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COMMUNICATIONS AND G EOPOLITICS  

 

Benea Ciprian 

University of Oradea, Faculty of Economics Str. Universitatii No. 1 e-mail: c_benea@yahoo.com 

tel.: +40 751 24 99 75 

 
This article presents the great connection which exists between the technological development which has 

reverberation in communication field and how a state can exercise its power on international stage, how 

can consolidate its will and power, and how can it manipulate the environment with communicational 

tools. 

 

Keywords: communication, geopolitics, state power, maritime states, land states 

 

JEL code: F02 

 

Geopolitics is the ñanalysis of geographical influences upon power relationships in international 

politics.ò
1
 Geopolitics is constructed on two concepts which made its core nucleus: territory and 

power.
2
 One of them, territory ï or geography ï is the most stable factor upon which the power of 

the nation depends.
3
 But power of one state and the projection of its power depend on technical 

means developed by that state and which can promote that power. And the state that can adapt the 

technical means to its geographical position and its geographical peculiarities can promote better 

its power on regional and/or global stage. Put shortly, the stateôs geographical position is 

sustained and valued in terms of power through technical means; here we must bring in debate 

the technical means as transportation and communications. 

Good transport facilities permit the utilization of the resources of a wider area. Good 

communication facilities permit better and opportune information for the government. Both of 

them permit and sustain the centralization of political decision in a state. With mobile armies the 

rebellions can be swiftly suppressed. The rapidity of communications enables the central 

government to supervise the local officials effectively, thus preventing the disintegration of the 

state. The radius of efficient military action depends on the state of transport and 

communication.
4
 

As the means of communication were used more and more by states with great geographical size, 

there could be identified the advantage derived from their size; they become much stronger, and 

could subjugate their smaller neighbors more easily. Put in a few words, the fate of the nations 

and of civilizations has often been determined by a differential in the technology;
5
 and here if we 

mention the importance of communication means, there could be seen easily their importance for 

stateôs power. 

If we look for example to the relation between political unification and centralization and the 

road system, it would be easy to discover the importance of communication for the state.
6
 Each 

empire built roads and maintained them in a good state. And as a consequence of these facts we 

should expect, that whenever an improvement in the technique of transport and communication 

occurs, which is not counterbalanced by an increase in the weight of equipment nor by a rise in 
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the relative effectiveness of defence, the size of political units and their influence on regional or 

global scale will tend to grow.
7
 

But the control upon geographical space is different, and it depends upon the type of economical 

and political organization of a specific nation.
8
  

And now we would proceed to the analysis of this aspect. Looking upon Franceôs example, we 

could trace the following conclusion: a couple of centuries before French Revolution, there could 

be identified two Frances.  

One was the commercial state represented during Revolution by Girondins, whose leaders came 

from the department of Gironde and the trading city of Bordeaux. Theirs was a mercantile 

network of French coastal and riverine cities, notably Bordeaux, Toulon, Marseilles, Nantes, and 

Lyon, connected to other cities around the world by a fleet of trading ships and protected by 

naval power.
9
 Such power could be applied even at the global level, but only to spatially 

concentrated targets (other trading cities).  

France two was the territorial nation-state represented at the time of the Revolution by the 

Jacobins, with a national capital in Paris, national bureaucracies, national communications along 

a road network with Paris as its center (the routes nationales), and national military power 

concerned (partly) with controlling the unruly provinces. 

In the aftermath of the Revolution this pattern was exceptionally clear as the territorial France 

state had to take the port cities back from the trading interests, who sought a federal solution to 

Franceôs problems rather than the ñenlightened despotismò that would emerge in the person of 

Bonaparte.
10

 

In this way, these two Frances coexisted, but when Napoleon acted in order to take away the 

commercial port-cities, he pursued this action with the motivation regarding the extending the 

territorial power of the France state upon the whole Europe, including the European part of 

Russia. But this French struggle was a part of a greater struggle which took place in Europe, with 

implications much more profound. It was the struggle between France and England. While 

France worked to perfect its territorial state in order to achieve a hegemonic position, England 

worked in order to give a perfect commercial nature to its state. 

Looking from macro-technical (and geopolitical) point of view, there could be identified two 

types of states within European system:  

- trading states, which are mercantile in character and generate wealth through trade; 

- territorial states, which generate wealth through the occupation and exploitation of territory and 

are thus disposed to militarism. 

It is noteworthy to be mentioned that the geographical disposition of one state can push it to be a 

trading state or a territorial one; but to the geographical disposition there must be added the 

national character. 

A country which has long seashores, or has great openness to the sea, could become a very 

important trading state, which will generate its wealth through trade, and which will protect its 

maritime communication lines with its naval power. It needs fewer bureaucrats concentrated 

especially in its ports. Countries such as England, The Netherlands, and USA are good examples 

in this regard. It must be mentioned that USA became sea power after there was identified an 

ñaggressive impulseò, as there had been identified the possibility regarding the creation of a route 

through the Central-American Isthmus.
11
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States as Russia and France generate wealth through exploitation of a territory and centralize 

almost all their decisions in their capital cities. For this reason they need a great bureaucratic 

apparatus, concentrated in big cities, and of course, in their capitals. This kind of states will tend 

to develop communication networks which will have the main hub in their capital cities, and 

which through these communication networks, would provide the exploitation of a contiguous 

territory. In this moment we could identify the importance of railway and road systems for this 

kind of states. 

As a commercial state, England pursued a different path regarding its communication policy: in 

order to provide the possibility for maximization of its capital accumulation, England was pushed 

to trade its knowledge and industrial capacities, for others agricultural products, which made the 

fleet an indispensable element for controlling a vast maritime network with global coverage; and 

the telecommunication networks became the technical means which helped the fleet and navy to 

rise their efficiency. It is simply to note that England pursued an insular geopolitics, concentrated 

on its fleet development. 

But if there is brought into debate the strategic and military factors which influence the way a 

state conceives its communication networks policy, we could identify that the blockade and the 

commercial fleetôs following up in the open sea works only against a commercial state, and fails 

when it is pursued against a territorial state. For example, during the American Revolutionary 

War, the blockade made by Englandôs fleet against American coasts was inefficient, and the 

following in the open seas, senseless. This was due to the fact that the American Republic was a 

commercial state, but in the same time, it was part of a self-sufficient territorial economy. 

The situation was different in Franceôs case: although France is the first territorial state, it has 

sufficient peculiarities of a commercial state, and the blockade directed against its coasts hit the 

target. This pushed Napoleon to focalize upon ñcontinental systemò in order to become self-

sufficient. 

Even with the Englandôs success against the first territorial state, at the beginning of the 19-th 

century, the insular geopolitics, which counted on the long fleetôs arm, would be contested from 

three directions: 

1) the nation-state (a version of the territorial state), governed by an efficient bureaucracy; 

2) the efficient terrestrial communications, due to the invention of railway system and telegraph, 

which combined, created the possibility for appearance of great size political entities, which 

covered greater geographical areas; 

3) the appearance, in the first part of 20-th century, of the possibility to use air power. For 

England this was of utmost importance because it mean that England wasnôt anymore an island; 

it couldnôt protect with its fleet its seashores, protection which was efficient only against the 

maritime power. 

We can say that the appearance of territorial-state and its bureaucratic apparatus depended in the 

greatest measure upon the technical advance and the evolution in the land transportation ï the 

appearance of railway transport which provided an efficient land transport ï and in the 

instantaneous communications ï electric telegraph. To the end of 19-th century it was possible 

from technical point of view, the creation of national territorial states, with a reduced maritime 

component. The railways and electrical telegraph provided the maintenance of a more efficient 

centralized control than during the period when it was provided by technical means as postal 

services, channels, national roads, or mechanical telegraph.
12
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Furthermore, once there appeared the railway and telegraph networks, there were identified 

changes in four directions, with impact upon statesô policy and administration:
13

 

1) the geographical area occupied by the state increased; 

2) the scope of stateôs functions multiplied and diversified; 

3) there highly manifested the administrationôs bureaucratization; 

4) the stateôs role and political representation in international affairs changed and diversified. 

In this way, the rise of communication efficiency and the bureaucratization changed in a great 

measure the geopolitical balance in the favor of territorial nation-states,
14

 providing means for the 

great size statesô administration (such as Canada, USSR/Russia, SUA, Brazil). 

Taking account of the importance of transportations and communications for administration, all 

empires and states paid a special attention to the development and smooth functioning of 

communications, to the point that ñthe subject of communications é occupies a crucial position 

in the organization and administration of government, and as a consequence, in the Western 

empires and civilization.ò
15

   

And the great jump registered in the field of spatial technologies ï the appearance of 

communication satellites ï brought great changes regarding the way in which classical 

geopolitics presented by Mackinder was to be regarded. If he presented a rule which contained 

valid realities for 19-th and 20-th centuries, 21-st century opens a new era: that which regards the 

using of satellite communications in a possible space war.
16

  

Now the Mackinderôs rule regarding the control of Eastern Europe and Heartland takes another 

shape: 

- Who rules the circum terrestrial space commands the Earth; 

- Who rules the Moon commands the circum terrestrial space; 

- Who rules L4 and L5 commands the Earth-Moon system.
17

 

 

But what could be written as a conclusion of those mentioned above is the following fact: the 

nation who chooses to develop the best set of technologies and geo-strategies in order to 

manipulate the environment, to create wealth, and to project and protect the stateôs power, tends 

to become a hegemonic power. Each change in technology of communication and transportation 

fields has greatest geopolitical implications, because they change the stateôs capacity regarding 

the control upon territory, the projection of that stateôs power, and the protection of its citizens. 
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The American supremacy owes much to its geographical position. Being on the North American 

land mass, having to the North a big country ï the second country on the earth by the surface ï 

but with a population which is under 30 millions, and in the South a country which pays attention 

due to its population and seashore length in the Gulf of Mexico, but not for its surface or 

economic strength, USA has a certainty of the fact that none of them could start a military assault 

against it. Of course, there were exceptions, like that tried during WW1 by Zimmerman (then 

German Foreign Minister), through which Germany tried to win on his side and against USA the 

Mexican state, promising to help it; but this action didnôt have any success. 

But a much greater importance is the fact that USA has ñgoodò neighbors on the West and East, 

because there it is ñguardedò by two water extents, which act for its security as two buffer zones. 

USA has a great certainty that it would not be attacked by a land power (such as Mexico or 

Canada); furthermore, after it bought Alaska from Russia (March 1867) this certainty would be 

even higher. The only possibility to attack this country ï if we donôt take into consideration the 

intermediate ballistic missiles or intercontinental ballistic missiles ï could come only from a 

great maritime power, and which could, through its long fleetôs arm, touch the American territory 

with its navy (this meaning that the ships could arrive close enough to American seashores) or 

with the airplanes which could take on from the navy. 

But this thing could be possible only if the USA didnôt possess a fleet which provided means for 

its security, and didnôt have possessions in the Pacific Ocean, from where it could supervise 

hostile acts which could be directed against it. Hawaii, Samoa, Johnston, Palmyra, Fanning, 

Jarvis, Wake, Guam, Okinawa are but a few points from where USA supervise the Pacific 

Oceanôs immensity. 

But we cannot forget the following thing: USA is ñforcedò to be a maritime power because only 

in this way it can proceed to sell its products and to be present every where on the Earth; in the 

same time, the length of its seashores to the Atlantic Ocean and the Pacific Ocean ï which are 

important factors regarding its maritime propensity ï its natural resources ï which permit it to 

build and maintain a great maritime fleet ï and the acknowledge of the fact that it is better to 

prevent than to treat ï which means that it is better to check all the seas which touch her territory 

than to protect only its seashores ï impose this country to be a great maritime power. 

Furthermore, taking account of the New Orleansôs importance, where there is the mouth of 

Mississippi river, and of the importance of this riverôs basin for USA economy and security, the 

security of the Caribbean Sea and of the Gulf of Mexico, are of the greatest importance; of 

course, the security of Florida peninsula is of the greatest importance for Southern and Eastern 

parts of USA. The unshipping of a land army on this peninsula could generate great troubles for 

USA; and its shape impose that it could be better protected from the sea, not from the land. This 

is due to the fact that any peninsula could be better protected from the sea that from the land. 
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The uncertainty of unshipping of a hostile army imposes that a peninsula should be protected 

from the sea; this kind of defense permits a quicker interception of the enemyôs fleet and hinders 

its desire to unship troops on the peninsula. The impossibility of precise identification means that 

in case a peninsula is protected only from the land, the defense troops could be dispersed, making 

much harder for them to defense in case of a massive attack. For this reason, a submarine fleet 

which have an eye upon the coasts (and upon the possessions from the high seas) are more 

important for its security than a strong land army. 

What was missing to America in order to exercise its power in the Caribbean Sea, in the two 

oceans which wet its coastlines, and why not on the entire Earth, was its incapacity to 

concentrate its fleet. After USA took from Spaniards possessions in the Atlantic and Pacific 

oceans, it pursued a canal building in Panama Isthmus. When this canalôs building was pursuing 

ï with its huge importance for global economy ï the geopolitical factors had a greater 

predominance for American leadership. Through its construction, the USA wins the advantages 

of insularity, which means its capacity to concentrate its navy.
18

 This canal facilitates the quick 

concentration of the navy. Without this impressive project the USA would have played an 

important role only on regional level, and wouldnôt have had the capacity to influence the affairs 

on the continents which border the Pacific and Atlantic oceans.  

