philanthropy and then shifted
to business-society relation with regards to the activities conducted by the company to
solve societal problems (Ismail, 2009). Nowadays CSR is a concept that defines
business’ interest in its customers, shareholders, employees, suppliers and
communities including their environment in the light of sustainable development. It
encompasses all the strategies the company displays in order to be ethical and deliver
social value in a sustainable manner. This is a conceptual paper and its main purpose
is to study the role companies have in creating sustainable development for the society
and implicitly, for themselves and to understand the need of CSR toward education.

2. CSR incentives in education

The issue of CSR has been discussed and defined by several authors, one of the first
authors to define it was Howard R. Bowen (1953) as “a commitment of entrepreneurs
to seek strategies to make such decisions or carry out such activities which are
desirable in terms of goals and values to our society”. A more recent definition is given
by Holme and Watts (2000) as “the commitment of business to contribute to
sustainable economic development, working with employees, their families, the local
community and society at large to improve their quality of life”. Each of the definitions
we would cite here bring us to the conclusion that CSR has well determined impact
areas consisting of economy, society and environment. In the economic area,
businesses should focus on improving processes for economic development and
minimizing economic impacts and from a societal point of view, they should be aiming
on improving the quality of life (Radoslav, 2017).

No country can achieve sustainable economic development without substantial
investment in human capital (Ozturk, 2001). Businesses have a long record of
involvement in education, especially within formal school systems (Cuban, 2004) and it
has been acknowledged that it is in the businesses’ best interest to create and
maintain good relationships with governments, trade unions and society (Camilleri,
2016), although rarely businesses and governments cooperate in an effective manner
and in meaningful ways when it comes to education. The opportunities that come from
this cooperation could be a win-win game for both companies and governments and
the outcomes would have a positive impact on regional social and economic
development. Building these relationships could result in reducing unemployment and
addressing competitiveness issues (Schwartz and Gibb, 1999) and seen from a
strategic managerial perspective, it could enhance corporate financial performance
(Tang et al., 2012) and resolve their long-term workforce demand.

Recent research has stressed out that the most successful CSR strategy is to align
company's social and environmental activities with its business purpose and values
(Porter and Kramer, 2011), therefore businesses have adopted a targeted approach by
focusing on areas that have a direct correlation to their business goals (Deshmukh,
2017). Responsible actions have the power to reconsider the organizations’ purpose
and its values toward society. Camilleri (2016) states that the first step towards
developing a CSR mentality is to re-define the principles of the company and this
should be taken in account when designing the CSR strategy toward education.
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3. “Educreating” the economy

Education has a major role in determining the outcome of all three components that
define sustainability and it is a pillar for each of these areas. CSR through education
can impact the economy, the society and the environment.

When creating the CSR strategy, often companies forget that this is a win-win game
and tend to focus only on building for its own needs, disregarding that long-term
society needs have a common ground with long-term company needs. Companies
should consider value-enhancing CSR activities that align social responsibility with
economic sustainable development and it is of high importance that efforts are
concentrated in this direction. Investing in society education has important economic
ramifications that will bring positive outcomes for the society and a sustained economic
growth based on increased productivity. A solid and stable economy will provide the
company a fertile ground for development especially considering the current
unsustainable approach. In most neoliberal and capitalist economic education
discourse, issues as sustainability, social justice, community welfare and
intergenerational equity are not addressed because they are considered to be
noneconomic (Summers and Smith, 2014). If corporations are really committed to
teaching and supporting economic sustainable development, they should re-asses the
imperatives of their discourse and reconsider their role in creating the economy not
only by doing business, but also by modeling it through society. Due to the fact that the
public educational sector needs a boost from the private sector, both should be able to
cooperate in order to bring the educational discourse at the same parameters that
meet today’s society needs.

4. Conclusion

Education is the highway to sustainable development and corporate innovation and
involvement in education has been so far defined from a narrow technologic inclined
perspective that needs to be aligned to current societal struggles and aiming to a
sustainable discourse. The traditional capitalist and neoliberal discourse in education
will soon have to be transformed into a more creative approach that will explore new
ways to create a common ground for business, society and education. This can be
obtained by aligning the principles of sustainable development to the CSR practices
and bringing into discussion the imperative issues of the limits of growth, intelligent
development and societal sustainability as part of the puzzle that pictures technological
innovation.

Although companies have increased their role in education, the efforts are
concentrated toward technology and innovation in the pursuit of economic growth. This
approach can be perceived as socially irresponsible education toward economic
development without the emphasis on the sustainability issue. It provides an
unbalanced approach in the long term by providing grounds for future economic,
financial and environmental crisis and therefore denies its own purpose: to create
value for the community. Therefore, as the education is the backbone of the society,
we need to re-evaluate the quality of the education in order to determine the health
status of our society. It is self-explanatory the fact that a healthy economy is sustained
by a healthy economic education and these two combined are the path for setting and
maintaining profitable businesses. The solution for sustainable education is investing
proportionately both in technological education and in economic education, because
one cannot expect to only nurture one side of the mechanism and expect both to
prosper at the same rate. Companies prosper when they help society to prosper.
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5. Research Limits and Further Recommendations