After the transformation of Atlantic Ocean into a fortified area (through the application of 

Monroe doctrine), the USA sustained that it could even commence a war, in order to maintain the 

inviolability of Western hemisphere.
19

 In this way USA could expand its commerce and political 

influence, and could proceed to territorial annexation ï it could become a great power without 

appealing to a policy of force.
20

 Even from the beginning of their history USA followed up a 

policy of expansion with great tenacity; after 1794, through a series of treaties there were 

established the borders with Canada and Florida, in Americaôs advantage. It was opened the 

Mississippi river for American trade and navigation; there was bought Louisiana from France 

(1803), a huge territory, together with the aspirations for Spanish territories such as Florida and 

Texas ï bases for the future American sea power.
21

 

In 1845 President James Polk explained that he pursued the Texasô annexation in USA because it 

was necessary to avoid that this state to become an ñally with or dependent by a foreign nation 

much stronger than itselfò, transforming in this way into a great menace to American security.
22

  

The Louisianaôs selling was made by Napoleon the 1-st, because this territorial acquisition means 

with certainty the ñrising of US power, and here we had already given to England a maritime 

rival, which sooner or later would beat its great proud.
23

 

But an aspect with greater implications was another thing: there was manifesting a desire from a 

newcomer to enter the select club of most powerful nations on the Earth. And this took place in 

the second part of the 19-th century ï when Great Britain, then being considered the greatest 

power on Earth, took the second place, after US. In 1875, US got an upper hand upon Great 

Britain in manufacturesô production,
24

 and to the end of the century US energy consumption was 

greater than that of Germany, France, Austro-Hungary, Russia, Japan, and Italy, taken together.
25

 

                                                      
18 Halford Mackinder, Democratic Ideals and Reality. A Study in the Politics of Reconstruction , New 

York, Henry Holt and Company, 1942, p. 60 

19 Henry Alfred Kissinger, DiplomaŞia, Bucureĸti, Editura Bic All, 2002, p. 30 

20 ibidem, p. 31 

21 ibidem, pp. 26-27 

22 David Newton Lott, The Presidents Speak, New York, Holt, Rinehart and Winston, 1969, p. 95 

23 Thomas G. Paterson, J. Garry Clifford, Kenneth J. Hagan, American Foreign Policy: A History. 

Lexington, Massachusets: D.C. Heath, 1977, p. 60 

24 Henry Alfred Kissinger, op. cit., p. 31  

25 ibidem, p. 31 



84 
 

Once the US entered the phase of accelerate economic growth, its political power was felt more 

and more, and US perceived that it must proceed to translate this power into a more important 

position on international arena. Beginning with this period US started to build its commercial 

fleet and navy; and in 1889 Captain A. T. Mahan exposed a series of principles which promoted 

the development of military navy by US. 

As a matter of fact, President Theodore Roosevelt was the first president which insisted that US 

duty was to make felt its influence on global level and presented the American interests on 

international arena in terms of national interest. For this purpose, the US needed the creation of 

movement organs which could promote this position on global stage. And the development of 

maritime capabilities by this new power was of crucial importance. Roosevelt considered US as a 

power member in the great powers club, and in case that US interests collided with that of others, 

America had to mobilize its resources in order to impose its interests;
26

 and for this reason this 

president was the one which gave to Monoreôs doctrine the most interventionistsô interpretation, 

identifying it with the epochôs imperialist doctrines. 

The optimism generated by the idea of ñEvident Destinyò and the desire of some important 

personalities ï the most notable being that of Roosevelt ï looked for taking out USA from their 

isolationist position. William Seward, Secretary of State during Johnson Administration 

considered that US had inevitably to exercise their commercial preeminence in ñPacific Ocean, in 

its inlands, and on continents which borders it.ò
27

 He wished American producers to conquer the 

Asian markets, and for attaining that, the US should first remove the foreign concurrence on the 

northern part of Pacific Ocean and to get the access in the most important ports in that region. He 

pursued the acquisition of Alaska Peninsula from Russia; his successors hadnôt renounced the 

idea of the expansionism policy, the Pacific Ocean being the most important interest area for 

American foreign trade. After the Civil War, US wanted to develop commercial settlements in 

this area, claiming more islands and coral atolls in central Pacific. Some of them were of the most 

strategic importance: the Samoa and Hawaiian islands. In 1898 Samoa signed a treaty with US 

through which there was provided a maritime base in Pago Pago. In 1879 Great Britain and 

Germany concluded similar treaties which were focalized on Samoa archipelagos.  

But Hawaiian islands were (and are) of greater importance and have a greater strategic 

importance, because their occupation by a power hostile to US means a direct menace to 

American commercial interests (especially those regarding the trade with sugar), and a menace to 

American continentôs security, because US couldnôt check and defense itself from Pacific Ocean 

its Western coasts. And as a consequence of an unabated policy, in 1894 the Hawaiian Islands 

were annexed by USA. 

The expansionist spirit fully manifested in the decade 1890-1900, and a noisy group (which 

gathered more and more sympathizers) manifested the desire regarding the foreign territoriesô 

conquering; the group had as leaders: Albert Beveridge, Henry Cabot Lodge, T. Roosevelt, and 

A. T. Mahan.
28

 The tensions, and after that, the war between Americans and Spaniards in 1898, 

were the consequences of such a policy. All assay ï which were successfully touched by 

Americans ï had as central purpose the abolishment of other powerôs access to the close space of 

US, especially in Caribbean Sea; these were indispensable premises regarding the exertion of US 

power in Panama Isthmus zone, area on which depended the possibility of American powerôs 

expansion. 

Although the French started the workings at the Panama Canal, the Americans looked to identify 

ways which could permit them to exercise the control in the area where the canal was to be 
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fulfill ed; they went even further: they followed the workings initiated by Universal Company of 

Inter Oceanic Canal regarding the connection of the two oceans in Panama area. 

The economic development of US and the looking for possibilities which could facilitate the 

external marketsô conquering had risen the importance of commercial fleet and of navigation. 

And as the commercial fleetôs protection could be provided only by a navy, there appeared the 

necessity for such a navyôs construction. ñThe necessity of a navyò told Mahan ñis a direct 

resultant of a commercial fleetôs development, which is peacefully, and disappears in the same 

time with it, the only exception being that one where a nation manifests aggressive tendencies 

and keep its navy as a pat of its military corps.ò 

And the same author sustained that when the maritime trade would get again its normal attention 

from American leadership, the interests linked to commercial navigation would sure bring the 

navy to life. He went even further and said that ñit is possible that when there will be a certainty 

the possibility that a canal could cut the Panama Isthmus, the aggressive impulse would be strong 

enough to lead to the same resultò
29

 ï those regarding the construction of a war fleet be US, as an 

element which could provide US with the means which could help it to influence the global 

affairs. Captain Mahan was to be a light for guidance for Roosevelt, as a prophet and teacher, in 

the same time, regarding the construction on an isthmian canal. 

Roosevelt regarded the canalôs construction in a very different way in comparison with important 

personalities of its time; if for some leaders there was a welcome thing to speak about the 

fulfilling of the Columbus dream, to name it a huge step in civilization area, or as Lesseps 

sustained, to bring a huge contribution in development of global trade, Roosevelt had a very 

different vision: for him the canalôs fulfilling, first and last, mean not a vision regarding 

commercial aims, nor the universal utility of the canal. For him it mean always the vital way, the 

indispensable way, to the global destiny for the United States.
30

 

He had a special vision regarding its countryôs destiny: he saw the US as a power which would 

command the two oceans, united through a constructed canal, being in the possession, being 

operated, supervised, and fortified by his own country. The canal would to be the first step taken 

for American supremacy on seas.
31

 Doesnôt matter how big and important, or admirable would be 

other benefits as a result of canalôs construction, they worth only a secondary importance, for 

Roosevelt. 

Once the isthmian barrier would be put aside, the Caribbean Sea would become ï as Mahan said 

ï not only an area where the commercial currents would manifest with great intensity, but a vital 

military path. In that moment USA would need military bases in Caribbean Sea, which, ñas a 

result of their natural advantages, susceptible to be protected, and being close to the strategic 

problem [the canal] would permit the navy to stay closer to the scene as any opponent.ò With the 

Mississippi river entrance and exit provided ï its basin being the permanent military operational 

base for USA ï and with the Caribbean possessions in its hands, with the safe communications 

among these bases (the Mississippi base being included), with adequate military preparations, for 

which US disposed of all necessary means, their preponderance resulted ñfrom their geographical 

position with a mathematical precision.ò 

A member of Senate, Lodge, the closest Rooseveltôs friend, sustained even before 1900 that the 

canalôs existence made the Hawaiian Islandôs possession a necessity, while Senator Morgan 

sustained that even Cuba should be controlled by the Americans, taking account of its 

geographical position regarding the Panama Isthmus. 
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After the American ï Spanish War, the US became more active in Caribbean Sea area;
32

 after the 

American victory over the Spaniards, then Secretary of State Hay entered negotiations with the 

British ambassador, Julien Pauncefote, in order to obtain the Britishôs consent regarding the 

American plan for a canal construction in the Isthmus of Panama. Hay and the British 

ambassador made quick steps, and as a result, USA got the right to construct and operate the 

canal. This treaty was signed on February 5, 1900. But the Senate would refuse the treatyôs 

specifications; the reason was this: if a canal would be open to all vessels, in time of peace or 

was, doesnôt matter under which flag they navigate, this would mean that it would pose an 

additional menace to US security; it would mean an additional duty, an additional geographical 

point where the American navy should watch. But if it is ñfortified by us, it becomes one of the 

greatest source of American maritime power.ò
33

  

After President McKinleyôs death, Roosevelt asked Hay to renegotiate his first treaty regarding 

Panama Canal. And there appeared the first treaty of Rooseveltôs administration. It provided the 

US the possibility to undertake all the necessary steps in order to protect the Canal ñagainst the 

injustice and disorderò, this meaning in fact the possibility to fortify the Canal area. It was signed 

in the greatest secrecy in the morning of November 18-th, 1901, while President Roosevelt 

declared himself ñdelighted.ò
34

 

This was to be the first important move of his mandate: and it regarded the construction and 

control upon Panama Canal. Even if the Canal didnôt existed, the US would have manifested a 

special preoccupation in relation to Caribbean Sea; and regarding the actions made in that region 

by any hostile power.  

And the US, through the help given to Panamanian secessionists during 1903, would obtain the 

greatest benefits: ñWe conquered the Panamanian areaò, eulogized Roosevelt later. He conquered 

it, but by biting down the Latino-American pride. 

But this Canal would provide the rise of American power on global stage; digging it, the USA 

fulfilled the aim regarding the turning to account of its geographical position. It constitutes that 

element which is the base of American maritime power, because this canal watched by US is the 

path through which there could be made the juncture of American navies from Atlantic and 

Pacific oceans.  

It created for the United States the capacity to concentrate its military fleet. Creating for the US, 

through its realization, the advantage given by insularity, the Panama Canal and the American 

bases situated in Pacific Ocean, gives to American power the capacity to influence in an 

overwhelming way the Far East affairs, element which couldnôt pass unchecked by the fear and 

suspicion of the Siberian ñBearò.   
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This research is formulated in the context of increasing global recognition that creative industries are 

becoming progressively more important components of modern post-industrial knowledge-based 

economies. As momentum builds to prioritize this field of activity within economic development policies, 

the need for a more encompassing creative industries theoretical underpinning is becoming crucial for its 

understanding and competitive development. Therefore, the paper highlights that, despite the recent, rising 

tide of interest, even the most basic terminology is unsettled. We start by emphasizing the determinants of 

creative industriesô development. We then draw particular attention on how the literature defines this 

sector and provide a proposition for a conceptual framework. We conclude with some implications 

suggested by these analyses. 
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1. Introduction 

Creative industries have grown considerably over the past century, with the most rapid and 

scattered expansion occurring throughout the past two decades. A hundred years ago, at the dawn 

of the 20th century, fewer than 10% of working people were employed in the creative sector of 

the economy. Less than 15% of the workforce was engaged in such activities in 1950. But over 

the past two decades, creativity has become the driving force of the world economy and the 

creative sector has exploded.  

Today, from between 25% to more than 30% of workers in the advanced industrial nations work 

in the creative sector of the economy, engaged in science and engineering, research and 

development, technology-based industries, in the arts, music, culture, aesthetic and design 

industries, or in the knowledge-based professions of health care, finance and law.  

Indeed, in the last few decades the world has undergone considerable economic and social 

structural changes. The shift that Marx chronicled, from an agricultural to an industrial capitalist 

system, that substituted one set of physical inputs (land and human labor) for another (raw 

materials and physical labor), is now followed by a new type of transformation, which if 

fundamentally based on human intelligence, knowledge and creativity.  

This research is formulated in the context of increasing global recognition that creative industries 

are becoming progressively more important components of modern post-industrial knowledge-

based economies. Not only are they thought to account for higher than average growth and job 

creation, they are also vehicles of cultural identity that play an important role in fostering 

economic, social and cultural diversity. During the last decade a number of governments around 

the world have recognized this fact and started to develop specific policies to promote them.  

This mainstreaming of what was once considered a sector of marginal interest, which received 

limited attention from researchers, has led, in the developed countries, to a growing body of 
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analysis, statistics and mapping exercises on the relationship between culture, creative industries 

and economic development. However, the sector is still poorly understood and scientifically 

documented, and many governments, especially in the developing countries, remain to be 

convinced of its potential to stimulate national competitiveness. 

As momentum builds to prioritize this field of activity within economic development policies, the 

need for a more encompassing creative industries theoretical underpinning seems compulsory for 

its understanding and competitive development.  

Hence, in the remainder of this paper, we highlight how, despite the recent, rising tide of interest, 

even the most basic terminology is unsettled. We start by emphasizing the determinants of 

creative industries development. We then draw particular attention on how the literature defines 

this sector and provide a proposition for a conceptual framework. We conclude with some 

implications suggested by these analyses. 

 

2. Determinants of the Creative Industries Development 

The focus on creative industries in national or regional competitive strategies has been attributed 

to the demise of a Fordist mode of production, which was centered on cost imperatives and 

secured through a national, Keynesian regulatory regime. With integrated international markets 

and the advent of new technologies, there has been a search for new sources of competitive 

advantage. And the critical ground for new forms of competition has been an economy in which 

creativity and innovation play a prominent role (Lash and Urry, 1994).  

A number of studies have highlighted the economic significance of creative industries in late 

capitalism, documenting their contribution to employment, value-added production, and exports 

(Markusen and Schrock, 2006; Power, 2002). Recent studies have also acknowledged that a 

number of trends crystallized during the second half of the twentieth century and are likely to 

persist well into the twenty-first, determining both the rise in interest and the development of 

creative industries, now officially endorsed as a policy shift even in the developing world 

(Wyszomirski, 2002). 

First, with the rural sector accounting for an ever-smaller share of GDP, the drivers of growth are 

mainly urban activities.  

Second, the urban sector is now dominated by service activities that together account for three 

quarters or more of urban GDP in most countries. In the core areas of mega-cities, services are 

virtually the only employers, with manufacturing having moved to suburbs and edge cities.  

Third, the fastest expanding component of this urban services sector is composed of a number of 

business services and creative industries with high value added. In the former category, 

marketing, financial, legal, and accounting services are included. The latter category comprises 

the more information technology-intensive activities such as design, publishing, multimedia, 

software development, video entertainment and movie making.  

Fourth, a steady decline in transport costs and a continuing shift in the mix of products 

consumedðtowards lighter items of higher valueðis beginning to negate the desirability of 

dispersing urban centers and of locating urban centers close to natural resources. These trends 

could lead to a greater concentration of the population in a few, geographically favored and 

polycenteric urban areas (clustering). 

Fifth, in the high-income countries and to an increasing extent in the middle-income ones as well, 

up to one third of GDP growth derives from rising total factor productivity. These gains in 

productivity are the result, by and large, of product, process and functional innovations allied 

with improvements in the management of firms in the effective assimilation of information 

technology, and in allocative efficiency across the entire economy (Greenaway et al., 2002; 

Lawrence and Weinstein, 2001; Levine, 1997).  

Sixth, the pace of innovation is directly associated with the supply of skilled workers, a rising 

proportion of whom work for the creative industries, with the scale and quality of university 
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infrastructure, with investment in research (Lederman and Maloney, 2003), and with the focused 

acquisition of innovative capability in selected areas.  

Seventh, and finally, urban centered growth is powerfully facilitated by a liberal yet effective 

regulatory framework that promotes competition, combined with institutions that protect 

economic rights. 

These determinants of creative industries expansion in the early twenty-first century demand a 

fresh approach to development. While global competition in the creative economy is a wide-open 

game, its key element is no longer the trade of goods and services or flows of capital, but the 

competition for people. This research starts from the premise that the economic leaders of the 

future will not likely be emerging giants like India or China that are becoming global centers for 

cost effective manufacturing and the delivery of basic business processes. Rather, they will be the 

nations and regions within nations that can best mobilize the creative capacities of their people 

and attract creative talent from around the world. 

 

3. Conceptual Underpinnings of the Creative Industries  

The shift towards a knowledge- and service-based economy thesis continues to provide the main 

dimension of the obligatory background for the analysis of the creative industries. The locus 

classicus of these ideas is represented by Bellôs work, who lays out the argument that the profit 

centers of the economy are shifting away from mass-produced goods and towards services and 

information.  

The formal origins of the creative industries terminology are in the UK Governmentôs 

establishment of a Creative Industries Task Force, in 1997. Since then, the standard definition ï 

in terms of activities which have their origin in individual creativity, skill and talent and which 

have the potential for wealth and job creation through the generation and exploitation of 

intellectual property ï has not changed drastically (Howkins, 2001; Hartley, 2005; Cunningham, 

2006).  

The creative industries are defined in this approach in terms of an industrial classification. 

Although there have been many critiques of this course of action (Roodhouse, 2001; Florida, 

2002; Hartley, 2005), the broad notion that an industrial classification should proceed on 

industrial lines is seemingly on firm foundation. 

Creative industries fit uneasily into this framework. First, because they determine a 

reconfiguration of the boundaries between non-material activities and industry, by implying 

organizational and genealogical links across such fields as advertising, design, architecture, 

visual arts, crafts, performing arts, fashion, film, interactive games, music, television, radio, 

publishing, research and development, software. Second, because the standard industrial 

classification system was developed over half a century ago when the economy could be 

categorized by the type of industrial activity in which a firm is engaged and the nature of its 

material inputs and outputs. Since then, however, the economic system has become considerably 

more complex and service-oriented (Beinhocker, 2006; Foster 2006). Consequently, creative 

industries represent a loose concept that can benefit from analytic anchors.  

We therefore propose that a more encompassing theoretical foundation for the creative industries 

can be provided. This paper argues that the conceptual confusion derives from two primary 

sources: (1) the implicit use of different definitional criteria for determining which activities are 

to be encompassed within the creative sector, and (2) the conflation between seeking to establish 

a baseline or benchmark for measuring effective development and striving to construct a 

conceptual framework for the design and implementation of development policy initiatives. 

The intent here is to explore both theory and experience to provide a range of definitional 

choices. 

After thoroughly reviewing and integrating an extensive body of research and policy, four 

definitional approaches emerge, each representing a distinctive focal point for assessing the 
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characteristics of the sector: (1) product/service, (2) producing organization, (3) central 

production process and (4) occupational/workforce groups.  

The product/service perspective poses two different challenges: (a) the dual nature of creative 

products as simultaneously private consumer goods and as public collective goods and (b) the 

debate over which products are to be considered similar. As to the first question, finding ways to 

describe, categorize, and measure the ñpublic goodò value of arts activities and creative products 

has tormented economists, sociologists and policy analysts. On the one hand, a general consensus 

has emerged that the full value of the arts and culture is not captured by economic assessments of 

their status as consumer goods, their price, or profitability. In contrast, neither a conceptual 

consensus nor satisfactory methods have emerged for expressing the non-economic, or cultural, 

value of artistic products or creative services. As to the second concern, Caves points out that 

creative products exhibit an ñinfinite varietyò and can be differentiated from one another both 

vertically and horizontally (Caves, 2000). This variability has many implications for the actual 

production and consumption of creative products, offering a universe of choices and asserted 

distinctions to creators, consumers, and policymakers. 

The producer/supplier perspective seems to employ different terms for essentially equivalent 

production clusters. While creative corporations operating in the commercial area are commonly 

referred to as ñindustriesò (e.g. the publishing industry), those operating as nonprofit or 

subsidized organizations refer to themselves as ñfieldsò (e.g. the museum field). On one hand, 

this means that this definitional perspective tends to artificially separate what might otherwise be 

considered inter-related components of single industries (for example, commercial theater is 

often regarded as separate and distinct from subsidized theatre, yet it is obvious that they 

influence and inter-relate to one another; only the former is included in statistics on the copyright 

industries). On the other hand, the clustering of nonprofit arts organizations in juxtaposition to 

the entertainment industries has meant that each identifies itself as producer/supplier of different 

types of creative goods and services. 

The production process perspective has the process of creativity as a defining characteristic. This 

is evident in the term ñcreative industriesò itself and in the recent trend towards the allocation of 

public funding depending on excellence in creativity (Wyszomirski, 1999). However, there are 

other potentially defining processes to be considered. Certainly in the heritage industries, 

preservation would seem to be the core production process. Alternatively, Richard Caves has 

suggested that risk-taking and risk management may be another defining characteristic shared by 

both commercial creative industries and nonprofit artistic fields (Caves, 2000; Hodsoll, Arthurs 

and Lavine, 1999). 

The workforce perspective exhibits a number of unresolved issues. First, few individuals in these 

occupations would consider themselves part of a common workforce (Venturelli, 2001). Second, 

the difficulty of determining the characteristics of a broad creative workforce may have been 

exacerbated by the use of common, existent analytical occupational categories.  Third, within 

each occupational group, there are many sub-categories where workers tend to locate their 

occupational identity, which makes it difficult to envision a single, broad, interdependent 

workforce and, in turn, impede constructive efforts to cultivate this workforce as a matter of 

explicit policy or planning. Fourth, individually none of these occupations has sufficient mass 

necessary to attract sustained economic or political attention. Without some aggregate construct, 

it is difficult to generate the kind of attention and understanding necessary to gain the awareness 

of policymakers and to inform debate about what measures might support and advance the 

creative industries both collectively and separately (Jeffcutt, 2001). 
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4. Concluding Remarks 

Evolutionary economists have long argued that economic growth is caused by the growth of 

knowledge. Cultural economists have long argued that the creative arts, broadly conceived, 

produce knowledge. The concept of creative industries puts these two observations together.  

What has been added in this paper is the further observation that this takes place in a multifaceted 

context, with specific product/service characteristics, production process organization, workforce 

and producer/supplier structure and behavior. 

We have argued that creative industries are not well defined as a set of industries, as in the 

standard definition. The hypothesis has been that these definitional problems stem from the fact 

that cultural industries differ from many other types of industries in fundamental and important 

ways: few other industries generate products that possess not only public and private economic 

value, but also, as Throsby argues, cultural value along a number of dimensions (Throsby, 2001); 

much of the critical infrastructure of the producing ñfirmsò and creators is external to these 

organizations and individuals; the occupations of the creative sector are unevenly 

professionalized and have little shared identification, either with one another or as part of a broad 

industrial or sectoral construct.  

Our implicit proposal has been that rather than relying on any single perspective to establish the 

parameters of creative industries, a comparative application of each defining perspective may 

result in a composite, and therefore more accurate map than any single perspective can produce.  

An encompassing theoretical underpinning for creative industries economics can advance 

towards a generalized re-conception of the creative economy as distinct from the óinformation 

societyô or óknowledge economyô and as not just another public goods sector, but as essential to 

the process and structure of economic and socio-cultural evolution.  
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The globalisation is a long-debated topic, omnipresent in the media discourse, in the specialty literature, 

and also in the daily conversations. The opinions expressed on this set of processes that mark all the 

aspects of our life are often antagonist; that is why, for a better understanding of the globalisation, we 

need to make a personal and objective analysis. The globalisation phenomenon is one of the most 

controversial topics of discussion, both in the academic and business environments, as well as for the 

regular citizen. As specialists or mere observers, we all feel the globalisation effects, one way or another. 
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Introduction  

Globalization is likely to represent the vastest in scope and most widely discussed phenomenon. 

The interest in this topic is very high due to the effects it has within the ranks of the companies, 

of the states and of the common people. The globalisation is not solely a destructive force, as the 

sceptics sustain, but a phenomenon that has the capacity to improve the economic performances 

and the daily life of each of us. The difficulty of approaching such a controversial topic derives 

precisely from the vast preoccupation with the effects implied by this phenomenon. 

Globalisation is a reality of the contemporary world engendering inter-connected manifestations 

and repercussions at all the levels of the human activity ï the economic, political, cultural, 

scientific and ecological levels. The term in itself is very fashionable, its use being often 

rhetorical. Already turned into a cliché, the term bears different meanings, according to the one 

defining it in a particular context. 

Throughout time, the globalisation has been defined in different ways, according to the purpose 

of its use, there existing diverse nuances. At present, there is no such thing as an all 

comprehensive and incontestable definition of the concept. 

Beyond all the controversies the phenomenon of globalisation gives rise to, there is one certain 

thing: we are witnessing an extremely complex phenomenon, which determines an increase in the 

interdependencies between all the world economic entities and which, implicitly, affects all of us. 

The purpose of globalisation must be to insure an environment which is adequate to the evolution 

of the international system, to the equity, security, transparency, as well as to an improved global 

governing, meant to ensure a larger distribution of opportunities and the inclusion of the 

marginalised ones.  

The greatest danger for a new concept is to be turned into a cliché, into a stereotypical formula; 

to put it differently, into a sum of common places which substitute themselves to the lively, real 

process, failing to seize and render its complexity and evolution. From that moment on, the 

process of wearing out of meaning for the notion in question and for the interest it had given rise 

to is only a matter of time.  

 

1. It is globalisation a cliché? 

The cliché encompasses distinctive aspects, in the same formula; that is why it gives the 

impression that it is explanatory; in reality, it gives way to confusion. The substance of the new 
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cliché comes from common perceptions which, once joined, do not offer a real view on the 

process we are talking about nor on the forces nourishing its evolution. Such common 

perceptions are as follows: we live into a fast-changing world under the impact of the 

technological progress; what is taking place in a region at one point in time, will have, sooner or 

later, an influence on other regions of the world; the evolution of nowadays world is taking place 

on an ĂAmerican directionò or a direction meeting many American interests; no matter how 

promising, the contemporary evolution is rather out of control, has something chaotic in it, which 

does not predict anything good; the national state finds it harder and harder to cope with the 

problems posed by the globalisation. Each of these sentences contains elements of truth. The 

problem is that their agglomeration without discernment facilitates a process of amalgamation 

which does not help us to clarify things.  

The globalisation represents an essential direction of the contemporary development. We deal 

with an extremely important process; we must discern its complexity and understand its impact 

on our life. As long as we acknowledge the fact that we are talking about a process that is 

modelling our existence, there is nothing more dangerous than wearing the cliché glasses when 

we deal with the globalisation. In this case, we will only notice the problems to which we have 

access through our own lens dioptres, while the chances of understanding what is happening 

around us will be close to none.  

The cliché does not bear nuances; everything is either black or white. The approach by means of 

the cliché implicitly leads to simplistic approaches, by virtue of which the globalisation is either 

an entirely positive process or an entirely negative one. Actually, an essential proof of the use of 

the cliché in tackling this phenomenon is the fact that, in the specialty literature, there prevail 

either the hyper-optimistically visions, that induce a toned-down image of the process we deal 

with, or the approaches painting the globalisation in dark colours, as a source of all the wrong-

doings of this time. In the absence of such a necessary process of clarification, the perpetuated 

meaning of globalisation is the one given by Zygmunt Bauman, who sees it as an undefined, 

disorganised and self-propelled phenomenon. It is said to be characterised by the Ăabsence of the 

core, of a control stand, of a decision board, of a managerial board. The globalization is a 

different name for <the new world disorder>ò
35

  

The globalisation is seen as an accomplished phenomenon, the different meanings under which 

the term circulates going unnoticed. Thus, there is created a common space where the 

globalisation concept circulates with different meanings, generating confusion and 

misunderstanding. On the other hand, there are very few analyses that regard the phenomenon in 

its entire scope, which illustrates the fact that the specific research is at a rather involved level. 

The typical study is the one focused on a specialised domain. To a certain extent, this is a good 

thing, as this is the only way we can aspire to extensive research meant to synthesise the general 

tendencies in the evolution of the phenomenon in question. But it is here that a change of 

meaning occurs. Although centred on a particular domain, the studies detach conclusions for the 

entire process of globalisation. It is especially the studies done from an economic viewpoint that 

occupy the debate space on the globalisation theme and Ătalkò on behalf of the process as a whole  

Once set up, such approaches lead to the neglecting of other extremely important problems, 

raised by the evolution of the globalisation, such as its political, cultural and ecological impact. 

From any viewing angle we would look at things, the adequate conceptualisation of this process 

is an imperative need.  

 

2. The Hyperoptimists of the Globalisation Process 

In order to judge the globalisation in a balanced way, it is recommendable to attempt to represent 

to ourselves the greatest interpretations of this process. This is a very important scientific 
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approach; at the same time, it bears an important psychological connotation, as it is rare that 

people not embrace avidly a new phenomenon they cannot comprehend clearly. The specialty 

literature distinguishes three great approaches of this process, three interpretations of great social 

impact. There are the authors who talk about globalization as of an accomplished phenomenon, 

the analysts who manifest a hyper optimism regarding the possibilities and the potential of the 

new process; and, just as in any other important process, we can also distinguish the opposing 

trend, the pessimistsô one which either minimizes - if not really denies - the advantages of the 

globalization, or insist on its negative consequences, especially on those of a social order.  