The role of this paper was to understand the role of CSR towards education and further
research is recommended in order to propose empiric solutions for the exposed gaps
and to define the methods companies have the ability to “educreate” the economy by
addressing issues as sustainability, social justice, community welfare and
intergenerational equity.
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Abstract: Momentum, a concept borrowed from physics, has always implied
dynamism, energy and force. The question we raise in this paper is: can education, a
seemingly straightforward, rigid process, bring out the vigour, resourcefulness, and
enthusiasm of entrepreneurship? We try to answer this question through a literature
review approach to the research, following the red thread of the hypothesis stated.
Thus, the research painfully leaves out many interesting research pathways and
arguments, which can be pursued on a later date. While navigating around different
terms and concepts which to this day lack consensus, we evaluated entrepreneurship
education as being impactful and looked at some of the measures taken by institutions
(EU) in building and maintaining the entrepreneurial momentum.

Keywords: entrepreneurship, entrepreneurship education, innovation, momentum,
entrepreneur, industrial revolution
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1. Introduction

Today, entrepreneurship seems to be an idea that has permeated all industries and
altered the economic landscape at a global level. From Schumpeter's take on
entrepreneurship as a process of creative destruction, when the old, inferior offerings
across industries and markets are replaced by new products and new business
models, many more researchers credited entrepreneurship with the capability to
determine and sustain economic growth (Stam and Stel, 2011: 8; Audretsch, Keilbach
and Lehmann, 2006: 60). Entrepreneurship is maintained by Hisrich and O'Cinneide
(in Sarri and Zikou, 2014: 50) to be imperative in giving birth to new ideas, in the
creation of new ventures, and new jobs which are essential in the process of nurturing
the whole economy.

The multifaceted coinage and use of the term entrepreneurship reflect the complexity
and intricacies of the concept which led to this very day's lack of consensus among
scholars regarding its exact meaning. Badulescu and Badulescu (2014: 11) comprised
an extensive list of opinions and definitions on entrepreneurship and entrepreneur
which revolve around terms such as innovation, creativity, risk taking, business
launching, opportunity, venture, and so on.

In an effort to pinpoint this complex concept, entrepreneurship has been approached
from diverse directions: economic, psychologic, sociologic, behavioral (Badulescu and
Badulescu, 2014: 12), and under the scrutiny of varied, new theories (Saiz-Alvarez
and Vaquero, 2017: 9-11).

All this diversity underlines the transdisciplinary character of entrepreneurship, as well
as the close connection between the entrepreneurial activity and the entrepreneur's
persona as a repository of specific traits and skills, begging the question if an
entrepreneurial momentum can actually be built and sustained through education,
namely entrepreneurship education (EE).
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2. Can Entrepreneurship be Taught With Impact?

The struggle to identify the prerequisites of entrepreneurial activity has led
researchers to explore how entrepreneurs are formed: are they born with the right set
of skills and tendencies, or, rather they are created through education? Often studies
on this perennial question have landed on each side of the argument. Timmons and
Spinelli, together with Orford et al. (in Botha, 2006: 48) consider the idea of the
entrepreneur being born, a myth, advancing the alternative theory that the
entrepreneur can, in fact, be created. An entrepreneur in the making learns how to
develop that sense and skill of identifying opportunities on the market, develops the
entrepreneurial self-confidence and visionary stamina which are vital in new ventures,
and acquires the knowledge on how to run and manage a business.

The process of teaching entrepreneurship is, consequently, a process which involves
both science and art. The science part has to do with teaching the conventional
wisdom regarding entrepreneurship, the functional business and management skills,
while the art is less constrained, more provocative, encompassing the creative and
innovative aspects. A large consensus among researchers, as concluded by Botha
(2006: 67), is that the art dimension in entrepreneurship education has been largely
neglected.

Apart from this issue, other difficulties in entrepreneurship education that have been
pointed out (Vanevenhoven, 2013: 467; Botha, 2006: 50) are associated with the way
and rhythm students learn, their access to resources, the motivations employed, but
also with the methods used by the educators, potential limitations on the diversity of
disciplines they master, the resource networks they have access to, and levels of
capability possessed. Vanevenhoven (2013) brings into attention an issue he identifies
as an evolving teaching challenge, the issue of a more individually-focused approach
that is in demand and needs to be provided, at least in part, to any entrepreneur in the
making, underlying the fact that there is in the end, no generalized optimal process to
be put in place.

Despite these challenges, and even though entrepreneurship education has its own
reputable skeptics, of whom we mention Ludwig von Mises and Israel M. Kirzner (in
Klein and Bullock, 2006: 13), there are series of studies that report the education
variable as significant in fostering entrepreneurial ventures. The largest pool of primary
data on which such findings have been rested upon is the Global Entrepreneurship
Monitor survey. Looking to GEM data, Singer S. (Entrepreneurship Education Monitor,
2019) makes a note on the close relationship pattern between the educational
background and the intensity of the entrepreneurial activity, as measured by the TEA
index - Total Entrepreneurial Early Activity Index. A study of Boston Consulting Group
on the impact of EE in Canada's largest business education organization translated its
impact through a rate of 45:1, the return to the society being 45 times greater than the
dollars used to teach entrepreneurship in schools (Boston Consulting Group, 2011: 9).
An EU commissioned study (Curth et al., 2015: 25-26) compiled evidence of EE
strategies' impact, identifying the following major areas of impact:

m Impacts on students: 'demystification' on what entrepreneurship is, a larger
knowledge and skills base, enhanced intentions on starting a business.

m Impacts on teachers: an increased entrepreneurial engagement, more
relevant tools, better support for students' entrepreneurial learning
processes.

m Impacts on institutions: higher growth rates and penetration rates of EE
practise.
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m Impacts on the economy: higher rate of venture creation, increased survival
rate among young ventures, a greater likelihood to set up and sustain their
own businesses.

m Impacts on the society: an increased number of new businesses in rural
areas, advancing of new, relevant policies.

3. Pushing for the Momentum

For such a dynamic, impactful, and multidisciplinary issue as entrepreneurship is, we
cannot over rely on teaching entrepreneurship as a process, confining it to a linear
and predictable procedure. On the contrary, its inculcation should be thought and
planned out in an entrepreneurial way, considering the versatile landscape of EE. In
building up the momentum, European Commission (EC) has assumed an active role.
EE has long been a policy priority at EU level, captioned in a series of documents and
policies, such as Key Competences Framework for Lifelong Learning 2020, The Small
Business Act, Rethinking Education Communication, the New Skills Agenda, and
Entrepreneurship Action Plan. These documents identified sense of initiative and
entrepreneurship as a key, transversal competence that every citizen needs for
personal fulfilment and development, active citizenship, social inclusion and
employment in the knowledge society. The EU grassroots vision for both career
development and entrepreneurship education is encompassed in a short EC
documented recommendation: all young people should have a practical
entrepreneurial experience before leaving school. A number of initiatives and projects
have been aligned under this banner, being driven by a vivacious ecosystem of
stakeholders and partnerships, as pictured in Figure 1.

National Policy Teacher training & support Businesses,private

Framework 0 - __3  entities partnering

The role of regional )
authorities, schools & the X VAN Instruments collecting
entrepreneurship ecosystem and interpreting data

Figure 1: Entrepreneurship Education Ecosystem
Source: adapted from The European Entrepreneurship Education Network

Even with a stellar implementation of such an ecosystem, the future brings new
challenges to be addressed, new frontiers to be conquered as paradigms shift in what
has been called the fourth industrial revolution. Paving the way, educators will have to
accommodate their pedagogies to a value creation education, as defined by Lackéus
(in Entrepreneurship Education Monitor, 2019). An education infused with the new
industrial revolution paradigm will require innovation, agility, resilience, a human-
centric approach to progress.
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4. Conclusion

As the paper unfolded, the answer to the question implied in the title - Can education
contribute to the building of the entrepreneurial momentum? - has become obvious.
The future belongs to the educators, whose role in fostering entrepreneurial thoughts,
intentions, acquiring knowledge, skills, and launching business ventures, will be
paramount. Although the research on entrepreneurship education has its limits, with
many directions that still need to be explored, frameworks to be tested, hypotheses
checked, the impetus of the entrepreneurial activity is sustained by cohorts of
educators, business people, NGOs, authorities, and institutions gathered around a
common understanding of EE's value. Entrepreneurship education of the future will
need to employ entrepreneurial pedagogy methods while maintaining an individual
focus and must embrace the shifts in technology, automation, information of the fourth
industrial revolution while retaining a human-centered approach to value creation. The
entrepreneurial mindset and skills pool need to be assembled now, as resistance will
be futile or extremely damaging when its time comes.
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Abstract: Public value is what society increasingly demands from public services and
their providers. In order to be justified and widely used, public services should have a
clear purpose and obvious advantages for more than one person — the end-users
should feel the value of services provided. Sometimes this is the reason for users to
be more active. Not surprisingly, public value is among the main reasons for
individuals to cooperate with providers of public services in creating new or developing
already-existing services. However, it is difficult to determine the specific content of
public value in co-production and to measure the public value created by co-
production.
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1. The nature of co-production

There are a number of definitions of co-production. It can be defined as voluntary or
involuntary involvement of public service users in any of the design, management,
delivery and/or evaluation of public services (Osborne, Radnor and Strokosch, 2016).
The co-production process at any of its stages, which are provided below, can involve
public authorities, service providers, recipients of services (end-users) and other
stakeholders. The involvement of users of public services in one or more co-
production processes can cause the transformation of their role by shifting them into
the position of service providers.

Bovaird and Loeffler (2012) provided a stage-based classification of co-production
distinguishing the following stages: co-planning, co-design, co-prioritisation, co-
financing and co-delivery. The involvement of partners in co-production from the
earliest stages can lead not only to possible acceleration of co-production processes,
but also to participation in other stages.