Finally, we also encounter a moderate interpretation, characterized by the promotion of a 

balanced approach where could be found the novelty elements brought about the globalization 

and also the costly processes it induces. In the specialty literature, the hyperoptimists are also 

named hyperglobalists. What characterises this orientation is first of all the fact that the years of 

affirmation of the globalisation are considered to be representing a new era in the evolution of the 

human society, a completely distinct stage. A stage imposed by new processes, which models our 

existence more, and more and that we will have to take into account more and more in the 

organisation of our social activity. Which would be the defining traits of this new stage?  

The triumph of the global market, which essentially modifies the classical rules of the 

international economical and political game. The global market means the extension of the 

competitive rules at the world level. There are several factors facilitating this process: the 

disappearance or the important reduction of the customs barriers and the diminishing of the 

transport costs. This way, the producers in a region can compete with the internal producers in 

another region or, to put it differently, Ăthe demand and supply of goods functions more and more 

at a global level: the companies provide goods all over the world and must face the competition 

from the foreign companiesò
36

  

The hyperglobalists promote an economical prospect, reason by virtue of an economic logistic, 

which they consider fundamental in nowadays world. The coronation of this vision: a ñboundless 

worldò, a global market which has been set up or is on the point of being set up. In such a world, 

the national governments play a limited part, the part of Ădrive beltsò for the international capital, 

of Ăintermediate institutionsò crashed between the local, regional and global requirements. By 

virtue of these interpretations, the fundamental tendency of the age we are crossing is the 

denationalisation, the nation states being nothing else but Ăa transitory way of organisation for 

the administration of the economic problemsò 
37

  

The new stage the hyperglobalists are talking about also generates a new pattern of losers and 

winners. The North-South divide is no longer relevant. The reality of the contemporary world 

illustrates a much more complex architecture. It is marked, among others, by the rise of new 

states which traditionally belonged to the developing countries (to the South) and which took or 

are about to take a leap into the category of the developed states (to the North). This process was 

made possible by the intelligent revaluation of the new economic context, by the use of the 

globalisation flows in the interest of oneôs own development. Nobody denies the fact that we are 

dealing with a pronounced polarization between losers and winners. But, in many interpretations, 

this is not a rule; it is not necessarily a game amounting to nil. Once more, the emphasis is laid on 

training, on the statesô or regionsô availability to take advantage of the new forces of the 

globalisation, to order their own strategies according to a radically changed economic reality.  

Beyond the authorsô peculiarities or the approaches stemming from different ideological 

inspirations, the globalisation is seen as a new age of the human society, where everything is 
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changing - not only the state and the governments, and Ăthe framework of the human actionò as 

such is redefined.
38

  

3. Sceptics of the globalisation process 

Lately, there has been an increase in the number of the works dwelling, in a critical manner, on 

the process of globalisation, pointing out either to the unfounded character of many of its 

assertions, either to its negative social consequences. ĂThe more we have examined the problem, 

the more superficial and unfounded the assertions of the most radical advocates of the economic 

globalisation have becomeò
39
. That is why the quoted paper is pervaded by a Ă moderate 

scepticismò that takes the shape of a here and there vehement questioning of the globalisation, at 

least as it appears Ăin the view of its most extremist followersò. The authors even express their 

conviction that the globalisation Ăis but a mythò.  

1. The current economy, so much internationalised, is not without precedent: it is one of the 

numerous distinct climates or stages of the international economy, since the moment of 

appearance of the modern economy based on the development of the industrial technology, 

widely spread since 1860. To some regards, the current economy is less open and integrated than 

the regime that prevailed between 1870 and 1970.  

2. The authentic transnational companies are relatively rare. The majority of the companies are 

national companies that are involved in the international trade, having an important national 

location of the assets, productions and sales, so we cannot notice an apparent tendency of 

development of the real international companies.  

3. The capital mobility does not produce a massive investment migration and a massive migration 

of labour from the advanced countries to the developing ones. What we notice here is a greater 

concentration of direct foreign investments (DFI) within the ranks of the advanced industrial 

economies, while the Third World remains marginalised both regarding the investments and the 

trade, with the exception of a small minority of recently industrialised states.  

4. As even a part of the globalisation extremist sustainers acknowledge, the world economy is far 

from being really Ăglobalò. Most of the trade, of the investments and of the financial flows are 

concentrated in the triad Europe-Japan-North America, and this domination is not likely to cease 

too soon.  

5. These major economic powers have, consequently, the capacity, especially when they 

coordinate policies, to exert powerful governing pressures over the financial markets and over 

other economic tendencies. The global markets are thus situated, without any doubt, beyond any 

regulation and control, although the preoccupations and objectives of the economic governing are 

limited by the divergent interests of the great powers, the economic doctrines prevailing within 

their élites. 

From an analytical point of view, Hirst and Thompson are trying to introduce some order in a 

pronounced chaotic debate, proposing delineation between two notions considered as essential: 

globalised economy and inter-national economy. Actually, these concepts express the two 

meanings of the notion of globalisation: the powerful meaning, radical, fixed by the notion of 

globalised economy, and the weaker meaning that coincides with what the author names inter-

national economy. Even if the above-mentioned notions can also exist in a Ădisordered 

combinationò, the authors consider that the installing of the conceptual framework proposed by 

them could shed light in a confused and more and more redundant discussion.  

The distinction between the two concepts stems from the different role allotted to the state in the 

two visions. In the inter-national economy, the state maintains very important prerogatives and 

leads the process of opening the national economy to the international one. We can say that the 
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state is in itself an actor of globalisation, assumes this role and attempts to minimise the costs. It 

will be preoccupied with stimulating trade and foreign investments, seen as modalities of 

intensification of the relations between the distinct national economies.  

The more the international actors become numerous, the more the national specialisation and 

international divide impose themselves as forms of adjustment to an extremely dynamic reality. 

In the last analysis, the stateôs role is to assimilate the requirements of the globalisation process, 

but this appears not as something imposed, but, on the contrary, as something assumed, as a 

victory condition. This is the main characteristic of the inter-national economy: the existence of 

an active state in the administration of the national problems and also in the spirit and sense of 

the globalisation processes. That is why, the authors underline: ĂThe antonym of a globalised 

economy is not an economy oriented towards the interior, but an open world market, based on 

trading nations, regulated more or less by the public policies and the supranational agenciesò
40

  

Another characteristic of the same economy: the existence of a superpower meant to organise the 

international activity in a certain way, to create the organisms of cooperation and opening 

towards the world. This role was fulfilled by England in the first period of assertion of the 

international economy (1870-1914), by the USA in the second period, marked by the end of the 

last world conflagration. Its pillories are: the World Bank, International Monetary Fund, World 

Organisation of Trade, all of them created on the initiative of the USA with the purpose of 

stimulating cooperation and of preventing processes of national closure.  

The globalised economy implies a gathering and a subordination of the processes that took place 

at a national level, even their deregulation by virtue of the logic implied by the global market. 

That is why the state bears a smaller and smaller importance, its role being undertaken by the 

multinational companies, which become essential economic actors. The global market and its 

logic are the ones dictating in this economy, the market being little sensitive to the social 

problems. ĂThe global markets cannot be controlled and the only way to avoid failure, as a 

nation, company or person, is to be as competitive as possibleò
41

 Competitivity is the supreme 

law of the new stage and it must subsume everything.  

The global organisms the new economy should benefit can take into account only the economic 

criterion, of competitivity and performance. The sceptical orientation is, in our opinion, a 

moment of real awareness: a reaction to the uncritical enthusiasm, to the premature acclaim of 

Ăglobal realitiesò. This is the orientation in which we must read the sceptical position, if we 

desire to have a reasonable approach and to destroy its advantages. It appears as a kind of protest 

to the address of the hyperglobalism exaggerations, using its real vulnerabilities. Nobody can 

deny that there were really thriving periods of trade and exchanges, as was the one in 1860 until 

the beginning of World War I. The scepticsô positions to this respect seem to be even better 

expressed by Gellner and Breuilly, who mentions: when it comes to globalisation, the XXth 

century ends on a déjà-vu tone: the economies of the world are just as interdependent nowadays 

as they were in 1913.
42

).  

The big mistake of the sceptics is that, in their tentative to show that mankind does not go 

through a globalist age; they do not orient their attention to the new elements that appear in the 

evolution of the society. Thus, their attitude is somehow bookish, inspired by a critical attitude 

towards the specialty literature, and not by a careful reading of nowadaysô world realities. The 

sceptics miss the really revolutionary technical changes lying at the basis of the new globalisation 

age, and do not manifest a real availability to examine the phenomena and process appeared in 

the last years. Their purpose seems to be that of showing that the hyperglobalistsô basic 
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statements lack consistency, which may be true. In our turn, we consider that many positions 

expressed by the hyperglobalists are mainly rhetorical, speaking about a fake reality. The sceptics 

excel when it comes to identifying facts, situations which contradict the hiperglobalistsô basic 

statements.  

 

Conclusions 

What we consider to be new in nowadays process of globalisation are the interwoven 

consequences brought about by the meeting between new phenomena or between classical ones 

that go through distinctive qualitative stages of evolution. Consequently, we deal with a new 

reality, configured by the confluence of certain processes. It is very important to understand the 

complex nature of globalisation, without which we are unable represent to ourselves the 

phenomenon and its evolution.  

The connexions between different interpretations of the globalisation no longer represent a mere 

academic debating theme, but are converted into an almost prevailing feeling. Regardless of the 

way we draw on it, whether we acknowledge or reject it, it represents an element of building our 

social, political and cultural being. Finally, this gives rise to another interpretation of the 

globalisation: it is no longer approached as an academic subject, being treated from the viewpoint 

of its consequences. This change in the receiving process has a precise explanation: the risks that 

come out from the extension of the globalisation process are not theoretical. This send us to at 

least two sets of problems, both with a political meaning: the way the globalisation is perceived 

and which its practical consequences in peopleôs life are. The new process is no longer associated 

with the Ăgreat systemsò, but with the daily life; it is no longer somewhere, in the distance, but 

accompanies our own existence, influencing it.  
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The entrepreneur is synonymous with the developer, the factor that organizes the production process, is 

responsible for economic decisions concerning what is produced, what quantities and by what methods of 

production. In the United States entrepreneur is often defined as ñsomeone who starts his own small scale 

businessò; in England was associated with business firms operating in new areas, innovative; France 

assumed small enterprises, sometimes reduced to the level of families. On the other hand, if you look at 

entrepreneurship in terms of news brought - in products, system management, technology - it is clear that 

should be the corporate privilege to be able to make major strategic changes. 
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Size and development of entrepreneurial phenomenon  

Classification of a company or economic entity in the category of entrepreneurial knew different 

views; for example, in the United States entrepreneur is often defined as ñsomeone who starts his 

own small scale businessò; in England was associated with business firms operating in new areas, 

innovative; France assumed small enterprises, sometimes reduced to the level of families. On the 

other hand, if you look at entrepreneurship in terms of news brought - in products, system 

management, technology - it is clear that should be the corporate privilege to be able to make 

major strategic changes. In these circumstances, we can say that entrepreneurship should not be 

characterized by the size of a company, but by the spirit of initiative, creative attitude, 

innovation, risk taking; entrepreneurship that can occur at the firm, individual, social group or 

community level, being evaluated by the performance that they generate and by the ability to 

cope with changes that may occur in the market.  

 As defined in the MacMillan Dictionary of Modern Economics
43

 the entrepreneur is synonymous 

with the developer, the factor that organizes the production process, is responsible for economic 

decisions concerning what is produced, what quantities and by what methods of production.  

Among the causes that lead to the emergence, development and success of entrepreneurial 

initiatives we can include: obtaining a profit, a gain corresponding effort, obtaining the so-called 

ñindependenceò in financial terms and the activities developed (entrepreneurs have the 

opportunity to truly respect what they want to deal with and what they believe that generate a 

significant profit), the ability to implement and capitalize on an idea, a niche market, a category 

of customers, an opportunity for other business unknown by other entrepreneurs, desire 

innovation. However, we can say that the defining element of entrepreneurship is the innovation 

and change, whatever that is manifested in the economic, social, technological, etc. 

In the study conducted by GEM (Global Entrepreneurship Monitor) and presented in the country 

report of Romania 2007 - Monitoring the global entrepreneurship, are taken into the record 

business from Romania in international comparison:  

- lack of tradition, of business and entrepreneurship education before 90ôs, during the socialism;  

- unfavorable business environment in the transition period of 90ôs; 
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- the period of growth after 2000: the acceptance by the population of jobs offered by large firms, 

being perceived as being at low risk.   

 

 

Figure no. 1 

Entrepreneurial activity from Romania in international comparison 

 

  

Source: Global Entrepreneurship Monitor - Global Report 2007.  

 

Explanation for the relatively low level of development of entrepreneurship in Romania can be 

found in the restrictions faced by small firms, in terms of resources and their vulnerability to 

environmental change and uncertainty, good understanding of the factors and mechanisms that 

explain the development of firms (CEBR - Human Capital in Romania). 

 

Factors of influence of female entrepreneurship  

To demonstrate the directions and guidance in business of the entrepreneurial European firms, 

there was a research whose results were presented in the publication Key figures on European 

business with a special feature on the factors of business success
44

. Target of this study were 

enterprisers from the 15 Member States, companies established in 2002 with an activity at least 

until 2005 and who were led by original founders or entrepreneurs. The main results and 

conclusions obtained will be present below.
 45

  

One of the issues investigated relate to the relationship between business success and itôs 

innovation - see figure 2 and figure 3. Most entrepreneurs (among those who were the subject of 

research) have developed businesses based on innovations in terms of products (14% of all 

enterprises that have survived), following innovations in terms of market (10%) innovation in 

                                                      
44 http://ec.europa .eu / Eurostat / europeanbusiness. 

45 Key figures on European business with a special feature on the factors of business success, 

EUROSTAT, 2008, p. 116 ï 130. 
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terms of processes (7%) and organizational innovation (6%). If innovation processes, there are 

some similarities, namely, the inclination toward innovation among entrepreneurs with 

managerial experience, also this type of innovation has been influenced considerably by age and 

sex - men or individuals under the age of 30 years are more willing to seek innovation process. In 

this respect, it should mention that at the innovation processes are associated with industry and 

construction activities in which women are not too involved. 

 

 

Figure no. 2  

Enterprises established in 2002, which survived until 2005: 

the percentage of entrepreneurs that have introduced innovative products (%) (1) 

  

 
Source: Eurostat (FOBS) 
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Figure no. 3  

Enterprises established in 2002 which survived until 2005:  

entrepreneursô percentage reporting that they have introduced innovative processes (%) (2)  

 

 
Source: Eurostat (FOBS) 

 

From research done on the relationship between entrepreneurship success and the field of activity 

results that a much higher percentage of male entrepreneurs (unlike women) have established 

businesses in construction, the same was true for most Member States with regard to industry, 

with women entrepreneurs who opt for trade and services. Regarding the educational level of 

entrepreneurs, it is notable that those with higher education were not setting up businesses in the 

construction field. Regarding experience, experienced entrepreneurs were tempted to open a 

business in industry or construction, and those without experience were focused on other areas. 