Co-production as an expression of cooperation usually appears where the service
providers are incapable on their own to satisfy the needs and demands of users. The
cooperation between the public sector and current or potential public service users is
much needed for the following reasons (Puksas, Gudelis, Raisiene and Gudeliene,
2019):

« Insufficiency of know-how;

« Insufficiency of information;

« Insufficiency of human resources;

* Insufficiency of time to achieve the required results without the involvement of
potential users;

* Possible benefits of such cooperation.

The contribution of additional subjects allows not only to solve the above mentioned
deficiencies, but provides users or group of users reason to feel their contribution in
creating public value.
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2. Public value theory

Taking into account that co-production aims to create public value it is important to
understand the content of such value. Moore (2013) stresses that the primary problem
is to recognize the public value. In order to disclose the content of the public value, it
is necessary to analyse its separate components:

« the term “public” means that it covers more than one individual (usually, a wide range
of entities or even the majority);

« the term “value” means that the recipients should receive some sort of benefit.

Public value and its constituent elements derive from the meaning of the benefit and
the answer to the question of whether it is widely shared (the circle of possible
beneficiaries assessed). Despite the fact that services provided by public entities are
oriented to public value creation, significant research on public value and its
conceptualisation started only two decades ago (Moore, 1995). In order to justify the
activities of public sector entities, and in order to expect higher profit for private sector
entities, it is crucial to take into account the expectations and demands of end-users.
The formation of the theory of public value was influenced by number of different
factors. The value itself is not only economic but also philosophical and psychological.
The Turkels (2016) aptly described the role of public value theory in public
administration. According to them, this theory aims to revitalise the role of publicly-
formed values in public administration theory and research (Turkel and Turkel, 2016).
The theory of public value seeks to give meaning to all public sector activities by
demonstrating that the activities and actions undertaken are aimed at bringing benefit
to the majority.

3. The relationship between public value and co-production

Despite the fact that individual issues of the relationship between public value and co-
production have received considerable attention in the scientific literature, a systemic
approach is missing.

Co-production (involvement of additional actors) brings the following advantages:

« a wider range of actors can provide a solution to a more complex problem;

* co-production shows that processes related to public services are not concentrated
in one hand (absence of monopoly);

» co-production may mean that the views and needs of end-users are taken into
account;

» the actors understanding the needs of users have contributed to the creation of
public value;

« the end-user was given the opportunity to contribute to the co-production of public
services.

The combination of consequent advantages leads to trust in the services proposed. In
such cases, the psychological and even philosophical aspects, including the
perception of services and service providers, are also important.

In shaping public value through co-production, it is also important to pay attention to
one problematic issue — balancing values. This challenge becomes more difficult if
more than two partners are involved in co-production.

Talbot (2011) and other scholars shapes the public value through the balancing of
public interest, procedural interest, and self-interest (see Figure 1).
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Figure 1: Public value through the balance of interests.
Source: Talbot (2011).

The public value appears at a certain point by finding a balance between egoistic
personal interest and public interest. Public value is considered as a position
acceptable to most.

Horner and Hutton (2011), relying on Moore (1995), presented the model of formation
of public values, distinguishing elements of sanctioning, creation and measurement.
This pattern is widespread. Raipa (2016) presented the simplified version of this
model (see Figure 2).

Legitimation

—

Measuring Creation

Figure 2: Model of formation of public values.
Source: Raipa (2016).

The model covers the following questions:

* How is the public value understood and justified?
* How is the public value created?

* How is the public value measured?

4. Conclusion

Public services should have a clear purpose and obvious advantages for more than
one person. The co-production process aims to involve end-users in any of the design,
management, delivery and/or evaluation of public services. Such services should bring
value. The purpose of public value is to make sense of all public sector activities.
Understanding public value depends on unreliable factors and their dynamics. The
public value appears at a certain point by finding a balance between egoistic personal
interest and public interest. Value is not only economic but also philosophical and
psychological.
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Abstract

The desire to write on this topic follows the statement by the acting chairman of the
Economic and Financial Crimes Commission, EFCC, Ibrahim Mustapha Magu, who on
Friday November 1, 2019 disclosed that the Commission will henceforth arrest and
prosecute medical practitioners who provide fake medical report to persons facing trial
for corruption. He lamented that the spectre of fake medical reports had added to the
many frustrations that attend the prosecution of corruption cases in court, as
defendants frequently use such bogus reports to delay trial unnecessarily. Nigeria’s
overburdened judiciary offers seemingly endless opportunities for skilled defence
lawyers to secure interminable and sometimes frivolous delays which are inimical to
the dispensation of justice. This invariably affects our economic progress. The paper
therefore reflects on the nexus between medical excuses due to reported ill-health and
the speedy conclusion of corruption cases in Nigeria. It specifically drew lessons from
corrupt cases from the anti-corruption agencies in Nigeria with a focus on the EFCC.
The study argues that as long as a case of unfounded medical excuses continues in
the Nigerian system, it would be difficult for the country to achieve sustainable anti-
craft war and practical solutions to contemporary social and economic problems.

Keywords: Anti-corruption; Medical reports; Medical excuses; EFCC; Prosecution;
Justice

JEL classification: 017

1. Introduction

Corruption has become a global phenomenon and no country is completely corrupt
free. However, corruption is apparent in some countries than others because those
countries with less corruption have learnt to manage corruption than others by putting
the necessary checks and balances in place and curbing the opportunities of
corruption while others have either not figured corruption out or lack the political will to
do same. Corruption can be found in almost every facet of the society but it is most
imbedded in the public sector of the country which will be my area of focus. At a
fundamental level, Nigeria’s political system continues to reward rather than punish
corruption. Most of the EFCC’s cases against nationally prominent political figures
have been stalled in the courts for years without the trials even commencing.

Nigeria has some of the worst scores on corruption and governance despite the size of
its economy. The situation in Nigeria today has become so embarrassing that
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corruption has taken the centre place while integrity, social justice and respect for
dignity of labour have been thrown overboard. Sadly, we find public servants who are
interested in making quick and easy money by diverting public funds to their pockets.
Public officers inflate contracts and divert public funds by various means and tricks
conferring on themselves corrupt advantages. These anomalies are just a tip of the
iceberg of unchanging corrupt dealings that has continued to question the integrity of
Nigeria.

Different policies and anti-corruption laws have been put place in Nigeria while
government and international organizations have invested millions of dollars in
strengthening anti-corruption agencies as well as raising awareness to change
people’s behaviour towards corruption with the expectation that it will bring about a
reduction in the involvement of public officers in corrupt practices. Despite all these
efforts, the fight against corruption seems unsuccessful. This may not be unconnected
with the fact that corrupt people are still leading the government, people who fought
against corruption are not inspired and those alleged of being corrupt easily find their
way into elected offices to punish those who exposed them. Several convicted corrupt
individuals have been offered chieftaincy titles while some have been elected into
political offices. .

The possibility of excessive worry and other health-related anxiety has been the lot of
public servants who suddenly became sick during corruption trial. Today it is no longer
strange that high-profile public officials take ill as soon as they are charged with
corruption, especially with the anti-corruption campaign of President Muhammadu
Buhari and the fear of the Economic and Financial Crimes Commission (EFCC).
Bamgboye (2019) noted that some senior lawyers now hide under their beds as a
result of the dreaded anti-graft agencies. In fact, virtually all public servants facing trial
on one occasion or the other have their trial stalled due to alleged ill-health.

2. The concept of corruption

Corruption can be defined or expressed in a number of ways. In the very narrow
sense, it is the abuse of public office for personal gain. It is the misuse of positional
power — public or private — to benefit narrow interests rather than the public good.
Dictionary definitions of corruption vary; the Webster’s dictionary defines corruption as
“inducement (as of a political official) by means of improper considerations (as bribery)
to commit a violation of duty”. Corruption is so widespread that each country has
developed its own terminology to describe these practices; egunje in Nigeria, mordida
in Mexico, arreglo in Philippines, baksheesh in Egypt, dash in Kenya, pot-de-vin in
France, steekpenning in The Netherlands, tangente in Italy. All these phrases or slangs
as it were, are used to refer to bribe such as money or a favour, offered or given to a
person in a position of trust to influence that person's views or conduct. World Bank
sees corruption as the abuse of public office for private gains (World Bank, 1997).
Thus a person who engages in nepotism has committed an act of corrupt by putting his
family interest over those of the larger society (Gire, 1999).

3. Anti-corruption in the new dispensation

The EFCC is prosecuting some high-profile corruption cases in Nigeria. The
government has also implemented or carried through other reforms, like introducing
the Bank Verification Number (linking all bank accounts to this unique number in order
to reduce unaccounted-for money). The Treasury Single Account has also been
introduced. The initiative which is aimed at addressing the rather slow pace of
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progress in the Integrated Personnel and Payroll Information System, IPPIS, will also
curb the diversion of salaries to personal pockets, amongst other payroll fraud. Another
feature of the anti-corruption plank is the whistle-blower policy, which entitles whistle-
blowers to between 2.5 and 5 percent of the amount recovered (This Day 2016).

4. Various attempts to fight corruption in Nigeria

Corruption has been in existence even before the attainment of independence by
Nigeria in 1960. Today, it has become a major issue and an embarrassing menace. In
the comity of Nations, Nigeria occupied the second most corrupt nation in the world in
2000, 2001 and 2002. This was as a result of several failed attempts to fight corruption.
There are a number of anti-corruption reforms of the Nigerian government such as
Operation Purge the Nation, the Public Complaints Commission (PCC) otherwise
known as the Nigerian Ombudsman, the Code of Conduct Bureau (CCB), War against
Indiscipline (WAI), Public Accounts Committee (PAC), Independent Corrupt Practices
Commission (ICPC) and the Economic and Financial Crimes Commission (EFCC).

5. The Economic and Financial Crimes Commission (EFCC): Three years after the
establishment of Independent Corrupt Practices Commission (ICPC), the Economic
and Financial Crime Commission (EFCC) was established as a law enforcement
agency that investigates financial crimes such as advance fee fraud and money
laundering under the EFCC (Establishment) Act of 2004. The Commission is
empowered to investigate, prevent and prosecute offenders who engage in money
laundering, embezzlement, bribery, looting and any form of corrupt practices, illegal
arms deal, smuggling, human trafficking, child labour, illegal oil bunkering, illegal
mining, tax evasion, foreign exchange malpractices including counterfeiting of
currency, theft of intellectual property and piracy, open market abuse, dumping of toxic
wastes, and prohibited goods”. The Commission is also responsible for identifying,
tracing, freezing, confiscating, or seizing proceeds derived from terrorist activities.