Another segment of this research concerns the link between business success and some 

characteristics of entrepreneurs. Thus, we find differences between countries and that women are 

more entrepreneurs in the new member states (who have joined EU in the period 2004-2007), 

also show clear differences in level of education of entrepreneurs from different countries. In all 

countries, except Luxembourg, most entrepreneurs had no previous managerial experience. 

Instead, most entrepreneurs who had experience in a field have decided to open business in that 

area. The largest proportion of experience in the field is observed in Luxembourg and Portugal, 

while the highest percentage of entrepreneurs without experience in the field of activity is 

recorded within the new Member States, Bulgaria and Romania 
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Table no. 1  

Enterprises established in 2002 which survived until 2005:  

the type of entrepreneurs (%) 

 Gen Industriy  Construction 
Fields 

distributive  
Other services 

Avarage (1)  Men 13.1  21.0  27.4  38.5  

 

 
Women 8.6  2.2  41.4  47.9  

BG  Men 12.5  5.2  52.3  29.9  

 

 
Women 7.6  2.6  63.4  26.3  

CZ  Men 21.1  20.8  25.2  33.0  

 

 
Women 7.4  0.6  33.7  58.3  

DK  Men 8.0  18.7  22.7  50.7  

 

 
Women 8.1  1.9  32.2  57.9  

EE  Men 11.8  9.6  39.1  39.4  

 

 
Women 11.3  3.2  34.5  51.1  

FR  Men 14.6  45.6  19.7  20.1  

 

 
Women 21.1  15.0  25.3  38.6  

IT  Men 9.5  27.5  22.8  40.3  

 

 
Women 10.3  3.1  36.7  50.0  

LV  Men 16.9  8.0  37.1  38.0  

 

 
Women 8.6  2.9  46.6  41.9  

LT  Men 18.7  10.6  39.2  31.4  

 

 
Women 12.0  2.9  47.4  37.7  

LU  Men 1.7  10.1  20.1  68.2  

 

 
Women 3.8  2.9  31.8  61.5  

AT  Men 8.2  14.3  23.2  54.2  

 

 
Women 5.0  2.1  27.5  65.4  

PT  Men 15.9  19.5  29.9  34.6  

 

 
Women 14.9  5.0  42.4  37.7  

RO  Men 13.6  6.3  42.8  37.3  

 

 
Women 6.7  1.6  55.6  36.1  

SI  Men 14.0  21.4  23.0  41.6  

 

 
Women 7.1  3.2  29.5  60.2  

SK  Men 22.4  27.2  27.5  22.9  
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(1) Average based on data for: Bulgaria, Czech Republic, Denmark, Italy, Lithuania, Luxembourg, 

Austria, Romania, Slovakia and Sweden.  

Source: Eurostat (FOBS) 

 

One of the most complex field studies on female entrepreneurship in Romania was developed by 

CEBR - Center for Entrepreneurship & Business Research in 2007. The main conclusions of this 

study reveal us several factors that influence the activity of a female entrepreneur
46

: 

- prospective women entrepreneurs have an average age of 35 years, and work experience of 

about 8 years. Most of them (62%) have education or training in management and business 

management; 

- while new and potential women entrepreneurs says that their main motivation to go into 

business is the opportunity to obtain higher incomes, SMEs women owners believe that their 

main motivation is the detection of business opportunities that they wanted to take advantages 

from them; 

- the social status associated with the developer and the feeling of respect for these are the factors 

influencing the perception of positive decision to become entrepreneurs;  

- the existence of a positive entrepreneurial models stimulates the activity of women 

entrepreneurs in Romania; 38% of women who have not yet started a business but intends to do, 

declares that they have friends who are entrepreneurs in their social circle (family, friends); 

compared with men entrepreneurs, women still have fewer examples of entrepreneurship; this 

result confirms results obtained in empirical studies at the international level and supports the 

idea that women, due to their exclusion in time of economic and social life, have fewer examples 

of entrepreneurship; 

- women tend to establish business smaller than those established by men entrepreneurs. 

Considered as criterion for the size of the business the initial number of employees, it is 3 in 

women case and 4 in menôs. However, businesses of women entrepreneurs in Romania tend to 

grow faster, with a growth rate of 39% compared to a 31% in men case; 

- women entrepreneur from Romania involves more than entrepreneurs in international business. 

13.2% of the products or services of the companies created by women are dedicated to exports 

while this percentage is 13.14% for men. 
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This article critically analyzes the reasons for developing international business activities in CEE. 

Primarily a short overview of global strategy is presented. In order to succeed in today's global 

Marketplace, a company must be able to quickly identify and exploit the occurring opportunities. Then, 

focusing on CEE region, the key success factors in developing companies in this region are presented. The 

strategic options are either green field investments or acquisitions. In that case, global companies headed 

in Western Europe or USA can identify critical success factors for developing international business in 

CEE. These factors are critically assessed in order to develop a clear vision for going global strategy in 

the CEE context. Then, towards the end, the article shows the switches in Foreign Direct Investments in 

CEE focused on higher value-added activities in automotive industry in the region. 

Key words: globalization, strategy, international business 

JEL Clasification Code: F 23, M 13, M 16 

 

1. Argument 

Globalization has been one of the most significant developments in international business during 

the last decades. More and more companies have become, and many more would like to become, 

global in their operations. Which are then some factors which have served to drive this growth and 

spread of globalization? Some of the more important factors include the following: 

(a) Deregulation of trade/Open markets/fall down of communist economies in CEE 

More and more markets have opened up to the aspiring global business. Even markets which 

have traditionally been very difficult to move into, such as China, are now open. Japan, at one time 

highly protected against foreign companies, has opened up in recent years. 

(b) Global competition 

Partly as a result of freer world trade, we have seen the growth of global competitors. Even 

companies that have traditionally been very insular in their outlook and approach to business and 

marketing have woken up to the recognition that increasingly their competitors operate in global 

markets. One approach to dealing with local competition is for companies to go global themselves. 

(c) Risk spreading 

Nowadays, more than ever, the global business environment is much more dynamic and complex. 

In particular, financial and other global trading systems mean that markets can change overnight. 

Global operations enable the business to spread the risks of sudden downturns and changes in 

economies and markets.  

(d) Economies of scale/Experience curve effects 

Usually, global business involves increases in the scale of operations of an organization. As such, 

it enables a company to achieve potentially large economies of scale and/or experience curve effects 

which would be restricted if only domestic markets or relatively few overseas markets were targeted. 

(e) Supply chain management 
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A further impetus to developing global strategies by organizations has been the desire to manage the 

supply chain more effectively - so, for example, some companies have been prompted to go global in 

order to secure access to low-cost labor or raw material supplies. Sometimes companies are prompted to 

go global in order to gain access to skills which are simply not available in domestic markets, such as 

research and development, design, manufacturing skills. 

(f) Global enabling technologies and skills 

These perhaps facilitate the growth of global business and strategies rather than prompt it. 

Increasingly, global business strategies may be developed through access to new technologies and 

skills. So, for example, developments in information technology and databases facilitate the 

growth of global strategies and positions. These databases enable the construction of detailed 

customer profiles across the globe by cross-matching this intelligence to other databases, such as 

economic data, socio-economic groupings, geo-demographic data and so on.  

 

2. Literature review 

Global strategy was analyzed by different researchers, including Porter (1979, 1986 and 1996). 

He was the one that described the forces governing competition in an industry, creating also the 

known Porter Model which includes the threat of new entrants, the bargaining power of 

customers, the threat of substitute products or services and the bargaining power of suppliers. He 

considers that the essence of strategy formulation is coping with competition ï Porter (1979). 

In co-operation with Bartlett, Ghoshal researched successful enterprises on international 

markets. They found three types of internationalization, differing in structural approach and 

strategic capabilities. The types were dubbed Multinational, Global and International. Due to the 

faster changing environment, they see a further need for adaptation with a drive toward a 

company that masters not one, but all three of the strategic capabilities. They named this ideal-

type thus created the transnational enterprise. Bartlett, Ghoshal (1995) described also the main 

characteristics of the transnational organization: integrated network configuration of assets and 

activities, flexibility due to specialization and the facility of learning due to the multiple 

innovation process. 

Stremersch and Tellis (2004) considered that in todayôs business environment there are 

significant advantages to be gained from the global scope, configuration and co-ordination of a 

firmôs international activities. Expanding the company globally can lead to the increase of their 

profitability in ways not available to purely domestic (companies serving only their national 

market) companies. 

The differences in economic development and the diversity of cultures conduct to local 

marketing strategies in CEE according to Czinkota, Gaisbauer and Springer (1997). Some of 

the key factors tend to inhibit this growth are revealed. Cultural factors are limiting the growth of 

global business and particularly standardized global strategies are different, depending on the national 

culture. Cultural differences exist in different parts of the world with these differences often being 

substantial.  

 

3. Going Global within the CEE Economic and Business Environment 

In a global economy, companies market their products internationally and strive to optimize their 

global cost structures. They are searching for an optimal global sourcing and manufacturing 

footprint, to source materials and components competitively and locating production in countries 

where the biggest cost and quality advantages can be obtained. Sourcing and manufacturing in 

low-cost countries has become an imperative for competing successfully on a global scale. 

In this context, Central & Eastern Europe has attracted large foreign investments since the early 

1990s. From 1995-2002 Poland has attracted cumulative foreign direct investments of more than 

$45 billion, the Czech Republic more than $35 billion, which constituted 24% and 48% of their 

2002 GDP. EU accession has again raised interest in this region. But there are now questions 
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about CEEôs fundamental attractiveness and future competitiveness, in particular when compared 

with China. In this respect, there are many misperceptions about CEE which may hinder 

companies from optimal investment decisions to the detriment the companies themselves 

(Wadell, K, BCG Poland, 2005). 

 

Investing in the automotive industry in Central & Eastern Europe 

The automotive sector was one of the fastest growing sectors in the Central & Eastern Europe 

before 2009, primarily due to the significant amount of brown and green field investments either 

operative or currently being planned. It is expected that other automotive manufacturers will 

establish their operations in the region and thus will generate significant opportunities for 

supplying companies to serve the needs of Original Equipment Manufacturers (OEMôs). It was 

forecasted that more than 3 million car units are to be produced annually in the CEE region by 

the year 2010. 

Locating a value creation activity in the optimal location for that activity can have one or two 

effects: it can lower the costs of value creation and help the firm to achieve a low-cost position, 

thus sustaining a cost leadership strategy, and/or it can enable a firm to differentiate its product 

offering from that of competitors, thus sustaining a differentiation strategy  

The differential in labor rates is large enough that the gap between them will remain substantial 

for the foreseeable future, even if there are double-digit differences in the rates at which they 

grow. In fact, without a major economic dislocation, the gap in real wages will actually increase 

in absolute value, at least for the next several years. In addition, the ñhiddenò costs of going 

global will shrink as companies scale up, ascend the learning curve, and stabilize their supply 

chains. 

When developing and assessing strategic alternatives, it is important to remember that companies 

competing in international markets confront two opposing forces: reduction of costs and 

adaptation to local markets. In order to be competitive, firms must do what they can to lower 

costs per unit so that customers will not perceive their products or services as being too 

expensive. This often results in pressure for some of the company's facilities to be located in 

places where costs are low, as well as developing products that are highly standardized. 

 

Labour cost convergence will take at least several decades, keeping CEE labour costs attractive 

in the medium term 

The EU accession of CEE countries has raised the concern that existing wage differentials 

towards Western Europe will now quickly disappear, possibly rendering further investments 

unattractive. Today, the difference in the average hourly compensation of production workers 

between Germany and ñNew EUò countries can sometimes be as high as 90%. With forecasted 

growth rates of around 2% in Western European countries and 5% to 7% in ñNew EUò countries, 

labour cost convergence will take several decades because the differences in growth rates are 

quite small.  

However, in addition to pressures to reduce costs, managers also must attempt to respond to local 

pressures to modify their products to meet the demands of the local markets in which they do 

business. This modification requires the company to differentiate its strategy and product 

offerings from country to country, reflecting differences in distribution channels, governmental 

regulations, cultural preferences, and similar factors. However, modifying products and services 

for the specific requirements of local markets can involve additional expenses. 

 

Improving Research and Development 

The much lower cost of engineers and skilled research staff in FMEs allows companies to 

dramatically increase the amount of R&D they doðoften achieving three to five times as much 
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development for the same budgets. Another advantage of R&D centers in FMEs is that they are 

often very good at developing lower-end value-for-money products. 

International companies have established over the last years their R&D and customer support 

centers and this have generated a crisis of personnel. Employment rate for the approximately 

7000 IT science graduates per year is 100%. Moreover, there is a strong personnel fluctuation, to 

the disadvantage of Romanian-owned SMEs. In 2006 Romania's IT market value reached 176.5 

million euro, an 18.4% increase as compared to 2005, making it one of the fastest growing 

markets in Eastern Europe. Integrated system services received the highest revenues of the IT 

market, accounting for 24.3% of the market, while hardware and installation sectors made up for 

17.8%. The Romanian IT service market grew by 20% up to 210 million euro in 2007 alone and 

IT investments are expected to grow by a similar percentage in 2008. The competition is tough in 

the sector and both national and international companies will fight for investments destined for IT 

services.  

Changes in strategy relevant for CEE region: 

- Opportunity of developing the emerging economy beyond low-cost strategy (for example, 

develop R&D sector in the region like Nokia, Renault, Emerson and Microsoft in Romania). The 

first way of emerging global companies offered low cost products and services by utilizing 

relatively inexpensive personnel but the second generation has developed an additional 

competitive edge through cost innovation. 

- Cost innovation strategy. Innovation is associated with developing new products and services or 

adding more functionality and features to existing ones. Customers migrate to CEE determining 

companies to produce and offer value added services for this region (compared with 90ôs when 

production was designated for Western Europe, like subcontracting in textiles and leather 

industry, called lohn operations). 

- Develop a functional product in the emerging country and then bring it home through global 

learning phenomenon. Multinationals exploit the full potential of innovations developed in 

foreign subsidiaries and integrate flow of ideas from delocalized branches in company core 

competencies. 