6. Transparency International Corruption Perceptions Index (TICPI)

Transparency International (TI) in its Corruption Perception Index (CPI) 2018 ranked
Nigeria in 144th position out of 180 countries as against the 148th position and 136th
position ranked in 2017 and 2016 respectively. Bribery has become a major corrupt
practice in the public service: bribes to public officials are an embodiment of corruption
that threatens democracy, strong independent institutions, civil rights and the
economy. The estimated value of bribes paid to public officials by Nigerians was
estimated at 400 bn Nigerian naira (about $1 bn) and within a year, at least 82 million
bribes were reportedly paid to public officials in Nigeria. The negative implication of
corruption on the Nigerian economy is huge. Public servants divert and embezzle
funds allocated for developmental projects, with this corruptive behaviour further
threatening the development of Nigeria, its educational and health services and
preventing its population from escaping poverty and unemployment (Olugbode, 2019).

7. Fake medical reports and prosecution of corruption cases

The Acting Chairman of the EFCC, Ibrahim Magu, has disclosed that the agency will
extend its dragnet to medical doctors who issue fake medical reports to people facing
prosecution on alleged economic crimes in the country. Magu disclosed this while
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briefing journalists at the Commission’s headquarters in Abuja, saying that fake
medical reports issued by doctors were also responsible for the prolonging of cases in
the courts. According to him, “And this is really the situation. | am telling you. This is
exactly what is happening. Now, we will extend our investigation to doctors who
connive with criminals and give them fake medical report. | think we have to go after
them. He gave an example of a scenario, which was trending on social media recently
where a defence counsel argued that his client, who was brought to the court on a
stretcher, was going to die if he was not allowed to proceed to India the next day.
Magu said the unexpected however happened when the prosecution requested for two
minutes from the judge, left the court room and returned with a live snake and before
they knew what was happening, the man on the stretcher, fled ahead of every other
person. “There is a way they can even get false report from abroad, from the hospital.
You know in the hospital, you can just contact them, they will send you whatever you
want. So, | think we should also put them on the spot so that this practice of giving fake
medical report, we must stop. Yes, it must stop.”

8. Notable public servants who suddenly became sick during corruption trials in

Nigeria

e Onnoghen Walter: The trial of the retired Chief Justice of Nigeria, Walter
Onnoghen, was stalled at the Code of Conduct Tribunal, owing to his ill-health.
Justice Walter Onnoghen’s lead counsel, Adegboyega Awomolo, explained to the
tribunal that his absence was occasioned by a tooth-ache and high blood pressure
which was said to be around 210/121. He tendered a medical report from medical
centre in Abuja where the defendant was said to have been treated. The medical
report signed by one Dr Francis Uche, the Medical Director of the hospital
recommended among others that Justice Onnoghen must observe 72 hours bed
rest for his blood pressure to be properly monitored. Onnoghen was eventually
convicted for non-disclosure of his assets.

o Femi Fani-Kayode: Former Minister of Aviation, Femi Fani-Kayode once failed to
appear in court for his corruption trial because, according to Norrison Quakers
(SAN), his counsel, he had been diagnosed and hospitalized with a heart-related
ailment. Norrison pleaded with Justice Rilwan Aikawa to adjourn the hearing to
enable him furnish the court with medical records proving Fani-Kayode’s iliness.

e Diezani Alison-Madueke: Former Minister of Petroleum Resources, Diezani
Alison-Madueke, who is facing multiple corruption cases valued at up to $6bn is
alleged to be in and out hospital in the United Kingdom receiving treatment for
cancer-related ailments.

e Olisa Metuh: The former Publicity Secretary of the Peoples Democratic Party
(PDP) is facing criminal trial before the Federal High Court, Abuja, for allegedly
receiving N400 million from the office of the National Security Adviser (NSA)
popularly known as “Armsgate trial”. In May 2016 Justice Okon Abang refused to
grant Metuh leave to travel abroad for medical treatment, and later threatened to
revoke Metuh’s bail if he continues to jump bail on the excuse of ill-health. “This
court shall henceforth not accept any other medical report issued by any medical
doctor in Nigeria until the trial is concluded,” Abang ruled. Metuh’s ‘ill-health’
assumed dramatic dimensions when he slumped in court in May 2018; he was
rushed to the National Hospital in an ambulance by the court’'s medical team.
Subsequently, he continued to appear in court either on a wheelchair or crutches.

o Jolly Nyame: The former Taraba State governor, Jolly Nyame was tried and
convicted by Justice Adebukola Banjoko of the FCT High Court in Gudu. His trial
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was also stalled due to reported ill-health on his part before his eventual conviction.
The EFCC docked Nyame for allegedly misappropriating N1.64 billion state funds
during his tenure as the governor from 1999 to 2007. He was convicted May 2018
and sentenced to 14 years in prison. He was asked to refund the monies he
diverted.