R&D localized in emerging economies in CEE is a major success factor for tailoring goods and 

services to these burgeoning local markets. Another advantage of R&D centers in CEE is that 

they are often very good at developing lower-end value-for-money products (for example Logan 

Car produced by Renault in Mioveni City, Romania continued by opening Renault Technologies 

Romania, a key location for R&D for Renault Group delocalized in Romania ). 

 

The Continuing Cost and Capital Advantages in the region  

A major driver of the move to CEE remains the opportunity to make very largeðand 

sustainableðreductions in both operating costs and capital investments. Companies that 

globalize their cost structures to include CEE can realize important savings in costs of their 

products while reducing capital requirements by similar amounts.  

Another important source of the FME advantage is lower capital-investment requirements. Lower 

capital investments can mean significant savings on the balance sheet. In terms of total return on 

capital, the combination of lower product cost and lower capital investment can have a big impact 

on the total economics of a business. Two fundamental factors reduce the need for capital in 

FMEs: first, less expensive plant infrastructure, machinery, and equipment (PME); and second, 

the opportunity to replace substantial amounts of costly technology with human labor services. 

The power of buyers can capture more value by forcing down prices, demanding better quality 

or more service and generally playing industry participants off against one another, influencing 

industry profitability. A customer group has negotiating leverage if: there are few buyers, or each 

one purchases in volumes that are large relative to the size of single vendor (high fixed costs and 

low marginal costs amplify the pressure on rival to keep capacity filled through discounting); the 
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industryôs products are standardized or undifferentiated; buyers face few switching costs in 

changing vendors; buyers can credibly threaten to integrate backward and produce the industryôs 

product themselves if vendors are too profitable. 

The threat of substitutes is real because a substitute performs the same or a similar function as 

the industryôs product. The main threat is coming from Asia. When the threat of substitute is 

high, the profitability, and often growth potential, suffers. The threat of substitute is high if: it 

offers an attractive price-performance for automotive products; the buyerôs cost of switching to 

the substitute is low. Technological changes or competitive discontinuities in seemingly unrelated 

business can have major impacts on industry profitability. Improvement in advanced materials, 

for instance, allowed them to substitute steel in many automotive components. The distance 

between the assembly plant and subcontractor, provider of spare parts is vital in automotive 

industry, especially for emergency cases when a certain part is needed in short time. For this 

reason, CEE is placed better than Asia.  

The rivalry among existing competitors takes many forms, including price discounting, new 

product introduction, advertising campaigns and service improvements. A high rivalry limits the 

profitability of the automotive industry. The automotive industry profit potential depends on the 

intensity with which companies compete and on the basis on which they compete. The rivalry 

degree is high if the competitors are numerous or are equal in size and power and without a 

leader inside the industry; the industry desirable practices go unenforced; industry growth is slow 

and it will precipitate fights for market share; exit obstacles are high because of such things as 

highly specialized assets or managementôs devotion to a particular business; the rivals are highly 

committed to the business and have aspirations for leadership, especially if they have goals that 

go beyond economic performance in the particular industry (employment or prestige); firms 

cannot read each otherôs signals well because of lack of familiarity with one another, diverse 

approaches to competing goals. As Porter said, the strength of rivalry reflects not just the 

intensity of competition but also the basis of competition. The profitability is influenced by the 

dimensions on which competition takes place, if the rivals converge to compete on the same 

dimensions. Furthermore, rivalry is especially destructive to profitability if it gravitates solely to 

price because price competition transfers profits directly from an industry to its customers. Price 

competition is most liable to occur if products or services of rivals are nearly identical and there 

are few switching costs for buyers encouraging competitors to cut prices to win new customers; 

fixed costs are high and marginal costs are low creating intense pressure for competitors to cut 

prices below their average costs, even close to their marginal costs, to steal incremental 

customers while still making some contribution to covering fixed costs; capacity must be 

expended in large increments to be efficient; the product is perishable creating a strong 

temptation to cut prices and sell a product while it still has value. 

The strength of the five competitive forces determines the industryôs long-run profit potential 

because it determines how the economic value created by the industry is divided. Considering all 

five forces, a strategist keeps overall structure in mind instead of gravitating to one element. So, 

the strategist attention remains focused on structural conditions rather than on fleeting factors. 

The strength of the competitive forces affects prices, costs, and investment required to compete, 

so, the forces are directly tied to the income statements and balance sheets of automotive industry 

participants. The five competitive forces provide a framework for identifying the most important 

automotive industry developments and for anticipating their impact on automotive industry 

attractiveness. Shifts in structure may be caused by changes in technology, changes in customers 

needs. Changes in automotive industry structure are shifting threat of new entry changing any of 

the obstacles described above; changing supplier or buyer power; shifting threat of substitution; 

new bases of rivalry, taking into account that eliminating rivals is a risky strategy. 
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4. Conclusions 

The need to adapt and innovate in automotive industry will require organizations to better use 

their human capital, as there is still a big gap between wages in western countries compared with 

CEE region. In this respect emerging economies from CEE still remain a profitable key location 

in terms of production costs but also by providing solid basis for companies to create market 

differentiators due to the skilled labour force and good training of local personnel, which can lead 

to a global learning flow of information within the company branches. Companies acting in CEE 

are transforming the value for money equation. Thus, we consider that the implications of present 

paper are relevant for both academic and managers in global companies acting in CEE. 

The understanding of industry structure guides the manager toward good possibilities for 

strategic action, which may include any or all of the following: positioning the company to better 

cope with the current competitive forces; anticipating and exploiting shifts in the forces; and 

defining and shaping the balance of forces to create a new industry structure that is more 

favorable to the company. The best strategy exploits more than one of these possibilities. 

Europe is facing a fundamental change in its manufacturing strategy due to the economies which 

can be realized by locating the production in some key locations which reveal important labor 

savings, transport cost saving and qualified work force. 

Moreover, the CEE countries entered the European Union, which means no more duties and other 

taxes at commodities exchange.  
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It is hard to believe that today, in the 21st Century where the informational technology, the speed used by 

the news or data access, some confidential, are no longer a problem or are not done with the same 

difficulty as 70-80 years ago, it is not credible the declaration that justify the lack or the impossibility to 

react promptly on an world economical or financial disaster. It seems as a hidden concern of some 

countries or economical entities with global interests, which along with the risk of being affected by the 

economical chaotic movement, it stimulates and leads this phenomena knowing that in the end will rebuild 

the trust forward to the economical activity, will realize a valuable rise and will conquer new influential 

zones that in normal competition situation will be hard or impossible to be obtained.     
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What we see today is a silent conflict or maybe an economical competition? I think that is a 

smother conflict by the uproar crusade of the good against the evil, a fight started and carried on 

with a lot of noise and efficiency after the September eleven events 2001. Although there are 

many victims, not only deceased and injured but also unemployed persons, victims of a non- 

profitable economy, people rejected by the society. The fundaments itself of the society are 

affected. The national or multinational industries are the main actors of this economical crusade 

where they fight with or without the complicity or the help of the states. In this conflict the white 

collars from the economy, which do not believe in anything and do not recognize any rule except 

that of the maximum profit, play upon the economical laws, do not respect any type of ethics and 

have only one religion: the spread of the influential areas. In this conflict everything is allowed 

éat least, if we have to believe the recent official report of the French deputy Bernard Carayon
47

, 

who made a list with the newest techniques in this field. Presenting such an unfair practice 

proves, once more, that nothing can stop the economy warriors, especially when they are 

sustained by their own state.  

In 1989, the end of the ideological conflict marks the unquestionable victory of the capitalism 

that was followed by its adoption by most of the states. Romania, Bulgaria, Poland é, join 

France, Germany, the Great Britainé. In the end the entire world is agreeing with the geo-

economical framework that will be govern the economical relations: the liberalism. Even China 

that is theoretical still communistic applies (wonderfully nowadays) over the market economy 

model. Only two countries, Cuba and North Korea (the most known and mediated) hanged on 

different motives. But how long? We should not forget that we live in the globalization era and 

that of échange. And a change provokes panicé. 

But has the conflicts disappeared? Not at all. Au contraire. As a result of wakening the national 

movements, there will be more wars, some of them in the middle of Europe (the former 

Yugoslavia) or elsewhere in the world. What changes in a fundamental way is the nature of the 

                                                      
47 French parliamentary, born on 01.10.1957, UMP party member UMP (Union pour un mouvement 

populaire) 
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conflicts and of belligerents. Starting with 1989, the battles are no longer carried to conquer new 

territory or to obtain autonomy or independence the conflicts became especially economical. The 

main battles between states with the help of or for the profit of the multinational companies are 

before all commercial.  

Economical conflict ï a new concept 
48

, is difficult to be defined.  For most part of the 

international relation specialists, a war is only military. This is also the definition from the 

Larousse dictionary, 2004 edition: ñ War means using the army force to resolve a conflict 

situation between two or more organized collectivities: clans, factions, states. It consists that each 

adversary tries to determine the other to obey its forceò. Form this point of view will not longer 

apply this definition in case of economical conflicts. Although on the other hand this definition 

applies on an economical conflict. If a war means to impose to the other your own will then this 

economical variant follows the same objective. The problem is whether to obey the concurrence 

or to destroy it. 

 We shall see what international actor will impose its supremacy, a hegemony that express itself 

by knowing the characteristics values of this new frame of the free market, almost unanimous 

accepted after 1989. By ñvalueò we understand all that is characteristic to a society model from 

the social system point of view, way of life, ethics, rights, customs, cultural identityé. It is not 

relevant to have the market as referential point taking into account the fact that form Beijing to 

Cairo, from Moscow to Washington, from Paris to Pretoria we have different visions of the 

world. The systems and the models of society differ very much. The market becomes global, but 

not itôs values or its culture. ñThe world is finite but the diversity of approaching it is non finite.ò
 

49
 The problem is which values will dominate in this geo-economical framework, and which 

states will be port flag but there is no other good vector then the economy to stimulate the 

citizensô behavior which unfortunately, most of the time, is reduced to the simple role of 

consumers. The globalization does not think, it is not something else, to paraphrase Heidegger
50

, 

just only the desire of power, hidden by the mask of changing desire.  

Beyond the necessity of a lexical reformulation some strongly denies the existence of an 

economical war. The philosopher and the magistrate Patrick Viveret consider that ñthe idea of the 

economic war is a pure inventionò. 
51

  It is not only but a forgery to determine the nations from 

the industrialized countries to accept and to swallow the ultra-liberalism pill and to scarify the 

social advantages on the burning altar of globalization. This analysis suffers from a fundamental 

error. To recognize the existence of an economical war means the opposite to offer the necessary 

means to resist and to maintain, as much as it can, its own social model of every country. This 

concept of economical war is the opposite of the liberal theories, which sustain that the 

exchanges and the commerce guaranteed the peace between people. It is fair enough but this 

situation remains available until the moment when something that you own or can obtain and 

offer to trade becomes the desire object of a customer who wants to become himself a seller for 

that ñsomethingò. If we look at the drama of the industrialized societies (colonization and world 

wars), it becomes very hard to let ourselves in the taking care of the pacifist virtues of the ñdocile 

commerceò. Auguste Comte
52

 and Karl Marx believed both of them in ñthe industrial 

                                                      
48 It is not entirely new. From the beginning of the 20th Century there were several books with this matter, 

such as the economical war book on peace term of the German writer S. Herzog, or Henri Hauserôs on 

named German methods of economical expansion (Paris, Armand Colin, 1917) or Anton Zischka Japan in 

the world context (Paris, Payot, 1934) 

49 Dominique Wolton, LôAutre Mondialisation, Paris, 2004 

50 Martin Heidegger (26 September 1889 ï 26 May 1976), German philosopher  

51 ñLa guere economique nô®st pas une fataliteò, under the edition of Serge Cordellier, La Mondialisation 

au dela des mythes, Paris, La Decouverte, 2000 

52 Isidore Marie Auguste François Xavier Comte, 17 January 1798 ï 5 September 1857, French 

philosopher one of the sociology founders. He introduced and explained the term altruism   
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sociabilityò. But Marx knew that the capitalism system logic would not allow the avoidance of 

the conflicts between nations. On the same line was situated Raymond Aron
53

 who anticipated 

that as long as no transformational force will not be able to impose the peace and a correct 

partake of the worldôs treasuries, we shall continue to live in a ñwarlike peaceò. 
54

  

Parallel to these geo ï strategically problems of the end of the 80ôs, the world was liable to some 

other changes that will modify the rules of the international concurrences. Form now on to 

compete does no longer mean to contribute, along with the others to obtain the same result, but to 

conquer as many markets as possible to neutralize and to ruin the competitors from the 

economical race. The information became the most efficient weapon of this unleashed 

concurrence. Along with the appearance of the new technology from the informational and 

communication field, the sensible point of an industry is moved from a product to the information 

that allows the conservation of the product competitiveness or its services. Moreover, this is not 

the most important type of information for the international competition. What matters the most 

is less tide up by the product or the service but more on the way of selling. The international 

economical competition is not winnable or less and less only by technological performances. The 

mere report price-quality does not always make the difference. Most of the time the competition 

can be won by knowing and preparing the place through the human factor before receiving the 

commercial proposal the capacity to determine and to set strategically targets, to stimulate the 

evolution and then to motivate all the possible means to determine to take a decision for the 

wanted purpose. There is no economical competition non-influenced direct and indirect by 

privates and public factors. States need new information to maintain the position on the 

international level and to help the national companies. 

In an époque where the informational offer hugely increased, becoming the engine of this hyper-

competition, the power belongs to the most informed one, at the given moment. The winners are 

those who manage to gather, to analyze and to synthesize quickly and coherent all the available 

information in their activity domain. Almost 90% of this informational stock is available due to 

the data base, mass media, specialized publications, colloquiums, forumsé the last 10 % are 

considered to be the most important and sensible ones, which are obtained generally from closed 

sources and illegal. The cruelest battles between the international economic actors are on these 

10%.  

 Theò economical intelligenceò concept breaks through at the beginning of the 90ôs and it 

illustrates the changing of the international paradigm. After this new approach of the international 

commercial and politics relations we pass from the ideological war era to that of the power 

placements. Even if there is no official definition for the economical intelligence, letôs say that it 

is about those necessary techniques to protect, collect and analyze the susceptible information in 

order to help the world or companyôs leaders to take the best decisions for their organization. In 

the middle of this concept: information.  

Before becoming a commercial weapon, the information made the object of numerous 

international studies, the first domain being the military one. In the civil sector, especially in the 

commercial business, the information is the one of the most efficient to destabilize the opponent. 

There are many examples to illustrate this radicalization of the economical reports
 55

, whose 

consequences lies down over the social costs and social cohesion between states. Presently the 

economic war makes more victims then the assault of the international. 

                                                      
53 Raymond-Claude-Ferdinand Aron, 14 March 1905 ð 17 October 1983, was a French philosopher, 

sociologist and political scientist 

54 Raymond Aron, Paix et guere entre les nations, Paris, Calman-Levy, 1984 

55 Ali Laidi, Les secrets de la guerre economique, Paris, Seuil, 2004 



116 
 

The information is in the same time the stake and the object of the international economical 

competition. It becomes real VAT for industry or state. Each must protect their own 

informational territory and to know it as possible of the concurrencies one.  

Defeated by abandonment the planned socialist economy ended on the forgotten things box of the 

history. The big conqueror of this historical battle is the market economy. Presently sustained by 

the globalization, the liberal economy seems to have no obstacle in front of it. Accepted by 

everyone, adored by some, constitutes the horizon, the final destination to go all of us. Though as 

the defeated command economy, the liberal one has its own myths. The most naive one: the 

invisible hand of the market, which can be enough to settle the commercial rapports. ñLet the 

market to act and the economical success will be guaranteed,ò repeated by the liberals. Although, 

everyone can see that at the results level, there is a dimension problem. This rule has as basis a 

completely false postulate. As the invisible hand to act, it would be necessary that the rule of the 

free concurrence to be the same for everyone. Is it? Pure concurrence and perfect one does not 

exist! It is long time ago when the realist and serious economists buried it in honors given by its 

rank of big chimera.  

If the perfect concurrence is a utopia neither the market can be real. It is parasite by all kinds of 

force that have nothing in common with the economical practice. Will Adam Smith himself 

really believed in the ñinvisible hand of the marketò which governs the economical rapports? It is 

true that his thinking way is not based on this formula, which is rarely used in its books. Adam 

Smith considered being a mistake to let the economical agents, especially the merchants to 

perform by their own. On the contrary it is necessary for those to be controlled and to be imposed 

several restrictions. ñ Commerce which should be a unity feature, a friendship relation between 

nations, individuals, it became the cause to provoke the biggest discord and animosity. The 

ambition and the caprice of the kings and ministry were not all over the last Century more fatale 

for the Europeôs serenity then the jealousy of the merchants and the fabricants. The violence and 

the injustice of those who rule the people are an old evil for which, knowing the human kind, I 

donôt think that will be a cure. But the mediocre rapacity, monopoly spiritual of the merchants 

and the fabricants ï which cannot and should not characterize the humans- even if it exists, it 

could be avoid to trouble the serenity of the people or of them.ò
 56

 Some economists think that 

this competitiveness is categorical ominous. Among them is John Nash
57

American 

mathematician and economist who won the Nobel price in 1994 for his studies on the theme of 

games theory. 

There are numerous the situations
58

, which demonstrate the existence of tensionate relations 

between states, their economy, and multinational societies. Some understand before the others 

that can be allies politically speaking, remaining in the same time fierce on the economical level. 

It is the case of the United States, which wanted to be first by the beginning of the 90ôs even they 

have to use force for that. The September 11 day 2001 offered a huge pretext to involve more in 

others countries economical problems. On the motif of fight against terrorism, it tries to dominate 

the entire international transport and not only.  

The economical war is bitter behind the scene but also in front of it. Customs barriers, authorized 

quantities, subventions for the national producers, support for export are so many forms of 

disguised protection. There are clear and visible signs of a real battle, which the nations perform 

between themselves. With the perspective of a international commerce almost without custom 

rights in the future, starting with 2015-2020, the economical battle is moving to the regulations 

                                                      
56 Adam Smith, Avutia natiunilor, Bucuretti, Întreprinderea poligraficŁ ñ13 December  1918ò, 1962 

57 John Forbes Nash, Jr. (born June 13, 1928) is an American mathematician and economist whose works 

in game theory, differential geometry, and partial differential equations has provided insight into the forces 

that govern chance and events inside complex systems in daily life. His theories are still used today in 

market economics, computing, accounting and military theory. 

58 Ali Laidi, Les secrets de la guerre economique, Paris, Seuil, 2004 
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field regarding the environment protection, food safety, minimal guarantees for those who work. 

These rules mean norms establishments in different domains: the resources control, the food 

safety, and the working children, union rightsé in these conditions the commercial diplomacy 

must be careful that these new norms to not affect their own economy, but only to strike the 

economical dynamic of the concurrence. To be the best it is not important to produce you must 

know very well the market and the concurrence, protecting in the same time the strategically 

information. The most sensible domains in this confrontation are the assurances, the banks, the 

audit and the consultancy, which are the main consumers of information. The world competition 

is cruelest. The winners have been chosen between the most able once, those who manage to 

obtain the useful information before the others. 

There are few countries, which prefer a force strategy to face the challenge regarding the 

economical security and economical information. The Great Britain and the Northern Countries 

with Suede as leader are very well developed in the economical espionage, while France is at the 

bottom of it. In Germany the problem of force is still taboo for the Germans to debate an increase 

of it. In Spain, Italy, Portugal, Belgium é the problem is far away. In the same time, in the East 

Europe this aspect is almost inexistent because most of the new comers in the EU are satisfied by 

the Americans protection. Will these economical strategies mark the comeback of the Marxist 

domination of the economy over the policy? I believe not. The way in which the state are 

developing the economical strategies demonstrates, on the contrary, that the policy is that to lead 

and choose the egoist way of competition than the altruist and generous one of the cooperation. 

And so the globalization has the tendency to reduce itself, most of the time to a world market 

where the major powers are confronted. Beyond protecting the economical interests, each country 

fight to maintain its own socio-cultural model. The free market, far from gathering the people it 

can divide and lead those to the radical relations between them.  

Although far from being a handicap the cultural diversity represents a great wealth. It is for the 

ñhuman specieò as necessary as is the bio-diversity for all the living things,ò it is written on the 

Universal declaration regarding the cultural diversity adopted by the UNESCO in November the 

2
nd

 2001. The main threaten that hovers over this diversity it is constituted by the economical 

hegemony of some states. Economy will remain the main enemy of the worldôs plurality as long 

as it will not be governed and dominated by the political conscience, which seems to be common 

for all the people. ñThe fundamental element is the incontestable interdependence between 

nations, which it not a guarantee for peace, as we want to believe, but it is mostly a guarantee for 

war: why? Because this interdependency between nations is an economical one and not a 

consensual and wanted one established at the political level; otherwise because it is the result of a 

technical or material process, and not a simultaneously one, political or rational.ò
59

 

é.financial crisis, economical or maybe an economical conflict? No, I want to believe that the 

humanity path goes to collaboration and consenté.or maybe not?  

 

BIBLIOGRAFIE  

1. Ali Laidi, Efectul de bumerang: Cum a determinat globalizarea aparitia terorismului, House of 

Guides, Bucuresti, 2007 

2. Ali Laidi, Les secrets de la guerre economique, Seuil, Paris, 2004 

3. Adam Smith, Avutia natiunilor, Ċntreprinderea poligraficŁ ñ13 December  1918ò, Bucuresti,  

1962 

4. Daniel DŁianu, Radu Vr´nceanu, Frontiere etice ale capitalismului, Polirom, Bucuresti, 2006  

                                                      
59 Jacques Maritain (18 November 1882ï28 April 1973) was a French Catholic philosopher. Raised as a 

Protestant, he converted to Catholicism in 1906. An author of more than 60 books, he is responsible for 

reviving St. Thomas Aquinas for modern times and is a prominent drafter of the Universal Declaration of 

Human Rights. 



118 
 

5. Dominique Wolton, LôAutre Mondialisation, CNRS Editions, Paris, 2004 

6. Jon Grieg, Cartea furturilor,Ager-Economistul, Bucuresti, 2005  

7. Murray Newton Rothbard, Ce le-a fŁcut statul banilor nostri?, Institutul Ludwig von Mises, 

2005 

8. Naomi Klein, Doctrina socului: Nasterea capitalismului dezastrelor, Vellant, Bucuresti, 2008 

9. Noam Chomsky, State esuate: Un abuz al puterii si un atac asupra democratiei, Antet, Filipestii 

de Tîrg, 2007 

10. Raymond Aron, Paix et guere entre les nations, Calman-Levy, Paris, 1984 

11. Serge Cordellier La Mondialisation au de la des mythes, La Decouverte, Paris, 2000 

12. Thierry Libaert, Comunicarea de crizŁ, C.H. Beck, Bucuresti, 2008 

13. Thomas L. Friedman, Lexus si mŁslinul, Polirom, Bucuresti, 2008. 



119 
 

TRANSPORTS BETWEEN NECESSITY AND DESIRE 

 

Cioban Gabriela-Liliana  

Universitatea ñķtefan cel Mareò Suceava Facultatea de ķtiinŞe Economice ĸi AdministraŞie 

PublicŁ Str. UniversitŁŞii nr.13 Suceava 720229 Universitatea ñAl. I. Cuzaò Iaĸi ķcoala 

DoctoralŁ de Economie gabrielac@seap.usv.ro tel. 0722/728198 

Iacob Daniela 

Universitatea ñStefan cel Mareò Suceava Facultatea de Stiinte Economice si Administratie 

PublicŁ 

 
Usage of new technology in the transport area represents an important challenge, which must be applied 

with purposes related to the environment protection, competitiveness, security and capacity. The new 

technology can also contribute to efficient logistic solutions in the transportation area. In our country the 

insufficient development of the infrastructure and the inefficiency of the means of transportation are 

obstacles for the socio-economical development and the social integration. This is one reason we need 

investments to ensure an adequate infrastructure ï rehabilitation of the railways for the goods 

transportation and the development of the road infrastructure at all levels. The road transport became not 

only a vital instrument of production but also the main way of terrestrial transportation by guaranteed a 

strong mobility for the person and goods.  
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The Romanian actual priorities are tide up by the creation of a functional market economy and by 

the capacity of dealing with the competitors from the European Union. To realize these 

objectives we need the existence of a development infrastructure in the transportation area, which 

is nowadays the basics of every economy, having a determinant role in development of the 

society and the human kind in general. It is an activity that appeared along with the human 

existence. The physical limitations of the human body regarding the distances crossed on foot 

and the quantity of transported goods, determined the development of a wide range of 

transportation means. The transportation sector has different aspects, simplifying and 

generalizing, we can talk about three major branches: infrastructure, vehicles and financial 

administration. 

The transport constitute an important branch of the national economy, due to ensure the 

development of the production processes and the organic bond between the raw materials, the 

processing and fabrication units and the distribution units of the goods through the country, in the 

volume, at time and the necessary directions, due to the interests and the development rhythm of 

the national economy.  

A main characteristic of the transportation is the seasonal oscillation of the services requests, due 

to the frequency of solicitude in the peak season and in the extra season. The transportation 

services cannot be held; the means of transportation are moving along with the loaded 

merchandise no matter the usage level of the capacity of a transportation mean. At the end of the 

drive the transport service is done and the non-usage of the capacity of a transportation mean for 

a given period is no longer recuperate.  

The trial of loses reduction in this sector of the transportation and its development can be done as 

introducing the permanent technical progress, where there are new means of transportation with 

new capacity, speed rise, comfort, security, traffic safety, and environmental protection, 

regularity as well as the assurance of the territorial cohesion of the Romania with the EU 

http://www.seap.usv.ro/mail/src/compose.php?send_to=gabrielac%40seap.usv.ro
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members. All the above represents a general objective, an essential condition for the development 

of the transport infrastructure, the durable development of the economy and the improvement of 

the quality of life.  

 

The importance of the transportation in the national economy 

The evolution of the transportation is the result of societyôs maturation and the transports are a 

branch of the material production. Transports as a sector of the national economy, represents 

extend of the production processes until the productive or non-productive consume places, and 

any delay or deregulation of the transport had repercussions over the entire gearing of the market 

economy of a country.  

We can say that in this situation the circulation of the goods and of people represents an essential 

condition of unfurling the normal life and the transport possibilities condition the economical 

cooperation between the branches of the material production and the exchange values and the 

harmonious evolution of the entire regions of the country.  

Romania by its geography represents a crossroad zone of the international thoroughfare 

transportation that bonds North and South Europe as well as its West and East. The transport 

network ensures the relation with the neighborôs entire network and with those of the Europe and 

Asia.  

Although Romania has the advantage of its geographical position, it has a poor system of 

transport and the lack of invested capital in this area become more and more a barrier for the 

economical evolution of the country. Thatôs way the insufficiency development of the main roads 

can lead to lose the advantages offered by the geographical position on the transit routes West ï 

East and North ï South.  

One of the fundamental elements of inter human relations are constitutes by the communication 

means, which ensures a unitary character of the entire complex of the social life. There are 

necessary investments; to ensure an adequate infrastructure that plays an important role for the 

integration of the internal market, and fortifies the geographical value of Romania as a transitory 

route rehabilitation of the railways for the goods transportation and the evolution of the road 

infrastructure at all levels. These necessities have unfurled different ways of connection among 

them the transportation become an important significance having a special influence over the 

infrastructure and the socio-economical geography.  

The transport represents an important sector of the economy, due to its direct contribution to the 

Gross Domestic Product as well as its role in the circulation of goods and for the VAT of the 

other branches. Going to the capital economy and to the evolution of the economy and rises of 

the life quality, should lead and respond to the entrepreneurial system for the new requirements 

and it also appeared new types of affaire for the needs of the automobilists. There are 

constructions of utilities along the roads to cover some necessities as gas, food, and shelter. 

Transports represent a main role because it assures the connection between producer and 

consumer, the movement of the raw materials to the processing centers establishing the 

connection between the cities of our country with other states. 

The evolution of the economical exchange, of the tourism and the continual growth of the road 

traffic implied the construction of a highway in our country since 1966. if Romania had 113 km 

of highway in 1990, now it has 185 in advance, which means that the construction of highways in 

Romania is about 10 km a year. 

The invention and the mass production of the vehicles have transformed the Romanian ós lives in 

the 20th Century. In the last century the traveling was expensive and difficult with a defections 

infrastructure ï a lot of rural roads very difficult to travel. 

The auto means of transportation develops technical and commercial high speed, which is very 

important for the transportation of the perishable goods. 
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The means of transportation have a well-defined role in the transportation activity; the usage of 

each mean of transportation is characterized by a series of advantages and disadvantages 

economic-organizational regarding the capacity, continuity, rapidity, commodity, economy, of 

the transport which limits the usage conditions in the national economy of the means of transport.  