e Abdulrasheed Maina: Justice Okon Abang of the Federal High Court, Abuja, on
Tuesday, November 5, 2019, adjourned till November 7, the trial of the embattled
ex-chairman of the Pension Reform Task Team, Abdulrasheed Maina for alleged
fraud and money laundering to the tune of N2.1 billion. The adjournment followed a
medical report issued by the Medical Department of the Nigerian Correctional
Service (NCS), and endorsed by one Dr. Idowu Ajayi, which stated that the
defendant was indisposed and required a bed rest and as such, would not be able
to appear in court for day’s proceeding but would, however, be available in court as
soon as he was fit. The prosecution counsel, M.S Abubakar expressed
dissatisfaction with the development, observing that he was not served the medical
report. Curiously, the defence counsel also denied knowledge of the report,
claiming that the Nigeria Correctional Service denied them access to their client on
the basis of their claim of his bad state of health.

9. Conclusion.

The list of notable corrupt political office holders is not limited to the above mentioned
cases. Obtaining medical reports on the ground that an office holder is facing
prosecution on corruption is a cankerworm that if unchecked would eat deep into and
frustrate the efforts of the anti-craft agencies in Nigeria. This is because corruption
around the world is believed to be endemic, pervasive and a significant contributor to
slow economic growth; it stifles investment and inhibits the provision of public services.
It has increased inequality to such an extent that international organizations like the
World Bank have identified corruption as ‘the single greatest obstacle to economic and
social development’.
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Abstract: In this paper the main objective is to present and analyze the differences
and the similarities between the entrepreneurial segments from IT and creative
industries domains, as it shows in the POCU Startupplus.ro project, between the initial
research and the realized project. For this, an analyze was done from the project
documentation, to determine the entrepreneurial segments from IT and creative
industries domains, and another analyze was done from the project documentation
regarding the newly founded companies within the project. There are 48 companies
which had the opportunity to start their activities with the project’s help.

Keywords: entrepreneurial segments; IT; creative industries; POCU Startupplus.ro;
startup

1. Introduction

One of the funding from European start-up funds was the START UP PLUS financing
line run by the Human Capital Operational Program. Government launched this project
in 2016 and wants to stimulate the establishment of new companies and job creation
through de minimis scheme administrators. Thus, diminishing the documentation of the
submission of these projects and favoring the accessibility of these projects,
respectively the publicization of these projects.

The main objective of the program for the priority axis is "Increasing employment by
supporting non-agricultural enterprises in the urban area”, to which the project
contributes to achieving the objective, by creating, by the 48 companies established
and supported within the project, a minimum of 96 new ones. jobs, and by maintaining
them at least until the completion of the project, including in the third stage, of
sustainability.

2. Methodology of the research

The purpose of the research is to compare the segments of people with
entrepreneurial potential, as suggested by previous studies (P. Gydngyi and P. LaszI9,
2016) with the segments of POCU candidates and the success rates of the business
plans submitted.

The research methodology for this paper was mainly secondary research, including the
project documentation and the documentation found for the POCU projects, from which
a qualitative research was done between the segment types and the submitted
business plans.
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3. Types of potential entrepreneurs and types of entrepreneurs in POCU
Startupplus.ro form IT and Creative industries
Within the project, it was proposed to support the establishment and development of
new enterprises in the creative and IT industries. In order to analyze the need and
opportunity to support entrepreneurship in the creative and IT industries in the North-
West region, we have taken as reference documents the county development
strategies and the development plan of the region, valid for the period 2014-2020, after
which there were identified segments of potential IT entrepreneurs and Creative
Industries.
Based on the information collected and the empirical data available to the sociologists
involved in conducting the study (P. Gyongyi and P. Laszlo, 2016), they have built an
explanatory model that aims to represent the main defining traits specific to people
who have an entrepreneurial potential in the North West. The explanatory model was
based on the following variables: the level of schooling, the gender, the typical
profession, the degree of integration in the community, the type of capital, specific
skills and abilities, the professional stage of the career, the level of risk taking and the
central values. Based on this explanatory model, the ideal types (segments) of
potential entrepreneurs in the IT field and those of the creative industries were
outlined, as follows:
= ARTISTS AND CRAFTSMAN: Of this category are usually young and young
adults, especially women, with high school or rather higher, high school or
college graduates (fine arts, design, music, architecture, sometimes art
history), which showcase their talent for creating and marketing a unique /
unique product, usually using new technologies (webshop, FB, Instagram) and
profile fairs respectively. All in all, we are talking about a creative segment.
They take an above average risk (big or very high) because they have no
knowledge about entrepreneurship, accounting, marketing, PR, sales, time
management.
= EXPERTS: People in this category are usually adults and young adults, with
good su-period training, dissatisfied with the incomes made at the workplace /
or the former workplace (usually in the public sector), in search of possibilities.
to increase revenues by enhancing knowledge (accountants, teachers,
employees at IT companies). It is an increasingly important segment made up
of people who have marketable knowledge for which there is a demand on the
market and which offers personally to those who need their services.
= INNOVATORS: The innovators are risk takers, usually young people, who
identify a special demand and / or a specific niche in the market and, without
having a training in the respective field, but for reasons of self-realization, take
a risk to put worth an idea. This category includes, for example, parents with
young children in or after childcare leave or middle-aged couples / families
after moving children from the family, or other cases.
= EXITERS: Employees or former employees of middle age, made material, with
higher education, very well qualified and who know the logic of
entrepreneurship from the position of employees with executive responsibilities
in the corporate environment in big cities, professionally dissatisfied or
suffering from burn out disease, and who are looking for new opportunities to
express themselves. There are people with a higher education and a rich
career / professional experience from the status of employee who works in the
competitive economy, but they want an independent, and they want to have
time control.
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= SERVICE OFFERS: This is a segment made up of educated people with a
keen sense of vocation, open to the cultural needs of the community. There
are people of different ages who identify a community request and based on
the personal relationships they have to offer these services (wedding
organization, community events, shows, developing special service packages).

= CONSTRAINED: This segment includes well-educated, but poorly paid people,
being motivated by professional self-realization and by building a career
considered "successful" in the eyes of the world, with a cultural capital, at the
beginning of the road open to all the possibilities that arise. At the beginning of
their professional career they do not take a risk, having little to lose, but they
are eager for experience. Being a fairly large segment, composed of qualified
young people, at the beginning of the road and who want to ensure a decent
life, without emigrating, it is the basis of the population of future entrepreneurs.

= ATYPICS: This segment is quite heterogeneous from a sociological point of
view, it is about people who have experienced a longer period of stay abroad,
and accumulating economic capital, for rather personal reasons (the
establishment family, with children of school age, with older parents in the
country) want to return and start a business, set up a model seen /
experienced, but non-existent in Romania. We are talking about younger
people, but also older people who want to "reinvent themselves".

Following the development of the project, 300 business plans were submitted, out of
which 48 business plans were selected for financing. After analyzing the types of
people of those 300 applicants we can say that:
= approximative 30% are in the category of artists and craftsmen but the
success in obtaining financing is less represented by this category
reaching 20% of the 48 financed entrepreneurs.
= 30% are from the Expert category and their success in financing was
proportionally identical to the projects submitted.
=  20% are in the category of Service Providers and their financing success
was proportionally higher in the selected projects of about 40%
= 10% are from the innovative category and their success in financing was
less represented in the winners with a percentage of about 5%
= 10% are from the category atypical, constrained, exits whose success in
the contest of business plans was less represented under 5%.

70
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artistsand  expert service innovators atypics
craftsmen providers

Figure 1: Structure of business plans submitted by segments of candidates and the
succes achieved

61



Sourse: created by author, based on information collected and the empirical data
available to the sociologists involved in conducting the study (P. Gyongyi and P.
Laszld, 2016) and the results of the project STARTUPPLUS.RO.

4. Conclusion

In conclusion, we can establish that people in the atypical, constrained and exited
categories need much broader entrepreneurial training focused on developing
entrepreneurial skills. Even if POCU has established that the members of the target
group are made up of individuals who intend to set up a business (for example,
unemployed / inactive / people who have a job), we can conclude that the unemployed,
inactive and people with jobs work, do not possess entrepreneurial skills and their
degree of failure as an entrepreneur is considerably higher.
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Abstract: Tourism destination is one of the most used words in tourism industry and
there are many authors that have written about this concept in their works. The
importance of this concept is given by the necessity to determine the real reason why
tourists choose a destination for spending their holiday. There are many points of view
to define the tourism destination concept and to emphasize the most important factors
that determine the success of tourism activities. In the past, many researchers studied
this concept and some of them stated similar points of view that were influenced by
different factors such as: natural resources, cultural heritage, specific services and
goods (accommodation, transports, food, entertainment) economic and political
situations and advertising. Nowadays, tourism destination concept is used like a
multidimensional factor that has a major influence for tourism industry. Also, this
concept shows important information about tourists/visitors: needs, wishes, pattern of
behavior, production and consumption. The main goal of this article is to offer different
approaches about the concept of tourism destination.

Keywords: Tourism destination, factors, approaches.

1. Introduction

Tourists are people who travel in different areas, regions driven by various goals such
as: the need to recover and experience, visiting friends or family. When they decide to
spend their holidays or just a few days far from their houses, they always choose a
destination. This concept is widely used by the researchers in tourism and
stakeholders because it has probably the most important influence in tourism activities.
There are different views when we try to define this concept. For example, some
authors define tourism destination like a space/area where tourists spend some days.
Other points of view state that it is a concept about facilities, goods and services. It is
very important for destination management organizations to predict the new direction in
tourism activities and in this case the destination product determines successful offers.
This article shows different ideas about tourism destination concept and offers a
general review on this subject.

2. Methodology of the research

The aim of this research is to review different approaches of tourist destination within
the attempts to define this concept. After Grant and Booth (2009) we conducted a
literature review and a systematized review (not presented here), with a time limitat