The road transport becomes not only a vital instrument of production but also the main way of 

terrestrial transportation guaranteed a durable mobility for the people and goods.  

The evolution of this infrastructure by rising the number of the buses, trolleybuses, trams, 

subways, and their status, the comfort, the number of the possible lines, the schedule used, the 

average capacity of a bus, the speed average in the city, the usage of the advanced technology, 

the number of the adequate stations and the distance between them, the existence of the refuges 

(covered, illuminated, with banks, ticket booth, or mechanic sellers machines), the information of 

the public over the public transportation network, the education of the workers of these vehicles, 

educational action for the traveler public, the implication of the authorities in the public 

transportation an the major interest, the usage of bicycles by creating special roads for it, as an 

alternative to the traffic jams, the reduction of the environment costs associated and the safety of 

the transportation.    

The usage of the bicycle is hard to be done because is considered the ñvehicle of the poorò and 

another reason it may be the lack of parking space, of special roads for bicycles, their theft, the 

perspiration produced to the user, the lack of quality equipments and of the information sources, 

as well as the lack of knowledge of the bicycle user for the legislation.  

The usage of scooters is considered a necessity in the big cities, where it represents an excellent 

means of transportation by ruling it among the crowd ness of the city. 

Another mean of transportation, which is considered an ñantidoteò for the traffic and why not for 

the weekend fun, is the ATV that is commercialized in different variants of motorization.  

For some businessmen the usage of helicopters, of small airplanes, for the meeting affairs, for 

filming, or taking picture of some zones, becomes a necessity, not only a hobby. 

In the last two decades in our country have appeared huge rises regarding the transportation and 

especially the road one. From their appearances ï the automobiles ï have been rolled for the gas 

consume, especially petrol. 

Today in Romania there is a  major percent of automobile owners, some have two or more. Their 

number raised considerably in the last year. The usage of such a great number of internal 

combustion engine which burn so much oil, it brought not only the rise of the carbon dioxide, but 

also other types of pollutants which affected the human health. Many productions were in the 

vicinity of the human density- the center of the cities. 

Todayôs system of transport examination is using three major themes: the usage of the energy, the 

impact over the health system and the reason we travel. Because more carbon emissions come 

from the transportation their part between the railway, highways, aerial and naval presents a 

perspective of the energy exchange or of the climate. 

It is hard to establish the transportation impact over the climate exchange. The automobiles 

market was always in a continual rise and many passengers prefer traveling with their own cars. 

The usage of the public transportation by the passengers can lead to the avoidance of the crowd 

ness, jams and also can diminish the time between two points.  

The completeness of the road infrastructure and the modernity of the roads to the European level 

can contribute to the speed rise of the goods and passengers, intensifying the internal competition 

but also creating new business opportunities for the Romanian companies. Along with the 

disappearing of the last restrictions in the services domain, the Romanian companies will become 

real competitors for the original firms in the countries with developed economies.  

The transport demands rose as the development of the technologies, information and 

communication. (Information and Communication Technologies ï ICT). Transport and the 

logistic services were strongly influenced by the spread of the electronic commerce that imposes 
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for the transport and services operators to distribute and shape the operations, the commercial 

strategies and the practice. In order to realize some touristy, affaires, treatments, education 

transportations we need to develop an Intelligent Transport System (ITS ï Intelligent Transport 

Systems), which can be defined as an assemble of subsystems based on electronics, 

telecommunication, and information advanced technology and its purpose is to rise the efficiency 

and the safety of the transportation.  

The base subsystems of the ITS structure are the following:  

1. ATMS ï Advanced Traffic Management Systems; 

2. ATIS ï Advanced Traveler Information Systems; 

3. AVCS ï Advanced Vehicle Control Systems; 

4. CVO ï Commercial Vehicle Operations; 

5. APTS ï Advanced Public Transport Systems; 

6. EMS ï Emergency Management Systems; 

7. ETC ï Electronic Tax Collection); 

All these subsystems of the Intelligent Transport Systems must be place in applications for a 

better development of the road traffic. 

The modernization of the road, naval, railway infrastructure will permit the optimization of the 

mean of transportation usage, the rise of the average speed and the fluidity of the traffic and the 

enlargement preferences of the beneficiaries in competitiveness conditions.  

Thus, for using the road network at full capacity ATMS must offer a diversity of services such as:  

-The traffic lights control according to the traffic requirements; 

-Automatic control of the panel with variable messages and that of a guidance signs for the route; 

-Video camera surveillance; 

-Transport supervise;  

-Geographic informational administration by using the GIS systems; 

-Information about the evolutions of the transport;  

-Radio information of the passengers; 

-Television broadcast with transport information;  

-Internet access at traffic information; 

-Watching the vehicles using GPS or other systems; 

-Automatic management of the parking;  

-Automatic detection and incident management; 

-Aerial surveillance operations with direct video transmissions;  

-Automatic integration with the police and firemen squad; 

-Integration with advanced systems for highways, etc 

For the traffic surveillance and for the automatic gathering of the traffic data are using classic 

detectors with inductive loop, which collects every minute data regarding the occupational traffic 

jam and the speed used by the vehicles. There are also used in the traffics lights crossroads to 

command the traffic lights for the vehicles that enter on the secondary area. They are tested as 

radar sonic detectors.  

The usage of the modern technology allows the control, the monitor of the traffic, providing data 

with classification and speed of the vehicles, automatic detection of the incidents and other 

advantages for the fluidization of the traffic, rise the circulation speed in the rush hours, diminish 

the accidents number, improve the incidents management and other special events.   

ATIS - Advanced Traveler Information Systems is another principle according to the 

optimization of the traffic. It also uses different technologies (maps, schedules), which allows the 

passengers to inform about the transport network and the possibility to choose the most efficient 

means of transportation (car, train, bus), the route, the time, etc.  

The passengerôs information before or during the voyage can be a static one (with events planned 

that rarely are modified) or in real time (current information, available at some point). 
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These two types of information differ by the fact that the static one is considered a information 

before the journey take place, (constructions and planned maintenance activities that diminish the 

traffic lane; special events that generates a traffic increase; tax information (price, pay options, 

information regarding the transport ï journey tickets, schedules, ticket buying options, routes-; 

information regarding the multimode transport, connections, services; regulations for 

merchandise transportation ï restrictions over the high, weight, dangerous materials; information 

about the parking ï geographical position, cost, possible routes to the destination). The 

information in real time can be used both before the journey and during it ï (traveling conditions, 

possible alternative routes, respecting the schedule, the parking status, the anticipate duration of 

the journey until the destination, identifying the next stop of the train, bus, etc). 

We can say that one of the main new policy of the transportation is the improving of the traffic 

safety, the diminishing of the accidents victims caused by the road transport and especially the 

encouragement of the new technology development by introduction of new secure vehicles and 

of the ITS systems (ITS ï Intelligent Transport Systems). This type of system can allow the 

avoidance of the unexpected situations related by traveling and the assurance of its continuity, the 

reduction of the time spent on the transfer between different types of transportation.  

The economical evolution of a country, of economy in general is not to be done without the 

transport. They assure the progress of the industry and agriculture production, the goods and 

people circulation. It has also facilitated the access to the natural resources and stimulates the 

exchanges.  

The transport with a 7% weight of the Gross Domestic Product represents the second service 

category, after the commerce, as importance in the tertiary sector and at the same time an activity 

with a contribution to the economical growth equivalent as the agriculture. The transportations 

have a constant evolution in the annual rhythm of high-rise. The transport strategy starts from the 

premise of increasing the transportation activity in GDP from 7 % presently to minimum 10 % in 

2015. As Romania to align at the average standards of the European Union, in order to extend 

and connect its own transport networks with that trans-European, it is necessary to apply for the 

financial program ISPA. This ISPA program started in 2000 and it is unfurling in several 

European states form Center and East Europe: Romania, Bulgaria, Czech Republic, Estonia, 

Hungary, Latvia, Poland, Slovakia and Slovenia.Through this program Romania receive 240 

million euros / a year, distributed almost equal between the infrastructure projects and that for the 

environment.  

 

Conclusion 

The transport represents the most important part of the contemporary society and of the 

economical activities organized against the distances. It is strong connected with the human 

society; it appeared along with it, it is not a purpose in itself but a way of developing a multitude 

a practical purposes. The first passengerôs services started in Germany in 1910, the first 

passengerôs route in the USA started in 1914. 

The transport determines all the economic-social life, and its development constitutes an 

important objective of each economical policy state, assuming a particularity regarding the other 

branches of the economy. The main difference is the characteristic of being a service creator ï 

defined as useful moving effects in space for the merchandise and people, terrestrial, naval, 

aerial, - and not tangible products.  

The terrestrial transport is the widest one. People can move by themselves or using different 

means of transport that use human labor, such as bicycle, or can use the animal traction for 

carriages or other types of tools. The widest and the most efficient way of terrestrial 

transportation use vehicles with liquid fuel engines 
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The transport as sector, knows different stages of world development, the countries confronted by 

a series of impediments, which need to be removed to allow an evolution of the reciprocal 

economical relations.  

An efficient transport infrastructure connected to the European transport network leads to a 

competitiveness economical growth, facilitates the integration in the European economy and 

allows the development of new activities in the internal market. 

Differences that appear in these services from different countries are due to a number of factors: 

the existence of state monopole; the traditional structure of the market; the disparity of the fiscal, 

administrative and commercial rule; the general trust in national policies of modal orientation; a 

multitude of different technical rules, which sometimes can be incompatible; interests groups that 

prefer separation over the opportunities rise and challenges to competition.  

To guarantee good functional conditions of this service, it was defined a series of rules that must 

be obeyed by the communitarian transporters regarding the security, professional skills, social 

dispositions, eliminating the technical, fiscal and social distortions of the free concurrence. 

In this way it can supply transport services from a state to another by the communitarian 

transporters without discrimination.  

These rules are about to be implemented to Romania by the end of 2013. They intend to satisfy 

the economical, social, and environmental needs of the society, diminishing in the same time to 

the minimum the unwanted impact upon economy, society and the environment.  

Taking into account the fact that for the transportation sector it has allocated the most part of the 

EU funds, for thematically priorities, due to the precarious infrastructure and of vehicles states as 

well as the negative tendencies recorded in the last few years regarding the productivity of the 

consumed resources.  

It desired the modernity of the transport sector with the purpose of gaining a high level 

performance over the environment protection, human health and passengerôs safety. By 

developing the Modernity and maturation project of the priorities axes of trans- European 

transport (TEN-T) on Romania, in the purpose of unfurling a sustainable system of transport 

integrate with EU networks, to reduce significantly the time spent on traffic, the improvement of 

the safety and the quality of services to the main destinations at national level in EU framework 

as well as for the passengers and for the goods, and the diminishing the side effects over the 

environment as well as the accidents those with victims at 1 million passengers by 20 % until 

2015.  

To minimize the adverse effects of the transportation over the environment it has established a 

distinct strategy at national level ï compatible to the new policy of the EU for the environment 

protection in the transport field, methods, monitor and control means for the polluted emission 

and greenhouse gas effect and for noise provoked by the transport activities. It will be done the 

cartography of the noise emission provoked by the transportation to establish the proximal 

modality to protect the population and the environment.  
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Is Romania affected by the country risk? Country risk, especially the score given by the rating companies 

is meant to lead to economic growth or recession. Is it possible for only one grade to have that much 

impact upon the economy? The truth is that such a rating has multiple repercussions not only at 

macroeconomic level but also at the microeconomic one. The real question is how reliable and especially 

how objective are these ratings?   
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Country risk reunites the possibilities that an institution may enlist losses, mainly due to the 

exposure towards the partner countries. These losses may be caused by economic, social, political 

or natural events which may or may not be controlled by the government of that country. Thus, 

the rating obtained by each country is designed to present the investors a clearer image of the 

possibilities that they have in establishing business relations with foreign partners or the 

possibility of business internationalization. 

Created in 1991 with the support of Organization of Economic Co-operation and Development 

(OECD) and also with the help of the COFACE French insurance company, EXIMBANK has the 

main objective of sustaining foreign trade, of encouraging the export and especially the 

production designated for export. It grants credits in favorable conditions to the public and 

private societies with a Romanian headquarters if they can prove the compliance of some criteria, 

like: firm contracts, irrevocable letters of credit, various bank guarantees, etc. 

Eximbank basically helps exporters by offering specific products and services designed to 

encourage the foreign trade of Romania. Their products are: export credits, guaranteed loans for 

export, export security to stimulate the development of goals and complex products with long 

manufacturing cycle, warranty export freight, letters of bank guarantee, commercial information 

about business partners, insurance policies of export credits and long-term, policies of credit 

insurance for export production, policies of buyer credit insurance and ensuring exchange rates. 
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Figure no.1. The structure of Eximbank customers exports depending on how they are supported 

 
 

Eximbank ratings compared to Coface ones 

The intention of these two companies is to support foreign trade transactions, but especially the 

possibility to offer relevant information to their clients about the countries in which they place 

their business activities. So, these companies offer explicit data about the financial status of their 

partners, about the economic and global context of the partner country. 

The method Eximbank elaborated is a combination of quantitative and qualitative analysis, 

comparable with the techniques used by the great rating agencies and its results score and classify 

the analyzed countries into five risk categories: Aa, Bb, Cc, Cd, Dd, synthesized as follows:  

Table no.1 Eximbank ratings 
Class Score Class risk definition 

Aa 100-53 payment difficulties appear impossible 

Bb 52-37 payment difficulties and losses are possible 

Cc 36-24 payment difficulties and moderate losses appear to be 

predictable 

Cd 23-15 serious payment problems, including possible rescheduling 

Dd 14-0 appreciable losses appear to be inevitable 

Source: Ciumaĸ, C., AsigurŁri generale, Editura Casa CŁrŞii de ķtiinŞŁ, Cluj-Napoca, 2007, pag.298-302 

 

Aa category is characterized by a high inability to pay. Furthermore, the countries classified in 

Bb category are characterized by the possibility of payment difficulties and minor losses. Cc 

rating stands for the countries where these risks and losses are moderate. In the last part of the 

classification categories, Cd is specific to countries with serious payment problems and the  

rescheduling of payments is possible. The last risk class, Dd, is for countries characterized by 

losses which are regarded as unavoidable. 

Weôll further present the methodology used by Eximbank as for the assessment of the country 

risk. Eximbank assess country risk on short term based on two categories of factors: economic 

factors and political factors. The weight of these two categories in the final score is equal, each 

sharing 50% of it. 

 

 

 

 












































































































































































































































































































































































































































































































































































































































































































































































































































































































































